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open new avenues 
greater SALES! 


New Literature—pertinent sales tools to cultivate more customers. 
Every animal on the farm needs Blatchford’s Pellets particularly 
for the first few weeks of life. Blatchford’s Pellets enjoy a ready 
acceptance with feeders . . . for calves, pigs, sheep, goats, horses 
and rabbits. Now is the time to capitalize on the great sales poten- 
tial of Blatchford’s Pellets in YOUR territory. Stock it—talk it— 
you'll profit. Call your distributor or write us. 


BLATCHFORD CALF MEAL COMPANY, WAUKEGAN. ILL. 
Address Dept. A 


Write for these 
attractive 


folders today 


eding HORSES tehford way 


i SER GWA & 
Ds ‘8s. NET 
4S 
4 
"Op 
b 
is 
449 


Strong-Scott 
Pneumatic 


Attrition Mill 


The operating principle of this Mill 
prevents the possibility of dust ex- 
plosions from sparks created by foreign 
material passing through the grinding 
plates. 


The fact that the feed is cool when 
sacked, plus the possibility of installing 
it in a location more convenient to the 
operator, has made it popular with 
operators. 


Details on request 


Strong-Scott 
Unit Molasses Feed Mixer 


Has an ALL STEEL FRAME and is 
equipped with roller bearings. It produces a 
smooth, uniform product free from molasses 
balls and with a rich golden brown color. 


Patented meter control permits any desired 
percentage of molasses to be rubbed into 
every bit of feed. 


Ask for details 


Strong-Scott 


ERIEZ 


Duty 
Permanent 


Magnetic Separators 


The most efficient . . . and most 
economical answer to the tramp 
iron problem. New, low cost. 


Ask us for details 


FRED H. CHASE. 
Representative 

BOX 126 TELEPHONE 698 
OSHKOSH, WIS. 


THE FEED BAG — October, 1945 


Triple Action 
Dry Feed Mixer 


Tests have proven that 
there is absolutely no varia- } 
tion in the mix of any 
batch that comes out of this 
unit. In a recent test, not 
one out of 400 sacks showed 
any variation. 


Experienced operators know that this hori- 
zontal mixer with its ribbon agitator is the 
most positive mixing device in existence and 
that it will outmix any other type. 


Get details on this 
‘*‘PERFECT MIXER’’ 


Everything Jor Every Mill, Elevator 
and Feed Plant 


The Strong-Scott Mfg Co. STRING 
Branch Office: Great Falls, Mont. Minneapolis Minn. 
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~GOop FEEDING 1S NO ACCIDENT_ 


cker Profits! 


WHAT IS FOTO FEEDING? 


New! Ahead of the parade! Absolutely 
unique! That’s Foto Feeding: a booklet of 
real action pictures, showing quickly and 
clearly the right and the wrong methods 
of hog feeding, sanitation and general 
management. 


WHO CAN USE FOTO FEEDING? 
You—the feed dealer—can use this new 
modern idea to sell OCCIDENT Miner- 
aled Hog Supplement and other OCCI- 
DENT feeds. And any hog raiser who 
wants to eliminate guesswork from his 
feeding program can use Foto Feeding for 
quicker and bigger profits. 


WILL FOTO FEEDING HELP YOU? 
You bet it will! Once again OCCIDENT 
steps out with a new idea—an idea that 
carries a sock, a sales punch! Foto Feeding 
is made to order for progressive feed dealers. 
HOW WILL OCCIDENT PROMOTE 
FOTO FEEDING? 


Through powerful farm paper advertise- 


’ ments. By window and store posters. 


With feed sack inserts showing by pic- 
tures and formulas how to raise hogs that 
will bring extra dollars at market time. 


HOW CAN FEED DEALERS TIE IN? 


Easy! Display the new Foto Feed posters 
and signs. Study the Foto Feeding for 
Hogs booklet. Talk the booklet! Pass it 
out to your feed customers. It’s a sales 
natural. It shows, in crisp pictures, the 
modern way to hog profits, compared with 
wrong, slipshod methods. , 


DO THIS TODAY... 


1. Check your stock of OCCIDENT Min- 
eraled Hog Supplement. Be sure you’re all 
set when the buying rush starts. 

2. Acquaint yourself with the contents of 
the new, easy Foto Feeding for Hogs book- 
let—the booklet that shows the way to 
better hog-raising profits. 

3. Give every customer his FREE copy of 
Foto Feeding for Hogs. It will bring in new 
feed customers and hold your old ones. 


IT’s 


LIVESTOCK AND POULTRY FEEDS 
ade by RUSSELL-MILLER MILLING CO., Minneapolis 1, Minnesota 
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ON THE COVER—The sale of 
commercially prepared dog 
food has been growing rapidly 
during recent years. A survey 
conducted last year in Mil- 
waukee, Wis., reveals that of 
38,088 families who own dogs," 
79.1 per cent are regular pur- 
chasers of dog food as com- 
pared to only 44.7 per cent in 
1942. Already a staple item 
in most grocery stores, this 
sideline is one that should not 
be overlooked by alert feed 
dealers. (Photo by Harold M. 
Lambert) 
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If you could put Vitamins A and D 
into overalls and watch them at work in 
your mill and on the farms of your cus- 
tomers, you would have new respect for 
these taken-for-granted ingredients of 
good poultry feeds. Or, perhaps, it 
would be better to picture them with a 
bag like “Doc’s” because of the way 
they work to improve the health of 
poultry. 

A dependable source of supply for 
Vitamins A and D is protection for 
your customers and assurance of their 
continued satisfaction. 


Just to refresh your memory, check 


SILMO CHEMICAL CORPORATION 
Main Office and laboratories: 


off the benefits of these hard-working 
Vitamins: 

VITAMIN A 

@ Necessary for growth, fertility, egg 
hatchability, maintenance of body health 
in poultry. 

@ Increases resistance to infectious dis- 
eases and parasites. 

e Vitamin A deficiency results in nu- 
tritional roup. 


@ Vitamin A content of eggs depends 
on the amount of this nutrient in ra- 
tions of laying hens. 


VITAMIN D 


@ Identified with assimilation and utili- 


. 


zation of 

calcium and phos- 
phorus— indirectly affects growth. 

© Deficiency of Vitamin D in growing 
chickens results in leg weakness or rick- 
ets. 

@ Thin-shelled eggs and egg-eating 
habits may be from lack of Vitamin D. 

e Essential for hatchability. 

The SILMO LINE: Silmo X X Feed- 
ing Oil, 400 D/3000A; Silmo Feed- 
ing Oils of most any desired potency; 
Silmo Vit-D-400, dry supplement, 400 
AOA C chick units per gram. . Try Vit- 
D-400 for convenience and economy. 


Vineland, New Jersey 
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THE WAR IS OVER, BUT 


Yes, the shooting war is over. Complete and total victory over the enemy is ours. 
But that is not the end. 


Important now is the war we must fight against starvation, breeder of trouble and 
discontent. 


To keep our own people well fed, as well as supply food to deserving Allies, is a big 
job for all of us. 


Fortunately, both farmer and feed manufacturer know from experience that it takes 
quality to produce quantity. 


For many years Atkins & Durbrow has supplied feed manufacturers with a line of 
vitamin products. The companies listed below are known for their dependable quality 
standards. All are represented by Atkins & Durbrow. 


Why not make Atkins & Durbrow your headquarters for vitamin products? We are 
prepared to render efficient service in every way. Our service representatives operate 
from eleven centrally located cities. We maintain warehouse stocks in twelve cities. 
See the Atkins & Durbrow service representative next time he calls. He has a story 
that will interest you. 


ATKINS «x DURBROW, nc. 


_ 165 JOHN STREET, NEW YORK 7, N. Y. 
CHICAGO MINNEAPOLIS KANSAS CITY OMAHA DETROIT BOSTON 


_ E.R. Squibb & Sons 
EXADOL-M 


SPECIAL: 400 D, 1000 A units 
-EXTRA: 400 D, 2000 A units 
SUPER: 400 D, 3000 A unin 


‘Also Available 
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FORTIFIED SARDINE ONS Bridges Associates 


Pabst Brewing Ce 


BREWERS DRIED YEAST 400 0 nd 1000 


units stobilized in molasses 
VITAMIN A& D FEEDING OIL 


CO-QUINA SHELL 


The Barrett Division BU Corpitation 
Allied Chemical & Dye Corp GERM dey 
NIACIN A told processed extrocted. 
(Nicotinic Acide oll rich in Vitomin E Ao cid in the prevention of coccidiosis 


t 
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Coiciem Corhonote for poultry 
~ 800/21 on oils 


Pre-cooked— Oven Toasted 
Wheat and Corn 


FLAKES 


For Dog and Small Animal Foods 


An improved, toasty brown 
flake with the full richness 
of the wheat and corn — 
nothing added or taken 
away—for incorporation in 
top quality dog and small 
animal foods. We are cer- 
tain they will meet the 
ready acceptance of the 
most critical animal food 
manufacturers. We are 
now booking orders for 
September for- 


These flakes are made for us 
exclusively to our specifica- 
tions by the Illinois Cereal 
Mills, Inc., who have install- 
ed a completely new, mod- 
ern manufacturing unit, 
embodying the latest ideas 
in cooking, flaking and 
toasting. This insures our 
ability to continuously fur- 
nish the trade Feeding Corn 
and Wheat Flakes of uni- 


ward shipments. 
Samples on appli- 
cation. 


Get in touch with us, or 
our mutual friend, your 
favorite broker, regarding 
your present or future 


requirements. 


form high quality 
always fresh and 
in quantities as 
desired. 


FEEDING FLAKE DIVISION 


Yeaner, Spenace Inc. 


208 W. WACKER DRIVE «-.CHICAGO 6, ILL. 
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Food and Property 


A *300,000,000.00 
MEAL TICKET 


@ Last year rats ate or contaminated 
enough food to maintain an army of 


a million men for one year. How much 


of the bill did you pay ? 


Bottled Death to Rats and Mice 


Aa 


Rats often shy at traps and baits but they 


Good mangin—sells on sight—resells drink more than they eat. The pleasant, 


on use. Here's the deal: 16-0z. bottle peat sweet odor of Killer-Diller liquid attracts 
retails for $1.00; costs you $7.00 a them. They like it. Try Killer-Diller and 
dozen. 1 gallon bottle sells for $8.00; RAT PO1SOm be convinced. You'll like its convenience 
costs you $4.00. Packed 1 gallon or 
4 gallons to the crate. aura 


SOME VALUABLE DISTRIBUTOR 
TERRITORY STILL OPEN 


= and economy. Sold on a money-back 


guarantee. 


v 
te, 


Send in your order today 


N. HL STARK Dept. ‘31, Grafton, Wisconsin 
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FARALLONE BRAM 


DRY-D 


POULTRY 
ANIMAL FEEDS 


distributed by 

E PACKING 

DIV. OF THE BORDEN COMPANY © 
‘OAKLAND, CAL. 


| Quality and Service Back Your Selection 


The choice between Farallone Brand A and D Feeding Oils and Farallone 

| Brand Dry D is yours. Farallone utilizes the best proved scientific and pro- 
cessing developments in the production of each —your assurance of quality 
regardless of which you choose. 


The same distributors supply Farallone Brand A and D Feeding Oils and 
Farallone Brand Dry D, and render prompt and efficient service on both. 
Distributors of Farallone’s complete line of carriers for these all important 


vitamins are located at strategic points throughout the country. This fact 
coupled with their reputation is your assurance of superior service. 


DISTRIBUTORS: 


BRADLEY & BAKER, 155 East 44th Street, New York 17, N. Y. 
Norfolk, Va. + St. Louis, Mo. + Baltimore, Md. « Jacksonville, Fla. 


SNOW & COMPANY EELSINGH & LUGTIGHEID WAYNE FISH & COMPANY 
Los Angeles, Calif. Grand Rapids, Mich. Minneapolis, Minn. 
Cleveland, Ohio 


FARALLONE PACKING COMPANY 


y Division of The Borden Company 
: 4635 East 12th St. Oakland 1, California 


EASTERN SALES OFFICE + 350 MADISON AVENUE ° tlEW YORK CITY 
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LOOK WHAT A LITTLE 
B-G WILL DO!” 


/ 


Selection of feeds fortified with Curbay B-G lies behind the success of many a 
prosperous poultry farm. Actually, the abundance of B-complex factors in Curbay 
B-G acts as a lever to boost the efficiency of feeds. It means faster chick growth 
and higher egg yield. 

Curbay B-G, a natural product of butyl alcohol fermentation, is the most 
economical source of B-complex factors — both those present in molasses and 
those produced in fermentation. Write today for specifications and practical 


suggestions on reformulation. U. S. Industrial Chemicals, Inc., 60 East 42nd St., 
New York 17, N. Y. 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Wheat Gran 
Wheat Middlinga 
Rye Middlinga 
Malt Spnouta 
Linseed Meal 
Soybean Meal 
Oatfued 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


Feed Manufacturers 


Mix-Maker 


Simplifies Quality Poultry Mixes 


YOU ELIMINATE: 


1. Buying, handling, measuring, 
weighing and premixing vita- 
mins, minor minerals, milk, fish 
meal, and liver meal. 

2. Headaches over calculating 


vitamin content and amino acid 
spread. 


3. Fear that your ration is not com- 
pletely adequate. 


Phone, Write or Wire Today for 
Complete Information 
Formulas Furnished and Audited 


KELLEY FEEDS, INC. 
DES MOINES, IOWA 


‘HOT_or_‘COLD 
MIX 


Hi-intensity 


3002 


for all bulky sweet feeds 


Simple, rapid put in of either hot or cold mo- 
lasses—deep penetration and uniform saturation 
at any temperature . . . A smooth, ‘silky mix for 
all course feed stocks—at a greater capacity and 
for a smaller power and labor cost than other 
practices ... A compact, superiorly built outfit. 


Ask tor Catalog B-165 


Ss. HOWES CO., INC., Silver Creek, N. Y. 


THE TRUTH 


@ More and more feed mixers are using 
REX Wheat Germ Oil in breeding 


rations. 


@ More and more breeders are using 
REX Wheat Germ Oil in breeding 
live stock. 

@ More and more Veterinarians are 


recommending REX Wheat Germ Oil 


in correcting breeding disorders. 


@ Year after year, after year the TRUTH 


is being proved by experience. 


of REX Wheat Germ Oil in a 2 contro 
experiment can have suffi cient with- 
‘out charge, for such atest. 


Monticello, Illinois 
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Heres 
Protective 


The Bemis Waterproof Bag provides a siftproof container for 
your feed that protects against moisture absorption, loss or 


absorption of odors, and maintains the ingredients in your 
a C a 9 e 0 f feed that “makes ’em grow faster.”’ 


Farmers appreciate the siftproof feature of Bemis Waterproof 
Bags for another reason. They can be carried in the family car 


y 0 [| f (| without leaving’a sprinkling of feed on the upholstery! 


A Bonus for Your Customers 

Many farmers use empty Bemis Waterproof Bags for lining 

chicken houses and other buildings, or for covering small pieces 

of machinery and vital parts of heavy equipment. When you 

a pack your feed in Bemis Waterproof Bags, you give your feed 
users a valuable bonus of waterproofing material with each bag. 


Mail this 
Coupon for WATERPROOF DEPARTMENT | 


[FREE BEMIS BRO. BAG CO. 


ST. LOUIS *« BROOKLYN 


BEMIS BRO. BAG CO. = 
615 So. Fourth St., St. Louis 2, Mo. 

5122 Second Ave., Brooklyn 32, N. Y. 

Please send your special booklet, ““A Guide to More Efficient 
Shipping,” and details about use of Bemis Waterproof Bags 


for 


(PRODUCT) 

4 Name 

1 Company 

Street 

City State 
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These beautiful, healthy, quadruplet Hereford calves are, to our knowledge, 
the only calf-quads in the world —and are among the few in recorded history 
that have lived more than a few hours or days. 
. . Born to Adam and Eva Arcady, Hereford cow and bull owned by C. D. Lucas 
Ra t sed from B: rt h of Dyer, Kentucky, they were started immediately after birth on the Arcady 


d Calf-Growing Program. At 10 weeks they weighed 180 pounds with a daily 

on Arca y gain of 2 pounds. Their mother, five-year-old Eva, has been Arcady-fed 
e throughout her entire life. 

Calf-Growing 


Quad Promotion Will Help You Sell ais Arcady Feeds 


It is a great credit to the fine quality and scientific balance of Arcady Feeds 

that these calves not only survived the “baby stage,” but are developing 
normally. A tremendous nation-wide publicity and advertising program has 
seeeeeeececcececeseeseeeeeeseees been launched to give these unique quads the fame they deserve. And as ge¢6 
their fame grows, the demand for all Arcady Feeds will increase . . . to 
your profit and the profit of Arcady dealers everywhere. 
Tell your customers about the Arcady Quads, 

and watch for more news about them! 


Program 


A Geed and Feeding 


SARCADY FARMS 
MILLING COMPANY 


223 WEST JACKSON BOULEVARD 
CHICAGO 6, ILLINOIS 
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of what the bag contains 


HE manufactured feed busi- 

ness has changed from an 

art to a science. There are 
no deep dark secrets about it. 
Making balanced rations today, 
and in the days to come, is not 
cloaked in mystery. It merely boils 
down to the application of a few 
simple factors. 

1. Knowing the nutritional re- 
quirements of each class of live- 
stock and poultry. 

2. Knowing the analysis of the 
ingredients available for making 
the feed—not only protein, fat and 
fiber—but what is equally or more 
important, vitamin and amino acid 
values. You cannot make a uni- 
form product from ingredients of 
unknown value. 

3. Careful selection of ingre- 
dients that are economical sources 
of the necessary nutrients. 

4. Blending these ingredients in 
the correct proportions to make a 
product that is uniform and meets 
the nutritive requirements of the 
class of livestock or poultry for 
which it is made. 

To get back to the subject as- 
signed me, “It's Not Just the Tag.” 
What does that mean? 

According to our feed control 
laws the tag on the bag must con- 
tain the guaranteed minimum 
amount of crude protein and fat, 


*An address delivered Oct. 2 at the second 
annual convention of the Illinois Feed Asso- 
ciation held at the Abraham Lincoln hotel, 
Springfield, 111. 
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by LYMAN PECK* 
Feed Consultant 


and the maximum amount of fiber. 
Now that does not mean much, but 
for regulatory purposes and sim- 
plicity, it is about the best system 
available at this time. Our feed 
control officials know this. They 
have spent a lot of time trying to 
develop a better and yet workable 
system. One that would more near- 
ly indicate the true feeding value 
of what the bag contains. I am 
confident that they will get the an- 
swer to this problem some day be- 
cause they are a very conscien- 
tious and competent group of men 
trying to protect the public. This 
is a bigger task than most people 
realize. 

The ideal situation would be to 
have the tag give a true index of 
the actual feeding value of that 
bag of feed. There is only one way 
to do this, feed it, and check re- 
sults. You and I know that is not 
practical in regulatory work. It is 
just too complicated and slow. It 
won't work. 

Crude protein, fat and fiber do 
not indicate the digestibility of 
these factors. Most of the digesti- 
bility tables on feed concentrates 
are worked out by experiments on 
cattle working with one or two in- 
gredients at a time. However, we 
know that one ingredient may be 


long on certain factors that are 
deficient in another, and therefore, 
the combination of the two is far 
more valuable than either one 
alone. So in order to get a true 
indication of the total digestibility 
or utilization of a mixed feed we 
would have to test the mixture. It 
cannot be computed with a lead 
pencil. 

Then let us consider another 
point. Suppose we establish the 
digestibility or utilization of a feed 
by feeding it to steers in a labora- 
tory. That figure would not apply 
to swine or poultry. These classes 
of livestock have digestive systems 
totally different from steers. 

Let us take rabbits for example. 
Good quality alfalfa hay has a 
fairly high digestibility when _jgd 
to cattle but will not even provide 
a maintenance ration for rabbits. 
Rabbits can utilize fresh green 
grass or alfalfa to good advantage 
but as soon as we cut and dry the 
hay, the digestibility insofar as rab- 
bits are concerned goes way down. 
We cannot apply cattle results to 
rabbits, pigs or poultry with any 
real accuracy. 

The other night I heard Dr. Paul 
Cannon of the University of Chi- 
cago, at the Food Forum meeting 
in Chicago, tell of his experiments 
with protein, feeding it to white 
rats. He equalized the starch, fat, 


(Continued on page 55) 
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Millions of Times We’re Saying.. 


IS THE PLACE 


Hudson National Advertising Directs 
Dollars to YOUR Store... 


Now when you can expect more frequent deliveries of HUDSON 
Equipment, HUDSON national advertising is directing prospects 
to ‘See your Hudson dealer now.” 
National and sectional magazines with a total circulation of 11% 
million are reaching the cream of the buyers in your area, telling 
them about HUDSON “Tested and Proved” Equipment . . . tell- 
ing them how this equipment can help them make more money 
and save labor... telling them that your store is the place to buy. 

HUDSON national advertising is just one of the steps in 
HUDSON’S progressive program to help you increase profits. On 
the way are new, hard-hitting merchandising helps . . . new, sales- 
making products. 

Start cashing in now on the profits waiting for HUDSON deal- 
ers. Write us for information on the HUDSON profit-producing 
dealership. 


H.D.HUDSON MANUFACTURING COMPANY 
589 E. Illinois St., Chicago 11, Ill. # Branches in Principal Cities in U. S. 


HUDSON 


° @ SPRAYERS AND DUSTERS 
@ HAY TOOLS AND BARN EQUIPMENT 
@ LIVESTOCK EQUIPMENT 
@ FARM VENTILATION EQUIPMENT 
@ POULTRY EQUIPMENT 


Buy More Bonds and KEEP Them .. . Increase Your Stake in America’s Future 
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JOHN STUELPNAGEL 


T significant that the 

Stuelpnagels of Yankton, S. 

D. still consummate feed sales 
to the first customer to patronize the 
feed department when it was intro- 
duced back in 1929. 

It is significant that this feed pat- 
ron, who 16 years ago purchased 
125 25-lb. bags of laying mash, re- 
mains a faithful customer because 
it symbolizes the loyalty to the old 
firm to which a large percentage of 
the farmers in this section of South 
Dakota subscribe. 

The Stuelpnagels, Dave and Dan 
and their father, John, are hatch- 
erymen, feed merchandisers, and 
produce buyers, par excellence, 
and around Yankton it is difficult 
to find a farmer who considers 
Stuelpnagels a “business’’—rath- 
er the average Yanktonite looks on 
the firm as an “institution.” And, 
indeed, the spacious dignified 
building which houses this old firm 
has the appearance of a modern 
schoolhouse, courthouse or hospital. 

Produce buying and selling is 
John Stuelpnagel's stock-in-trade, 
and in 1928 his main desire was to 
tent a small building and buy and 
sell live poultry. A matter of serv- 
ice to the community was the com- 
pelling influence which induced the 
merchant to steadily sponsor ex- 
Pansion programs that would 
heighten the usefulness of his enter- 
Prise to the residents. 

Reluctantly, and perhaps a bit 
dubiously, he undertook a modern- 
ization program of the storage 
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first customer is 


stuelpnagel’s feed 


plant he had rented. Batteries, 
scalding machines and ice ma- 
chines were installed. The feed 
department was enlarged with the 
addition of seven trucks that con- 
stantly roll over the country roads 
and in one phenomenal week de- 
livered six carloads of chick mash 
to South Dakota poultrymen. 

Formula feeds were an innova- 
tion in the community back in 1929, 
and as John Stuelpnagel eyed the 
men unloading the first car, he re- 
calls that he said, “I’m stuck; it'll 
never sell.” 

But customers beat a steady path 
to the door, and it wasn’t long be- 
fore he had to order another car- 
load. This time Stuelpnagels sent 
out cards to the customers who had 
patronized the feed department an- 
nouncing that feed would be on 


SHOWN below is the modern 
building occupied by Stuelp- 
nagel's at Yankton, S. D. John 
Stuelpnagel, founder, intro- 
duced formula feeds in his 
community back in 1929 and 
it is interesting to note that 
the first purchaser is still buy- 
ing feed from the firm. 


hand on a certain date. | Again the 
stock disappeared like magic, and 
the dealer knew his new depart- 
ment was a booming success. 

In 1936, a hatchery was added 
to the firm’s operations, and later a 
locker plant, which today is under 
the capable supervision of Mr. 
Stuelpnagel’s son, Dave. Feed 
sales in the early days of the busi- 
ness accounted for a big propor- 
tion of the profits that allowed John 
Stuelpnagel to purchase the build- 
ing and pay for all of the equip- 
ment in an unusually short period 
of time. 

Profitable farm routes were in 
operation by the firm before the 
war. These were discontinued 
during the last few years, but plans 
for revivifying them are in the 
process and the routes will be ex- 
panded to meet the heavy demands 
anticipated. An egg-drying project 
was instituted during the war and 
it has proved immensely profitable 
during the two years it has been 
in operation. The hatchery has also 


(Continued on page 117) 
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GROUND 
for TOMORROW... 


The product improvements feed 
mixers. will enjoy tomorrow .. . 


depend on the research made 
TODAY! 


The Calcium Carbonate Com- 
pany recognizes this important 
fact and has taken steps to assure 
feedmen the advantages of the 
best in scientific developments. 


The picture to the right shows 
one view of the large research 
department maintained by Cal- 
cium Carbonate for the better- 
ment of its present products and 
the creation of new ones. Manned 
by an experienced technical staff, 
it is our live, working piedge to 
the feed industry for better prod- 
ucts to do a better job. 

The sound, scientific basis of 
Calcium Carbonate products 
merits your confidence and con- 
sideration. Following is a list of 
the high quality feed products 
gg now bearing the seal of Calcium 
Carbonate Company: 
lodized Calcium 

(Any desired level) 


Manganesed Calcium 
(Any desired level) 


Electro (Free-Flowing) Calcium 
Pellet Machine Calcium - 
Regular Calcium 

Shelimaker Calcium Grit 
Arrow Head Insoluble Flint Grit 
G-.220 


coMPANY 


43 EAST OHIO ST., CHICAGO, ILL. 


BOX 409, CARTHAGE, MISSOURI 
BRANDEIS BLDG., OMAHA, NEBRASKA 
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COMPETING FOR Feed, which produces the first money and usually 
the only regular income received by the farmer 
THE FARM 
anata throughout the year, is historically the last item 
which that same farmer pays for. Retail feed merchants consequently extend 
more credit to farmers than any other single class of businessmen or any 
agency except the United States government. 


During the war, prosperity was such that all bills were paid more promptly 
than usual but sales were large and current accounts carried by the feed 
industry represent a considerable sum. 


A major problem confronting every feed man today, therefore, is to watch 
his collections, keep all his accounts current and see that his money is not 
used to buy new farm equipment and new household appliances for the 
farmer and the farmer's wife or a new automobile for the farm family. 


Inability to obtain such merchandise has made all of us want many new 
things even more than ordinarily and, as production increases, we will be 
urged to buy and satisfy those pent-up desires with all the merchandising 
skill which the manufacturers and distributors can summon to their aid. 


Many farmers have purchased war bonds and accumulated other savings 
from which they will pay for new automobiles, equipment and appliances. 
The easy way, however, is to leave savings untouched and attempt to stretch 


current income, even though it may result in the belated payment of current 
bills. 


We want new things for ourselves and sympathize with the similiar desires 
of others but we do not believe they should be bought to the neglect of income 
producing investments such as feed. 


All feed men consequently have a selling job to do—to keep their cus- 
tomers’ accounts current, to keep their customers’ buying feed and feeding 
so as to maintain farm income and to merchandise the continuing value and 
importance of their products and services so as to meet the competitive drain 
of new automobiles, new equipment and new appliances on the farm bank 
account. 
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What you cost? 


One of the planks in the Standard Brands service platform 
for feed manufacturers is low cost Vitamin D., for four- 
footed animals. 


Note the other four important points in the advertising 
reproduced above. 


Sometimes mixers ask: ‘““What do you mean—low cost?” 
We mean this: 


Fleischmann’s Irradiated Dry Yeast is one of the lowest 
cost sources of Vitamin D available for four-footed ani- 
mals. Progressively for seven years, as volume increased, 
the cost per million units cf Vitamin D has decreased. 


Today, the cost of Fleischmann’s Irradiated Dry Yeast is 


INCORPORATED 
AGRICULTURAL DEPARTMENT 


at an all-time low. Comparatively, this low is less than 
50% of the original price per million units of Vitamin D 
in 1938. 


Standard Brands is a firm believer in passing on its sav- 
ings in volume manufacturing and volume selling to its 
customers, so that they, in turn, can pass these savings 
on to their trade. 


Low cos: with quality assured, is a combination that is 
hard to beat. That’s why you should be using Fleisch- 
mann’s Irradiated Dry Yeast as a source of Vitamin D, 
in your feeds, minerals or concentrates. 


Write us for prices and name of nearest distributor. 
Address Desk FB-10. 
£ 


Rich in VITAMIN 


Four-Footed 
ANIMALS 


THE FEED BAG — October, 1945 


| 
‘ 
yno™ 
| 
on 
agg we ’ 
oa we 
3 
ye™ 
oo? 
| 
i | 


Clair St. John en- 
visages a deluxe, one-stop 
farm supply store across the 
street from his mill in Worthington, 
Minn., that will provide the farmer 
with everything from a package of 
tacks to a prefabricated brooder 
house. “Someday” might be a mat- 
ter of months or years, depending 
on when there is an appreciable 
let up in the steady flow of wartime 
business accompanied by the at- 
tendant shortage of experienced 
manpower. 

For the present the operator of 
B. P. St. John & Son is too deeply 
engrossed in all of the divergent 
details of his business to give much 
thought to his dream. However, 
quite often a visitor will catch 
Mr. St. John emerging from some 
crevice of his mill enveloped in 
grain dust, to dabble with blue- 
prints of the projected venture. 

“Just a miller,” is the rueful fash- 
ion in which he dubs his vocation 
on such occasions. The natives of 
this region of Minnesota, however, 
know the St. Johns as topflight feed 
merchants and solid members of 
the grain industry. 

Residents of the “Turkey Capitol 
of the World,” where half a million 
turkeys are dressed a year, are 
sharp judges of humanity and they 
deduce correctly that Clair St. John 
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and good business practises 


keep st. johns out in front 


and his sons, associates in the bus’- 
ness, are successful. Their deduc- 
tions are based on such indispu- 
table evidence as the beautiful St. 
John home in Worthington, the re- 
cently enlarged facilities and mod- 
ern equipment of the mill, the at- 
mosphere and furnishings of the 
office, and the financial and civic 
shadow which the St. Johns cast on 
the community. 

Both a buyer and seller of grain, 
Mr. St. John conducts a lucrative 
feed trade, operates a seed busi- 
ness that nets tremendous divi- 
dends, and realizes quite substan- 
tial monetary rewards from sales of 
fertilizers, remedies, and a corn 
drying service. 

Some folks think that Clair St. 
John is a little prescient. A hint 
of the mystical, these observers in- 
sist, is suggested in the makeup of 
a merchant who, when farmers in 
this district first contemplated 
planting soybeans, comes up with 
the news that he has some soy- 
bean seed on hand for immediate 
disposal. Year after year these 
observers perplexedly shake their 
heads as Mr. St. John anticipates 
their needs and demands far in ad- 
vance. Some say he reads the 
minds of farmers even before they 
themselves decide what crops they 
are going to plant each year. 

Seeds constitute no minor aspect 
of the Minnesota merchant's busi- 
ness, and the pattern of these sales 
has been fabricated around his ex- 
pert knowledge of soils and seeds. 
Information as to the kind of crop 
that would do best on such-and- 
such a soil is fingertip knowledge 
for Mr. St. John, and seldom a day 


_ passes that he is not asked for ad- 


vice on soil requirements of various 
crops. 

As for feed, here again the irre- 
pressible merchant has carried on 
in the successful fashion introduced 
by his father, B. P. St. John, who 


A MAN of vision is Clair St. 
John, above, feed dealer at 
Worthington, Minn., who seems 
to have a knack of anticipating 
the needs of his customers far 
in advance. At lower left is 
an exterior view of the St. 


John & Son mill. 


founded the business years ago. 
With an established line of feed, he 
handles this department in a facile 


manner that has the admiration of 


all who recognize smooth business 
machinations. Standout feature of 
the feed department is the drive-in 
service offered. A feed patron who 
rolls up to the concrete dock at the 
mill does not have to leave his car 
as the attendant snappily serves 
him. Many words of praise for this 
remarkable ‘“'sit- while - we-serve- 
you” service echoed from the farm 
group when they were at the zenith 
of their wartime production efforts. 
Orders are taken, cars and trucks 
loaded, collections made with no 
loss of motion and the over bur- 
dened farm customer gains a few 
moments of relaxation. 

A profile of the man at the helm 
of this enterprising business would 
be incomplete without mention of 


(Continued on page 114) 
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HE feed dealer who takes 

the trouble to learn what 

problems farmers are actu- 
ally up against, and knows how to 
discuss them intelligently, has little 
difficulty in obtaining their confi- 
dence, according to O. H. Joy, man- 
ager of the Equity Exchange Ele- 
vator Co., De Witt, lowa. 

Mr. Joy declares that farmers 
know the value of good feed and 
realize that there are more ex- 
penses than feed alone involved 
in raising livestock and poultry. 
“We base our selling talk largely 
on the conditions of the times,’’ he 
explains. “Understanding farmers’ 
problems and thoughts, makes bet- 
ter businessmen out of feed deal- 
ers and puts them in a position to 
be of real service to their cus- 
tomers. 

“When prices are good, hogs eat 
quality feed but when hog prices 
drop, the hogs get corn and water,” 
Mr. Joy says. “This has been espe- 
cially noticeable during the recent 
war years. During the 1930's it 
was hard to convince farmers of 
the merits of hog supplement, re- 
gardless of how many testimonials 
were shown to indicate the rapid 
gains possible using prepared 
feeds along with grain. However, 
since 1939 the farmer has been 
eagerly buying hog feed because 
he knew it would make a profit 
for him,” he explained. 

Mr. Joy thinks that most farmers 
don't like to mix their own feeds 
if they can buy feed from a dealer 
reasonably priced in comparison 
with the cost of mixing at home. 
For example, they reason, there's 
no advantage in paying an extra 
hand to mix feed unless a bal- 


A 


problems isgkey to winning 
their confidence Says joy 


anced product results, because 
mill-ground feed doesn’t cost any 
more than home-ground when the 
mixing labor is computed. 

Mr. Joy feels that as long as the 
relative cost of commercial feed 
and home-grown mixed feeds is 
about equal the farmer will not 
do much mixing on the farm. He 
reasons that the farmer has enough 
jobs to do on his place without 
going into the mixing business. In 
addition to the expense involved 
time is a big factor today on most 
farms, he feels. 

Mr. Joy is a man who does his 
best selling when the farmer comes 
to the mill to talk over his prob- 
lems. He doesn't believe that out- 
side selling would work out well 
for his firm. He doesn’t think that 
the average farmer in his district 
likes this method of salesmanship. 
Mr. Joy's reasoning is that if a 
dealer has all the business he can 
handle right at his mill, he should- 
n't worry about outside selling. 

O. H. Joy takes pride in knowing 
his customers by name. He thinks 
that getting to know one’s cus- 
tomers is a key to serving them 
well. Only the farmer who knows 
a dealer well will really unburden 
himself about his farm and feed 
problems. Only then does the 
dealer have a real chance to help. 

Mr. Joy and his men don't know 
all about feed and its uses, but 
they do know a lot. Their knowl- 
edge of animal nutrition and ef- 
fective feeding methods, together 
with the information the farmer al- 
ready has, helps considerably in 
working out helpful solutions to 
many farm problems. 

The De Witt feed man reports 


THREE entrances speed service 
for farmers at the Equity Ex- 
change Elevator, De Witt, 
lowa, shown left. O. H. Joy, 
manager, believes that the best 
way to gain the confidence of 
farmers is to understand their 
problems. 


that during wartime many poultry 
flock owners have had gaod re- 
sults by buying quality commer... 
cial mash and feeding it regularly 
throughout the year. In former 
years, many flock owners used 
mash only irregularly during the 
heavy laying seasons. The tenden- 
cy to feed a quality mash all year. 
‘round has substantially upped the 
flock production of eggs and 
proved to many farmers that using 
good poultry feed pays dividends. 

Mr. Joy also reports that many 
farmers have increased dairy herd 
production by heavier protein. 
feeding along with grains. Dairy 
farmers realize that to get higher 
milk yields, they must feed heavier. 
During the summer, many good 
dairymen practice supplementary 
mineral and protein feeding along 
with grass pasture grazing and the 
results have proved highly bene- 
ficial. 

Deliveries during wartime at the 
Equity Exchange were made only 
when full loads could be made up. 
Sometimes this meant that farmers 
on certain routes had to wait sev- 
eral days for their feed orders. 
When any of them needed feed in 
a hurry, they usually managed to 
drive in for it. Because many farm- 
ers come to De Witt regularly to 
shop for groceries and other neces- 
sities, it isn't a hardship for them 
to pick up their feed at the ele- 
vator. 

Most of the feed business done 
by the Equity Exchange is cash on 
the counter. There are only a few 
credit accounts. Mr. Joy observes 
that farmers have gotten accus- 
tomed to paying cash for feeds dur- 
ing the war period and that this 
tendency is largely continuing. 

Located a block from the main 
business street of De Witt, the 
Equity Exchange Elevator has gen- 
erous parking space and three 
entrances speed service in rush 
seasons. 
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.--helps build profits: for 
mixers as well as poultrymen 


With the present shortage of eggs so acute that only a part 
of the demand can be met, there’s urgent need for maxi- 
mum production during the next few months. 


You can help poultrymen fill their egg baskets by supply- 
ing well-balanced feeds containing plenty of calcium and 
phosphorus and adequate vitamin D. And you can build 
profits for yourself because increased egg yields mean 
increased sales of quality feeds. 


Squibb D-SEC* is one of the finest and least expensive 
sources of vitamin D. D-SEC helps birds maintain high 


* Trademark Registered 


EASTERN SALES AGENTS: 
ATKINS & DURBROW, inc., 165 John Street, New York 
Branch Oftices: 
Boston . Chicago Minneapolis Kansas City Omaha 
PACIFIC COAST SALES REPRESENTATIVE : 
FRED DEHOFF COMPANY 
Merchants Exchange Building, San Francisco, California 
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production recogds. It promotes conversion of calcium 
and phosphorus into hard egg shell. And it assists birds 
to keep their bodies strong under the stress of heavy laying. 


D-SEC is a powder. It has a guaranteed potency of 900,000 
A.O.A.C. chick units per pound. Tests show that it sup- 
plies vitamin D as efficiently as fish liver oils. 


Because D-SEC is in powder form it’s easy to mix and dis- 
perses evenly. It is small in bulk—costs less to ship— 
requires less storage space. 


For further information and prices write Department 
FB-10, E. R. Squibb & Sons, Veterinary and Animal 
Feeding Products Division, 745 Fifth Avenue, New York 
22, N. Y. 
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My heritage is to produce meat and 
eggs. To do so, I must be properly fed. 
To be properly fed, my feed must con- 
tain a large percentage of mineral mat- 
ter. I-need more than calcium and 
phosphorus. I need sufficient amounts 
of carbon, iron, sulphur, sodium, chlo- 
rine, manganese, copper, cobalt, potas- 
sium, iodine and the important trace 
minerals, all of which are included in 
SEA BOARD MINERALS. They 
will help me to grow into a healthy, 
sturdy hen. I will lay eggs for you, 
and each of them will contain eleven 
percent of mineral matter. 


24 e 


MR. FEED MIXER, if you want me 
to do my best, you must furnish me 
with these vital elements daily. Please 


talk over my requirements with the — 
SEA BOARD SUPPLY. CO. 


Use Sea Board Mineral Base for 
mixing with your own salt and calcium 


BROWN BUILDING 


«4th and Chestnut Streets 
PHILADELPHIA 6, PENNSYLVANIA 


THE FEED BAG — October, 1945 


} 
j 
: 
i 
| 


by Congressman LAWRENCE H. SMITH 


Washington, D. C. 


October 9, 1945. 
RECONVERSION RETARDED 


A wartime U. S. A., looked forward to days of peace, anticipating a higher standard 
of living and jobs for all. Right now, our hopes are shattered and unless the situa- 
tion rights itself very soon, the period of reconversion will be resolved into a des- 
perate struggle between industry and labor with the public "holding the bag". We 
do not have to be for or against any group to recognize the seriousness of the problem. 
Unless order is restored, unemployment and inflation is dead ahead. 

President Truman has just made a plea for a return to industrial prosperity but 
makes no effort to fix responsibility for our present situation. It seems that it is 
his duty to speak out. The people will support him in any position that he takes as they 
look to him for leadership. 

Today at the end of the war we are on the threshold of the reconversion period 
with about everything all set to go, with a prolonged period of prosperity ahead, yet 
monkey wrenches are being thrown into the machinery. There is a real danger of wide- 


spread suffering this winter if reconversion does not proceed. Mr. President, speak 
out ! 


PRESSURE GROUPS 


Normal legislative procedure is under high pressure. A technique has been es- 
tablished by some groups to rush into Washington with large crowds in an effort to "put 
the heat" on senators and representatives. A few weeks ago a thousand or more men and 
women came from New York and proceeded to march from the depot to the Capitol in a show 
of force. They were C.I.0. members and were interested in special legislation. Again 
this week the same organization is conducting meetings and visiting the offices of 
congressmen urging support of their particular bills. In visits to the offices, spokes- 
men record answers to prepared questions and always with the implication "that you 
better answer right, or else". These visits to the offices are not by one, two, or three 
of the delegates, but 30 or more people rush in for the sole purpose of exhibiting force. 

This week, too, delegations from all over the country are here in the interest of 
the Palestine problem. There must have been hundreds of people and every office was 
interviewed. The effectiveness of this strategy is in doubt for the normal reaction 
is to resist any effort to influence legislative conduct in that manner. But every 
day this kind of pressure increases. 


TAX RELIEF 


A bill is to be reported out this week giving some tax relief. Congress has a 
tendency to grant more relief than was requested by the treasury, about five billion, 
but it is hard for me to see how we can cut very much in view of our huge debt. Members 
of the ways and means committee say, however, that taxes were cut after the last war 
and immediately business began to expand and tax collections increased. It is also 
argued that venture money comes out of hiding when taxes are lowered and it goes to work 
on an open market. Well, let's hope it works out that way, for Congress will pass this 
bill and millions will benefit. 


THE LONDON CONFERENCE 
Secretary Byrnes in his report to the nation states positively that.the conference 


(Continued on page 109) 
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omplete Stocks 


of feed and related items 


NE big reason for the success 

of Garver & Sons, Decatur, Ill., 

is that ever since the business 
was started in 1897 by W. S. 
Garver, it has been the policy of 
the firm to keep everything in the 
feed line that a farmer, poultryman, 
dairyman, or cattle raiser could 
possibly want. 

In the old days practically all the 
feeds handled were in bulk, and 
horse feeds accounted for a large 
share of the sales. With the advent 
of automobiles and tractors, the 
horse feed business declined to 
almost nothing, but Mr. Garver kept 
up with the changes in trends and 
was one of the first in the area to 
introduce manufactured feeds. 

While formula feeds make up 
most of the volume, considerable 
bulk feed is also handled. With the 
old slogan, “one pound or a car- 
load,’’ every person can have his 
wants supplied in any quantity. It 
is easy to handle bulk feeds be- 
cause the sturdy banks of bins that 
were used in the early days are still 
in good condition. 

In accordance with their policy 
of having complete feed lines, when 
some items from the various brands 
of formula feeds handled became 
scarce, the Garvers took on new 
lines to make up the deficiency. 
The brands now handled com- 
. prise Ful-O-Pep, Pratt’s Honegger’s, 
Wayne, and Vitality. With five 
sources of supply the firm has had 
no particular difficulty in securing 
enough feed to satisfy most of their 
regular customers. 

Decatur is located in an excellent 
poultry section and poultry feeds 
make up about 60 per cent of all 
feeds handled. Dairy feeds are 
next, then hog feeds and miscel- 
laneous feeds. The latter includes 
dog and rabbit feeds. Dog food 
sales have increased greatly dur- 
ing the last few years and now 
account for a sizeable volume. 

In addition to bulk and formula 
feeds, Garvers also manufacture 
scratch feed under their own name, 
and do considerable custom grind- 
ing and mixing. To round out their 


26¢ 


help build 


business the firm handles a com- 
plete line of remedies, disinfectants, 
fertilizer, seeds, poultry supplies, 
waterers and feeders. Thus, the 
lines of feeds and related items 
make up a complete and compre- 
hensive business. 

Mr. Garver has two sons, E. L. 
and W. S. Garver, Jr., who have 


SHOWN above is a front view 


of the Garver & Sons feed 
store, Decatur, lil. Located 
about six blocks from the down- 
town section, it is away from 
the congested business district 
and parking facilities are 
always available. 


grown up in the feed business. Six 
years ago they took over the busi- 
ness but continued to operate on 
the same principles adopted by 
their father. Last February they 
admitted their brother-in-law, G. E. 
Keller, to the firm. 

The Garver store is 40 by 140 
feet in size and divided lengthwise 
into two large rooms. Located 
about six blocks from the down- 
town section, it is easily accessible 
to farmers, yet it is away from the 
congested business district and 
parking facilities are always avail- 
able. 

Most of the manufacturers of the 
various lines handled, periodically 
send a representative into the terri- 
tory to solicit business in the field. 
One of the Garvers usually accom- 
panies the field man to make his 
job easier. While the Garvers be- 
lieve in telling prospects about the 


repeat business 


merits of their feeds, they do not 
believe in high pressure sales and 
leave it to the customer to sell him- 
self. By far the biggest percentage 
of business, however, comes from 
regular customers who repeat 
month after month. 

Window displays and floor dis- 
plays are in constant evidence. 
With five brands of formula feeds, 
and a large stock of each, displays 
of sacked feeds are especially ap- 
pealing and make a good impres- 
sion as to the completeness of lines. 

In addition to the three members 
of the firm, two other employes are 
required to attend to this ever- 
growing business. 

The business is entirely a cash 
one. “We follow the cash plan,” 
says E. L. Garver, “because it has 
so many advantages. If we sold 
one customer on credit, we would 
have to extend this privilege to 
others. This means extra bookkeep- 
ing and some credit losses are 
bound to occur. Another reason is 
that we need all our capital to do 
business on. We are not in the 
banking business. Any farmer 
whose credit is good can borrow 
money at the bank if he is a good 
risk. Therefore there is no reason 
why we should carry the account 
without interest and then have to 
worry about collections.” 

“Feed shortages made us a little 
uneasy at one time,” continued Mr. 
Garver, “but the manufacturers of 
all our lines have been very faith- 
ful in giving us as much feed as 
they possibly could in fairness to 
other dealers and so we have not 
suffered to any great extent from 
lack of feeds. For most part we 
have been able to keep on with 
the completeness of lines that has 
always been our boast.” 


@ GEORGE W. DAGGETT, Omro, Wis. 
owner and manager of George W. Daggett 
& Sons Co., died Sept. 10 at Rushford 
while directing haying activities on his 
farm. 
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DEALERS REPUTATIONS ARE BUILT AROUND QUALITY FEEDS 


THIS IS No. 9 OFA 
SERIES OF ADS ON 
FAIR - ACRE FEEDS. 
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How can a dealer build him- 
self a reputation that will be an 
asset through the years ahead? 
By selling his customers a line 
of feed that will make money 
for them, like Fair-Acre... 
plus the many Fair-Acre feeder 
helps that were designed to 
net customers better results, 


to make feeding more scientific. 

Farmers soon know of their 
neighbor’s success with Fair- 
Acre feed ... and they know 
who sells it. They start buying 
from the dealer who sells feed 
that will make money for them. 
Dealer reputations are built 


around quality Fair-Acre feeds. 


LINDSEY-ROBINSON & COMPANY Ml 


INCORPORATED 


Roanske ~ Vinginia 
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Gorton men know the proc- 
essing of vitamin oils. 

The specialized experience 
of Gorton technicians with 
highest quality medicinal cod 
liver oil adds valuable knowl- 
edge to the making of Gorton 
feeding oils. From pressing 
the fish to skimming the oil, to 
filtering and blending, every 
step is planned to produce 
satisfactory vitamin carriers. 

High quality vitamin oils 
don’t just happen. Their 
purity, consistency, and the 
character of their blend are 
manufactured qualities. The 
complete line of Gorton vita- 
min oils is guaranteed by a 
firm that knows the how of 
vitamins. 


NEW ENGLAND BY-PRODUCTS CORP. 
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OLF! Wolf!—That is what 
comes to customers’ minds 
when they are in need of 


service, and they get that service 
at Wolf Bros. Hatchery & Feed Store, 
located at North Judson, Ind. 

The Wolf Bros. salesroom is con- 
spicuous for its well arranged, open 
displays. Customers can handle 
and examine the different feeds sold 
as well as the kindred items that 
are carried by a one-stop feed store 
such as poultry supplies, poultry 
remedies, seed corn, seeds and ferti- 
lizers. The Wolfs also believe in 
having plenty of attractive displays 
arranged about the store. 

Live chicks are on display all dur- 
ing the hatching season, showing 
the discriminating buyers what to 
expect in “Success Chicks.” 

In regard to the hatchery depart- 
ment of the store Henry Wolf re- 
marked, ‘Where there are plenty of 
chicks there is good feed business.” 
He sees to it that the trade area 
around North Judson is supplied 
with quality chicks from carefully 
selected, blood tested parent stock. 

“Chicks should have a trade 
name, he continued, “so naturally 
we call them Success chicks, and 
we make every effort to see that 
our chicks get the kind of feed that 
will promote maximum growth and 
help make our customers success- 
ful. 

“Quality merchandise well dis- 
vlayed is half sold,” added Mr. 
Wolf. “In addition to selling our 
own brand of feeds we handle a 
complete line of Arcady mixtures. 
We don't hide anything around here 
and we make good use of Arcady’s 
advertising material.” 

When Frank Wolf, Sr., began 
making flour 29 years ago at this 
location, little did he realize what 
the geographical influence would 
have to offer in years to come. The 
town of North Judson is located in 
one of the best muck farming sec- 
tions of the state. The soil is black 
and heavy with humus especially 
adapted to potatoes and onions. 
Muck farming requires many labor- 
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merchandise is important 


factor wolf bros. agree 


ers, who usually raise poultry and 
livestock for their own use. Such 
laborers, Mr. Wolf found, made 
good customers for feed and chicks. 

Some of the land around North 
Judson is also adapted to general 
farming. Such diversification makes 
the section heavily populated and 
an excellent food producing part of 
Indiana in the lines of poultry, hogs 
and dairy products. 

Influenced by such a location, Mr. 
Wolf soon began making his own 
feed mixtures in addition to flour. 
He was helped with this latest busi- 
ness addition by his sons Henry and 
Bill, who were eager to pitch in and 
do their share of teamwork. The 
business thrived and a few years 
later they opened up a new modern 
hatchery. When one location or 
building became too small, Mr. Wolf 
and his two sons moved to larger 
quarters, until at present they 
occupy almost one fourth of a city 
block, with a 22 by 150 ft. hatchery 
and feed room, a 40 by 40 ft. grind- 
ing and mixing room and two stor- 
age buildings, 20 by 100 and 16 by 
40 ft., respectively. 

Custom grinding is handled with 
speed at the Wolf Bros. Hatchery & 
Feed store. Last year a new heavy 
duty grinder was installed supply- 
ing two mixers. Handy gadgets and 
home inventions are very promi- 
nent in the Wolf firm, and customers 
are constantly seeking Bill Wolf's 
services —from motor rewinding 
jobs down to making plastic door 
knobs. 

The mill foreman, Paul Peters, 
with two helpers, supervises the cus- 
tom grinding and mixing. If a slack 
period occurs they mix five to ten 
tons of their own brand of feed, 
“Success Feeds,’ sold through the 
hatchery daily. Because of labor 
problems the entire force frequently 
stays over to make up Success 
Feeds after closing hours. 


ADEQUATE parking space for 
feed customers is one of the 
features at the Wolf Bros. 
Hatchery & Feed store, North 
Judson, Ind. The custom mix- 
ing department is located at 
rear of parking lot shown 
above. Below from left to 
right are: William Wolf, Henry 
Wolf, and Frank Wolf, Sr. 


Many of the extra laborers re- 
quired on the muck crop farms live 
cn small acreages nearby and most 
of them raise poultry the year 
‘round and also have a cow or two, 
and enough pigs to support the 
family larder. This type of customer 
is desirable to a feed merchant and 
is a steady buyer of formula feeds. 

As a further impetus to a success- 
ful feed business, Mr. Wolf con- 
siders delivery service essential. 
Deliveries are made daily. “We 
attribute much of our success to the 
fact that we try to give our cus- 
tomers service and satisfaction,” ex- 
plained Mr. Wolf. “We are ready 
at all times to give advice and sug- 
gestions on feeding and manage- 
ment, and we take special pains 


(Continued on page 122) 
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BURLAP 


Wie would like to tell you that you can have all of | 
either kind—burlap or cotton—that you want. We will do 


our best to give you exactly what you wish. But peace did 


not automatically bring a solution to the bag fabric problem. 


Bag orders are still piling up against a shortage of fabrics— 
huge quantities of foods and other materials are still being 
shipped overseas. Therefore, it will probably take several 


months to stabilize the fabric supply situation. 


However, we do know this for swre—whichever one of these 
fine Chase bags you get, it will be the best of its kind —pre- 


cision made, brilliantly printed, always dependable. Remember 


—turn to Chase for better bags. 


COAST-TO-COAST BAG SERVICE 
BOISE "CLEVELAND SALT LAKE CITY 


= DALLAS MILWAUKEE OKLAHOMA CITY 
TOLEDO PITTSBURGH PORTLAND, ORE. 
DENVER KANSAS CITY REIDSVILLE, NV. C. 
MINNEAPOLIS HARLINGEN, TEXAS 


DETROIT 


MEMPHIS GOSHEN, IND. CHAGRIN FALLS, . 
GENERAL SALES OFFICES, 309 WEST JACKSON BLVD., CHICAGO 6, ILL. — 


NEW YORK ORLANDO, FLA. 
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Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 
United States and foreign countries, may obtain complete details 
by writing to The Feed Bag, 741 N. Milwaukee St., Milwaukee 2, Wis. 


Title of Experiment: Potatoes Tried as 
Cattle Fattening Feed in Tests at Station. 
Authors: W. E. Connell, L. E. Washburn, 
R. C. Tom, E. M. Mervine and J. T. Strate, 
Agricultural Experiment Station, Fort Col- 
lins, Colo 

Digest: The value of surplus potatoes in 
the ration for fattening cattle was tested 
by feeding 13 lots of yearling heifers 
varying rations in some of which potato 
silage or dehydrated potato meal pro- 
vided part of the feed. Silage prepared 
from four parts of raw potatoes and one 
part of corn fodder mixed through an 
ensilage cutter and stored in a trench 
silo proved superior to corn silage when 
cottonseed meal was omitted from the 
ration. If cottonseed meal was included 
there was little difference between corn 
silage and potato-corn fodder silage. 
Silage prepared as above but with alfalfa 
hay substituted for the corn fodder was 
found to have about one-fourth less feed 
replacement value than the potato-corn- 
fodder silage when compared to corn si- 
lage. Results from feeding cooked potato 
silage were inconsistent. When cottonseed 
meal was omitted from the ration the feed- 
replacement value of this silage was 
high. Where cottonseed meal was in- 
cluded the cooked potato silage had_‘little 
feed-replacement value. The silage was 
prepared by cooking raw potatoes for 35 
minutes with steam introduced through 
pipes in the bottom of the dump truck. 
Dehydrated potato meal was fed in com- 
parison with ground corn and with dried 
beet pulp. It was found practically equal 
to ground corn and slightly superior to 
beet pulp in this test. Heifers fed these 
rations over an 88 day period produced 
a high proportion of good quality car- 
casses. 

* * * 


Title of Experiment: Wartime Beef Pro- 
duction. 
Authors: F.C. Francis, S. Bull and W. E. 


Carroll, Illinois Agricultural Experiment 
Station. 


Digest: In two experiments, lots of 10 
each of choice, good, medium and com- 
mon steers were full fed on corn and 
ted clover hay to a good finish. Soybean 
meal was also fed in one experiment. 
In both experiments, second lots of choice 
feeder steers were finished in the choice 
grade and in one experiment a second lot 
of good steers was finished as choice 
animals. In general, the better grade 
steer yields more and better beef and 
has a higher dressing percentage; it is 
fatter than the poorer grade, but the 
fatter the animal the more corn is re- 
quired to produce a pound of gain. Very 
fat beef is both uneconomical to produce 
and wasteful to the consumer because 
of the surplus fat trimmed. To make a 
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grain saving program most effective, the 
animal should be grown to a weight of 
700 to 800 pounds on roughages and 
pasture before fattening. The cutting 
yields of the carcasses and amounts of 
feed consumed largely confirmed these 
conclusions. Feeding choice, good and 
medium feeder to a good finish in- 
creased the carcass beef yielded by these 
cattle an average of 45 per cent more 
than that produced if the cattle were 
slaughtered without fattening. Choice 
finish was definitely too high, and com- 
mon feeders should be given no more 
than “medium” finish. Feeding also in- 
sures an even beef supply. 
* * * 


Title of Experiment: Further Studies on 
Cystine, Methionine and Choline in Chick 
Diets. i | 
Authors: H. J. Almquist and C. R. Grau, 
University of California, Berkeley. 

Digest: Experiments are reported in 
which the levels of cystine were in- 
creased gradually up to the optional 
amino acid content, with various levels 
of choline added. With levels of choline 
chloride as high as 0.6 per cent, the gain 
in weight was no better than 4 per cent 
per day, but when part of the cystine 


-was replaced by methionine to the ex- 


tent of 0.55 per cent of the diet, optimal 
gains of 6 per cent per day were ob- 
tained. Cystine apparently cannot com- 
pensate for a methionine deficiency, even 
if high levels of choline are employed. 
Whenever methionine must be utilized in 
part to fulfill the functions of cystine and 
choline, additions of cystine and choline 
may promote additional growth by spar- 
ing methionine. When this sparing action 
has been completely fulfilled at any sub- 
optimal level of methionine, further addi- 
tions of cystine or of choline are of no 
avail. Growth can be accelerated only 
by adding methionine, according to the 
experiment. 
* * * 

Title of Experiment: Dried Citrus Peel 
and Pulp as a Feed for Lactating Cows. 
Authors: O. C. Copeland and C. N. 
Shepardson, Texas Agricultural Experi- 
ment Station. 

Digest: In five separate experiments of 
90 days’ duration each, citrus peel and 
pulp were compared with corn and cob 
meal for milking cows by the double 
reversed method. Two groups were fed in 
each experiment on rations including 50 
per cent of each feed with reversal at the 
end of 30 days. The first 10 days of each 
period was considered as preliminary. 
The final results were indicated as the 
differences between the average milk 
production, feed consumed and changes 
in live weight in the average of the first 
and third period compared with the 
second period. The differences in milk 


> 


production and live weight increases 
were small, but in all but one of the five 
experiments milk production slightly 
favored those fed the ground corn ration. 
The productive energy of citrus peel and 
pulp was calculated as 74.4 therms per 
100 lbs. as compared with 74.7 therms of 
corn and cob meal. The citrus peel 
seemed to have some beneficial effect on 
the appetite in extremely hot weather. No 
effect was detected on the flavor of the 
milk. The experiments were conducted 
with seven, six and six pairs of Jersey 
cows, respectively, fed in dry lot in the 
station herd and ten and nine pairs of 
Holstein and Jersey cows fed in dry lot 
with access to pasture and hay in the 
callege herd. 
2 * * 

Title of Experiment: Condensed Fish 
Press Water and Fish Liver Meal in Chick 
Rations. 

Authors: E. P. Berry, C. W. Carrick, Roy 
E. Roberts and S. M. Hauge, Purdue uni- 
versity agricultural experiment station, 
Lafayette, Ind. 

Digest: Two per cent of the condensed 
fish press water or 2 per cent of dried 
fish livers were each found to be ade- 
quate supplements to a corn and soy- 
bean oil meal ration when a source of 
riboflavin was added. Three per cent of 
liver meal proved adequate without a 
riboflavin supplement. The addition of 3 
per cent of liver meal and 5 per cent of 
domestic casein failed to improve the 
corn and soybean oil meal ration supple- 
mented with riboflavin and 2 per cent of 
fish press water. The water-soluble por- 
tion of fish press water contained most 
of the growth factors in the whole fish 
press water; the protein fraction of the 
fish press water did not support maximum 
growth. 


* * 


Title of Experiment: Growing Turkeys on 


Rations Low in Animal Protein. 


Authors: A. W. Brant, C. I. Draper and 
R. J. Evans, Washington Agricultural Ex- 
periment Station. 

Digest: Sources of animal and plant pro- 
teins were compared for turkeys from 
hatching to 28 weeks of age. The pro- 
teins fed for comparison were (1) meat 
scrap and soybean meal, (2) herring fish 


meal and soybean meal, (3) herring fish , 


meal, soybean meal and cottonseed meal, 
and (4) a control protein of herring fish 
meal and soybean meal. The starting 
rations furnished about 22 to 23 per cent 
protein up to eight weeks of age, which 
were changed to developing mashes of 
about 20 per cent protein fed to 28 weeks 
of age. Body weights and feed con- 
sumption were recorded at two to four 
week intervals. There was no significant 
difference in the pounds of feed required 
to produce a pound of gain to 28 weeks 
of age, nor in the body weights or effi- 
ciency of gain produced by the four 
proteins which were fed in triplicate with 
16 or 17 poults in each lot. A ration in 
which half the supplementary vegetable 
protein was from cottonseed meal pro- 
duced gains as satisfactorily as any of 
the other proteins. About 5.5 lbs. of feed 
were required per pound of gain. 
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UNIVERSAL 
HAMMERMILL 


For Better All iad Performance 


COMBINES ENDURANCE WITH 
REMARKABLE ADAPTABILITY 
FOR "VARIETY'' GRINDING 


30 Second 
Screen Change 
and other 
“Quick Change Over” 

Features 
For 
PROFITABLE 


OPERATION 


CORSON in 
Custom 
Grinding 
Plants 


© 


40 to 150 H.P. 
Engine or Motor Drive 


The heaviest built hammermill on the market today—and so care- 
fully and accurately constructed that it will not get out of alignment 
throughout its long lifetime. 


A really BIG capacity hammermill, capable of 24 hour service, 7 
days a week — as proved in many of the world’s largest mills. 


PROMPT DELIVERY OF SEVERAL SIZES 


Wire, Write or Call for Complete Information. 


| JACOBSON MACHINE WORKS 


| 1074 Tenth Avenue S. E. Minneapolis 14, Minn. 
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ONSIDERABLE confusion still 
C exists among taxpayers in 

regard to both business and 
non-business bad debts and as to 
when and how they may be de- 
ducted in income tax returns. Con- 
trary to general belief, in many in- 
stances bad debts are not deduct- 
ible! 

If the taxpayer reports on the 
cash receipts and disbursements 
basis in making his income tax re- 
turn, it is obvious that the amount 
of the bad debts for services or 
merchandise may not be deducted. 
The reason is that such a debt has 
not been included in income and 
the loss, therefore, would not be 
deductible from income. 

Stated another way — and this is 
important to an understanding of 
the question — such bad debts are 
already reflected in the tax return 
because the reported gross income 
is less by the exact amcunt of the 
bad debts, as is also the taxable 
income when computed. Therefore, 
on the cash receipts and disburse- 
ments basis of reporting the tax- 
payer has already received credit 
to the exact amount of the bad 
debts, and to additionally record 
them as deductible items would be 
the same as taking such deductions 
twice. Mere presence of “losses” 
under Schedule C should not be 
interpreted as an invitation to take 
such deductions contrary to the tax 
code. 

As virtually all small business 
men operate on the cash receipts 
and disbursements basis, such bad 
debts are ruled out for them. If, 
however, they report on the accrual 
basis and such bad debts have 
been reported as income, either in 
the year reported, or in a previous 
year, such bad debts, of course, are 
deductible. 

Note that the cash receipts and 
disbursements basis of reporting is 
not to be confused with “cash” 
method of doing business. A busi- 
ness man may operate either a 
cash or cash and credit business 
and still use the cash receipts and 
disbursements basis for reporting 
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rules to follow regarding 
deductions for bad debts 


by HAROLD J. ASHE 


in his income tax return. 

In all cases of a deduction for 
bad debt the explanation must 
show (a) the nature of the debt, 
(b) name and family relationship, 
if any, of the debtor, (c) when the 
debt was created, (d) when it be- 
came due, (e) what efforts have 
been made to collect the debt and 
(f) how it was determined to be 
worthless. 

In order to be an allowable de- 
duction a debt must become worth- 
less within the year for which the 
return is made. The determination 
of worthlessness is an important 
provision in establishing the allow- 
ability of the deduction. The tax- 
payer must take reasonable steps 
to determine that there is no prob- 
ability of payment or collection and 
must have prima facie evidence to 
prove that the debt has no value. 
If, in the exercise of sound business 
judgment, a taxpayer concludes, 
after making every reasonable 
effort to determine whether there is 
likelihood of recovery, that the debt 
has no value, a deduction for such 
debt may be allowable. Court 
action, such as a legal judgment or 
adjudication in bankruptcy, is not 
necessary as proof that the debt is 
worthless where it is evident that 
the judgment would be futile if ob- 
tained. 

Since the deduction must be 
taken for the taxable year in which 
the debt becomes worthless the fact 
that a debt is still held open on the 
books of the taxpayer does not 
mean that it has value. The law 
does not permit a taxpayer to defer 
claiming a deductible allowance 
on that account beyond the year in 
which it becomes worthless. 

A further requirement regarding 
deductibility for bad debts is that 
a debt must have existed in fact 
and in law. If a debtor was not 


legally liable to the taxpayer, then 
there was no debt to become 
worthless. Thus, a gambling debt 
that is not legally enforceable can- 
not be deducted as a bad debt. 
Advance to relatives to tide them 
over financial straits, made out of 
moral considerations and without 
understandings regarding repay- 
ment, are frequently held to be in 
the nature of a gift rather than a 
loan and consequently no deduc- 
tion would be allowable for non- 
payment. However, when a loan 
is made to a relative in a bona 
fide business transaction, a deduc- 
tion may be allowed because of 
non-collectibility. 

Bad debts arising from sales and 
services — if deductible, as already 
discussed — should be shown in 
Schedule C to arrive at adjusted 
gross profit (or loss) from business. 
Non-business bad debts and losses 
from worthless bonds and similar 
obligations should be reported as 
losses on capital assets in a sepa- 
rate Schedule D. Non-business 
debts are treated as capital assets 
held for not more than six months. 
By a special provision of law, non- 
business losses from the sale or ex- 
change of property are deductible 
in computing adjusted gross in- 
come in which the tax in the tax 
table applies. In this respect they 
differ from ordinary non-business 
expenses which cannot be sepa- 
rately deducted if the taxpayer 
uses the tax table or the standard 
deduction. 

A deduction for bad debts may 
arise where a businessman, as in- 
dorser or guarantor on an obliga- 
tion, has been obliged to pay the 
debt of the principal as a business 
transaction. When the indorser or 
guarantor pays a debt, he is sub- 
rogated to the rights of the creditor 
against the principal debtor; and if 
his claim against the debtor is 


(Continued on page 101) 
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Outside 


d| DISCIPLE of outside selling 
is David Flikkema, who for 
26 years has operated a 
feed business at Fulton, Ill., a few 
miles from the Iowa border. 

Using the outside selling idea in 
prewar days—employing a man 
who knew how to sell to farmers— 
Mr. Flikkema sent his annual feed 
volume up to $110,000. He does 
not believe that he would have 
achieved a volume like this without 
the use of an outside salesman. 

Last spring Mr. Flikkema sold his 
business to his nephew, Henry J. 
Flikkema, but David is still in 
charge of the office owing to the 
present shortage of manpower. 

Henry Flikkema says that as soon 
as possible he is going to try to 
practice the outside selling pro- 
gram, too, just as his uncle did so 
successfully. 

“The principal thing is to find the 
right man,” he stated. “When we 
do find him we are going to do the 
right thing with him. His salary is 
going to be adequate and we are 
going to make him an inducement 
to make his job permanent. Far- 
mers used to like this idea and I 
think they enjoy personal visits on 
the farm. Most other retail firms 
ore going out after the business in- 
stead of waiting for it to come to 
them. We are going to make our 
share of contacts in postwar in the 
hopes of getting more business.” 

The outside selling campaign, as 
employed by Flikkema’s before the 
war, involved a salary and a com- 
mission plan. This man had five 


routes which he covered during the 


Selling 


program has many advantages 
david flikkema maintains 


week and which frequently took 
him 20 or 30 miles from Fulton. The 
salesman made his own deliveries 
and collections. The way the plan 
worked out, the feed firm got more 
business, collected a large share of 
its money immediately and made 
Ga great many new friends. 

“Of course the salesman had no 
responsibility as far as the mill du- 
ties were concerned,” says David 
Flikkema. ‘He could spend all his 
time in the field making calls and 
deliveries. Under this plan he was 
able to contact numerous farmers. 
He told me that often he was able 
to stop at 25 or 30 places during 
some days. He felt free to spend 
as much time with a farmer as he 
needed in order to sell him and 
service him. 

“Another advantage was the fact 
that by selling the customers regu- 
larly and delivering the feed, the 
route salesman was able to main- 
tain close personal contact with the 
patrons. He knew if the feed was 
satisfactory and he was quick to 
check on any irregularity in feeding 
on the various farms. In other 
words, he not only sold the feed 
but helped the farmers use it cor- 
rectly. In my opinion this is an 
ideal way to operate.” 

Mr. Flikkema said that he was 
well aware that some feed dealers 
do not like to canvass for business, 
that they prefer to operate out of 
their mills and let advertising, qual- 
ity feeds, satisfied customers, etc. 
attract the business. Although such 
a policy might be all right for some 
dealers, Mr. Flikkema is convinced 
that a well planned program of out- 
side selling will increase any deal- 
er’s business. 

The principal thing to remember, 
he states, is that the farmer must 
not be high pressured into buying. 
The salesman must be sincere and 
helpful and be acutely aware of his 
responsibility to his employer and 


ANY feed dealer can increase 
his sales with a well planned 
program of outside selling ac- 
cording to David Flikkema, 


above. Shown at lower left is 
a view of his feed plant. at 
Fulton, Ill. 


to the customer. Mr. Flikkema 
points out that numerous other re- 
tailers are selling to farmers by 
means of this outside sales method 
end are prospering. If these re- 
tailers do it, why not the feed 
dealer? 

For farmers who come to the Flik- 
kema mill and buy their feeds or 
for those who want grinding or cus- 
tom mixing, these services are 
available. The mill is equipped 
with a Marion mixer which handles 
considerable volume yearly. Many 
farmers in this area have their own 
pet formulas, according to Henry 
Flikkema, although quite a number 
of them ask the management to 
make up a good mix for them. This 
reveals a confidence in the mill 
which is very valuable, Mr. Flik- 
kema believes. 

The firm has two trucks, one of 
which is used for deliveries of coal, 


(Continued on page 127) 
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PURINA PLEDGES FAIR BREAK 
ALL GROUPS FEED USERS 


Tas war isn’t over over here. Its effect on our food supply . . . both at home 
and among the people we must help temporarily to feed . . . will be felt for some 
time. Ingredient shortages are resulting in feed shortages. And feed shortages 
are restricting the production of meat, milk and eggs. 

Meanwhile, all of us who share in the ultimate production of meat, milk and 
eggs have the responsibility of using our resources most efficiently, so that the 
maximum supply of food will be available. 

As a part of our responsibility .. . 


PURINA MILLS PLEDGES A FAIR BREAK TO ALL GROUPS OF FEED USERS 


Past tonnage patterns will be followed in setting up our production schedules. 
Supplements, complete feeds, poultry and livestock feeds will roll out of our 
mixers in the same proportions as they have under normal conditions in the past. 

If the available ingredients were utilized in only those kinds of feed that are 
most profitable to us, instead of spread over all types of feed, we would make 
appreciably more profit. 

But keeping faith with our ultimate customers, the livestock feeders, dairy- 
men and poultry raisers, is immensely more important. They have depended on 
us in the past. They can continue to depend on us. 


PURINA MILLS’ CO-ORDINATED PLATFORM FOR PURINA DEALERS 


1. Distribute feed supplies equitablyamong 3. Help feeders to keep losses 
complete feeders, supplement feeders, poul- © down through use of the Purina 
try feeders and livestock feeders. Sanitation program. 


2. Emphasize the need for preventing waste 4. Urge feeders to follow proven 
of feed by following feeding directions. methods of management. 


PURINA MILLS - ST. LOUIS 2, MO. 
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New LAND O'LAKES ... for Better Service 
FEED, SEED and to You! 
FERTILIZER PLANT 


IN MINNEAPOLIS 


Quicker Deliveries, Expanded Production, New Facilities! 


CENTRAL LOCATION! Strategically located just across the 

LAND O'LAKES street from the main Land O’Lakes plant in Minneapolis, this 

A COMPLETE LINE of poultry, dairy, new Land O’Lakes Feed plant assures greatly improved service 
and hog feeds, fine seeds, and to hundreds of Northwest communities. 


crop-tested fertilizers. EXPANDED PRODUCTION! Your increasing demand for 
A) Land O'Lakes Feeds, Seeds and high-analysis Fertilizer can 
now be served promptly with the addition of our augmented 

production capacity. 


us LATEST EQUIPMENT! Installation of the most modern 

gunna ~ ares milling equipment in our new plant will help maintain the 

high Land O'Lakes quality standards. Economies of operation 

through mass buying and mass production will be passed on 
to you. 

QUICKER DELIVERIES! Loading facilities of the new Land 


O’Lakes plant assure quick delivery to feed dealers in the 
great northwest area. 


LAND O’ LAKES* CREAMERIES, INC. 


‘FEED, SEED AND FERTILIZER DIVISION 
MINNEAPOLIS 13, MINN. 


NEW FRANCHISES OPEN! 


If there isn’t a Land O’Lakes 
Feed and Seed Dealer in your 
community, write for details. 


As soon as plant is completed 
and operating, a few desirable 


dealer franchises will be open. BETTER FEEDS: AND ‘SEEDS FOR NORTHWEST NEEDS 


Reg. 


¢ 
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OPA Modifies Regulations 
On Processed Grains 


Three changes and two simplifications 
of the regulation for processed grains for 
feeding and mixing were announced effec- 
tive Sept. 26, 1945 by the OPA. No 
changes were made in price ceilings. 

The action broadens the scope of 
the regulation to cover importations of 
processed grains, limits jobber, wholesaler 
and retailer handling to a single markup 
for each level and specifically delegates 
authority to determine markups to OPA 
regional and district offices. 

To simplify compliance with the current 
regulation more detailed definitions of 
“processed grains,” “processing plant,” 
“warehouse” and “store” are made. The 
order also broadens the definition of 
“coarse ground processed grain” to in- 
clude corn feed meal. 

Because reports from the industry 
showed that processors of grains were 
having difficulty in determining their base 
prices, and that sales for future delivery 
had not been adequately provided for 
under the current regulation, the processor 
may now use any of the following as his 
base price for each whole grain: 

(1) The base ingredient price permitted 
him under the mixed feeds regulation if 
he is also a manufacturer of mixed feeds; 

(2) his withdrawal price under FPR 2, 
section 2.3; 

(3) the maximum price that his supplier 
could charge for grains delivered at the 
processing plant; 

(4) a base price determined each week 
from weighted averages of maximum 
prices, under the current regulation; 

(5) the base price at the point where 
the processing plant is located, under 
whatever regulation applies; 

(6) the reasonable market value at the 
processing plant, if the particular whole 
grain is exempt from price control. 


Revoke Special Premium 
On Oats for Race Horses 


Sellers of oats to be fed to thoroughbred 
horses will no longer be permitted to 
charge a special premium of 10 cents a 
bushel after Sept. 19, the OPA announced. 
The amendment was adopted because 
these oats and recleaned oats, for which 
a premium of two cents a bushel is 
already provided, are not easily distin- 
guishable, nor are oats for feeding race 
horses one of the grades recognized or 
established by the department of agricul- 
ture, OPA said. Because of an anticipated 
shortage of grain for essential feeding 
Purposes it is not considered advisable 
to maintain a premium that will divert 
grain products to the feeding of thorough- 
bred horses. 

After OPA had been requested to estab- 
lish premiums for sellers of hay for 
thoroughbred horses, it was decided to re- 
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examine the entire question of providing 
premiums for hay and grain. OPA has de- 
cided that the establishment of price 
differentials in this case is unpractical. 


Deny Rumor of Boost in 
Corn Price Ceilings 


Since the present ceiling prices for corn 
fully reflect parity to the producer, there 
is no reason to increase corn ceilings at 
this time, the office of price administration 
has announced. This statement is made, 
OPA said, because of erroneous reports 
that present corn ceilings will be in- 
creased. 


Only Carload Dealers 
Must List Markup Data 


The only sellers of oats, barley, corn or 
grain sorghums who need furnish buyers 
with names and addresses of all persons 
performing services and taking markups 
are those who deal in straight carload 
lots, the OPA announced effective Sept. 
21, 1948. 

The action eliminates the previous re- 
quirement that this information be fur- 
nished by sellers of these commodities in 
mixed or pool cars, less than carload lots, 
or loaded from terminal or sub-terminal 
grain elevators. Also, the requirement 
does not now apply to certain subsequent 
sales of grains. 

Since the previous amendment was 
intended to eliminate the practice of criss- 
crossing markups engaged in only by 
country shippers, the amendment relieves 
all other sellers from having to furnish 
this information. 


Continue Restrictions on 
Most Crude Oil Deliveries 


The department of agriculture has 
continued through March 31, 1946, the sus- 
pension of restrictions on deliveries of 
crude cottonseed, peanut, soybean, and 
corn oils to refiners for refining purposes, 
under war food order 29. 

Authorizations for delivery of these four 
crude oils to all other users, however, will 
continue to be obtained from the fats and 
oils branch of the production and market- 
ing administration. No changes have been 
made in provisions of the order requiring 
authorization for use of the four oils, and 
for delivery and receipt of refined grades. 


OPA Reinstates Previous 
Markups on Popcorn 


Commercial processors of popcorn may 
add 90 cents per hundred pounds to their 
maximum price when sales are made from 
a warehouse under terms of amendment 3 
to MPR 502. 

This action reinstates in the new pop- 
corn regulation the same provision cover- 


ing such sales that was in the previous 
regulation covering the commodity. The 
provision permitting a markup of 50 cents 
per hundred pounds when sales are made 
in quantities of 500 pounds or less has 
also been reinstated. These markups have 
been put back into effect pending a fur- 
ther study of operating cos's covering such 
sales, OPA said. 

OPA also said that the maximum price 
that can be paid an agent for buying pop- 
corn from the grower is 25 cents per hun- 
dred pounds. This payment is for the 
account of the buyer and cannot be added 
to the maximum price he can charge for 
processed popcorn. 


Remove Import Controls 
On 10 Commodities 


Removal of import controls on 10 items, 
first announced Sept. 6, 1945, became 
effective Sept. 20, 1945, through the issu- 
ance of war food order 63.5. 

The amendment also extends controls 
to sugar-containing products containing 
40 per cent or more by weight of sugar. 
Previously only products containing at 
least 50 per cent by weight of sugar were 
subject to restrictions of the order. 

Commodities to be removed from im- 
port controls are Mung beans; Brazil nu!s; 
crude and refined or advanced chicle; 
gums used in the manufacture of chewing 
gum; leche caspi gum; nitrogenous ma- 
terial, including hoof meal and horn meal; 
hulled and unhulled oats; edible offal; 
Maple peas, and rye. 


Permit Distillers to Use 
Small Amount of Corn 


The department of agriculture has an- 
announced that beverage alcohol dis‘illers 
may use in October 750,000 bushels of 
corn, in addition to the already authorized 
use of 3,000,000 bushels of grain other 
than corn and grain sorghums, for the 
production of beverage spirits and by- 
product livestock feed. This quantity o! 
corn is the equivalent of 1/2 days’ mash 
in addition to the six days of operations 
already authorized for other grains. Both 
registered distilleries and industrial alcohol 
plants having beverage permits are 
authorized to participate in the expanded 
program. 


Burlap Purchase Program 
Will End January | 


Termination of the government's public 
purchase program on burlap at the end 
of 1945 has been announced by the war 
production board. At the same time, WPB 
outlined procedures for authorizing the 
resumption of private importations of bur- 
lap from India within the limits available 
to the United States under its existing 
combined raw materials board allocation. 

Although the continued shortage of coal 
has prevented improvement in India’s bur- 
lap production, this situation is expected 
to improve in the course of the next few 
months. Therefore, WPB feels that it is 


(Continued on page 92) 


e37 e 


: 
| | 
ji 
= 
t 


IT’S POWER PLUS 


WITH BUDA DIESEL 


BUDA Diesel Engines provide a reliable, de- 
pendable, and economical supply of power 
for all kinds of feed grinders, blowers, eleva- 
tors, and other milling equipment. 


The new BUDA Model 6DC-844 Diesel engine 
is designed to give you maximum power at a 
minimum of operation cost. Its size and 
weight and compactness make it ideal for 
portable installations as well as stationary 
applications. 


BUDA Diesel Engineers cordially invite the members of Central Retail Feed Association to visit them during the 
convention October 29 and 30 in the Buda Rooms at the Schroeder Hotel. 


Pictured above 
6DC-844 Power Unit. 
138 HP., 1400 RPM. 


Engineering skill—over 60 years’ experience 
—and the most modern manufacturing 
methods and equipment are blended in the 
production of the most outstanding Diesel 
Engine in the world today. All this has been 
toward one goal—to provide a Diesel Engine 
that more nearly approaches perfection than 
any other type. BUDA Lanova Diesels are’ 
not an experiment but are time tested and 
time proved. 


BUDA SALES & SERVICE 


St. Paul 4, Minn. 
2402 University Avenue 
Nestor 4541 


Milwaukee 12, Wis 
245 East Keefe Avenue 
Edgewood 2900 


Hibbing, Minn. 
628 East Howard Street 
Phone 2980 
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stage all set for 


e 
giant 


at milwaukee, oct. 29-30 


CHARLES P. GULICK 


LTHOUGH delayed approxi- 

mately five months by the 

ODT ban ‘on conventions, 
feed and grain men from far and 
wide will gather at the Schroeder 
hotel, Milwaukee, Oct. 29-30, to at- 
tend the 20th annual Victory con- 
vention of the Central Retail Feed 
association. Annually, this meet- 
ing attracts the largest turnout in 
the industry and attendance this 
year is expected to exceed the reg- 
istration total of 1,030 which set a 
record in 1944. - 

The program for America’s big- 
gest feed meeting will feature a 
battery of speakers who can give 
authentic advice on present and 
future problems in the trade. All 
the entertainment features of other 
years will again be built into the 
convention program, which should 
make this meeting the finest in the 
history of the organization. For the 
first time in many years there will 
be no speaker from any of the gov- 
ernment bureaus. 

Sessions will be held all day 
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ASHER HOBSON 


Monday, Oct. 29, and the conven- 
tion will conclude with a morning 
session the following day. The 
annual banquet will be held Mon- 
day evening and the following 
morning at 8 a.m. the Salesmen’s 
club will have its annual stag 
breakfast. The Blatz Brewing Co. 
will entertain feed men who attend 
the convention at a stag luncheon 
in the Blatz Legion hall starting at 
1 p.m. Tuesday. 

One glance at the lineup of 
speakers announced by David K. 
Steenbergh, executive secretary, 
Milwaukee, gives adequate assur- 
ance of the quality of the program. 
One of the features will be an ad- 
dress by Congressman Lawrence 
H. Smith of Racine, Wis., who will 
discuss, “In the Mill at Washing- 
ton’. Congressman Smith conducts 
a monthly column under the same 
heading in The Feed Bag and he 
is not only an able writer but also 
an interesting speaker. 

Charles P. Gulick, president of 
the National Oil Products Co., Har- 


2 CARL LUTHER 


‘ison, N. J., will talk on, “American 


Industry Looks Ahead”. Mr. Gulick 
is also New Jersey state Chairman 
of the Committee for Economic De- 
velopment andi hasbeen active as 
a leader of American.industry. He 
has developed a seriés of confiden- 
tial letters to his employes and 
these letters have been cited fre- 
quently as one of the best methods 
of building and retaining employe 
good will. Mr. Gulick is particular- 
ly qualified to address a feed meet- 
ing because of his company’s inter- 
est in the feed field. 

“What's Ahead for Agriculture” 
will be the title of a talk by Prof. 
Asher Hobson of the University of 
Wisconsin. Professor Hobson is 
recognized as one of the leading 
academic authorities on agricul- 
tural economics and his address 
will give the average feed man an 
insight into future prospects for 
business. 

Carl Luther, merchandising coun- 
sel for the Archer-Daniels-Midland 


_+ (Continued on page 95) 
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When the feed sack is empty . . . that’s when the real value of its contents is determined. Has 
the feeder bought and obtained the results he had a right to expect? 


“Make a feed that will make a profit for the man who feeds it” has been the guiding principle 


behind every sack manufactured by the Hubbard Milling Company since the first day the HUBBARD 
SUNSHINE label appeared on the market. 


Hundreds of successful dealers and thousands of satisfied customers give evidence that The 
HUBBARD SUNSHINE Way of feeding has produced the profitable results expected. 
Milling C 
LO. 


Hubbard 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA> 


} 
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f. p. heffelfinger heads 


National 


F. PEAVEY HEFFELFINGER 


TARTING its 50th year of 
service and looking forward 
to a golden anniversary ju- 
bilee convention in 1946, the Grain 


& Feed Dealers National associa- 
tion elected F. Peavey Heffelfinger 


of F. H. Peavey & Co., Minneapolis, © 


to guide the destiny of the feed 
and grain industries as new presi- 
dent of the association succeeding 
J. L. Welsh of the Butler-Welsh 
Grain Co., Omaha. 

The 1945 meeting, originally 
planned as a wartime conference 
of officers, directors and standing 
committees, was expanded with the 
removal of travel restrictions and 
more than 400 feed and grain men 
crowded the Fontenelle hotel at 
Omaha, October 11 and 12. 

Feature of the two-day gather- 
ing was the designation of E. C. 
Dreyer, veteran St. Louis feed job- 
ber who has been “at it since ‘92," 
as “honored guest’ at the banquet. 
Mr. Dreyer was introduced by his 
old friend Max F. Cohn of the 
Sunset Feed & Grain Co., Buffalo, 
who presented him with a silver 
ice bowl and tongs as a gift from 
the association. 
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dreyer is honored 


by DAVID K. STEENBERGH 


Mr. Cohn lauded Mr. Dreyer for 
his many years of unselfish work 
for the benefit of all the feed in- 
dustry. He praised him especially 
for serving three years as feed in- 
dustry representative on the war 
food commission during World War 
I, for almost single handedly ob- 
taining industry adoption of uni- 
form feed trading rules, for adding 
feed to the name and interests of 
the Grain Dealers National associa- 
tion and for his generous allowanc2 
of time to advise NRA and OPA. 

In acknowledgment, Mr. Dreyer 
said: “I am deeply honored but I 
do feel that this is not a personal 
proposition but a tribute tothe en- 
tire feed division of the Grain & 
Feed Dealers National association.” 
He reviewed some of the trials and 
tribulations of early days in the 
feed business and closed with an 
appeal: “I'd like for this association 
with 1020 members today, that 
every one of us pledge to secure 
one new member for our golden 
anniversary. Just think what that 
would mean to our association.” 

Mr. Dreyer was greatly moved 
and before he could regain his 
composure he was again acclaimed 
by J. P. Parks of Kansas City, chair- 
man of the national feed distribu- 
tors committee, who presented him 
with a surprise gift of a gold 
Parker 51 pen and pencil set, in 
appreciation of his work and worry 
for and from the feed jobbers and 
distributors of the United States. 
Mr. Parks said that the Dreyer en- 
ergy was not dwindling but increas- 
ing through the activity of the Drey- 
er sons, Capt. Charles of the United 
States army and Stanley who is 
in charge of the Dreyer Commis- 
sion Co. offices at Kansas City. 

The only formal address at the 
convention was delivered by Presi- 
dent Welsh after a welcome to 
Omaha by Mayor C. W. Leeman. 


guest 


E. C. DREYER 


Mr. Welsh looked forward to the 
days when surpluses of agricultural 
commodities would again depress 
the markets and pointed to the con- 
version of grain to alcohol as the 
answer to the problem. A commit- 
tee of the National Grain Trade 
council was at Omaha to begin a 
study of such untilization of agri- 
cultural surpluses. 

Most of the two days were oc- 
cupied with meetings of the Federa- 
tion of Cash Grain Commission 
Men's association of which Frank 
C. Bell of Omaha is president, the 
national feed distributors commit- 
tee which re-elected J. P. Parks as 
chairman, the national retail feed 
committee headed by Fred Kerber 
of Emmetsburg, Iowg, the legislative 
committee presided over-by Geo. 
E. Booth of Chicago, and the nation- 
al country elevator committee with 
S. W. Wilder of Cedar Rapids at 
the helm. 

Harold L. Gray, Crawfordsville, 
Ind., presented a report for the 
national retail feed committee rec- 
ommending that (1) bartering of 
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“MELLOW-AGED” 
FERTILIZER 


The ingredients of a mixed fertil- 
izer should be completely fused 
or ee — to assure each tiny 
root hair the f proportion 
of life-giving S-D Fertili- 
zers are “‘mellow-aged” for qual- 
ity. Our main mixing es 
at Streator has 78,000 sq. ft. 
floor space for curing. 


Madison wilwaukee@ 


City @ 
Water 
Chicago 
STREATOR® 
unws@ Peoria 
ipal®, spring 


AN INVITATION 


TO PROGRESSIVE DEALERS IN THIS AREA 
TO BUILD A SOUND AND PROSPEROUS 


FERTILIZER BUSINESS 


Crops, like animals, must have a balanced 
ration. Agricultural leaders agree that 
scientific feeding of field crops—through 
commercial fertilizers — will be one of 
the next great developments in farming. 

Bigger yields — as with hybrid corn — 
take more plant food from the soil. Scien- 
tists are talking about “hidden hunger” 
when food is produced on mineral- 
deficient land. We are entering an era 


of feeding the soil so that humans may 
be better nourished. 


All this points to a great and urgent 
need for mixed fertilizer—an era of busi- 
ness growth like that already enjoyed by 
commercial feed and hybrid corn. 


Smith-Douglass invites you to investi- 
gate this opportunity. Our 25-year back- 
ground of producing fine fertilizer in the 
Southeast convinces us that the Midwest 
is overdue as a major market for mixed 
goods. With our new Streator, Illinois 
plant now in operation, we are ready to 
serve the Cornbelt states, starting with 
the area outlined above. We offer the 
most popular formulas for Midwest crops 
—all packed in 80-pound bags. 


Fertilizer is our sole business. We ex- 
pect to make it big business here in the 
Middle West. If you are interested in 
better serving your community, we invite 
you to grow with us. Write — 


SMITH-DOUGLASS COMPANY, INC. 


P. O. BOX 457 STREATOR, ILLINOIS 
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HE feed store of tomorrow, 

was in the spotlight Octo- 

ber 1 and 2 as approximate- 
ly 500 feed men gathered for the 
second annual convention of the 
Illinois Feed association at the 
Abraham Lincoln hotel, Spring- 
field, Ill. This was the kickoff meet- 
ing for the feed industry following 
the relaxation of the convention 
ban Oct. 1, and those who attended 
showed by their great interest that 
they were happy that the war re- 
strictions on such meetings have 
been lifted. 

Using the idea of tomorrow's feed 

store as a theme, the convention 
program ably covered all of the 
problems involved in feed mer- 
chandising. John J. White, of 
Schultz, Baujan & Co., Beardstown, 
Ill., and president of the associa- 
tion, opened the morning session 
Oct. 1 with a brief glimpse of the 
accomplishments of the organiza- 
tion in its first full year of opera- 
tion. 
Mr. White emphasized that with- 
out the united action possible 
through the Illinois Feed associa- 
tion it would have been impossible 
to have had a strong voice in state 
and federal legislation. He urged 
all members to support the asso- 
ciation and to help obtain new 
members. 
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store holds spotlight at 
illinois feed convention 


by ELDON ROESLER 


Also on the morning program 
was a report by Victor C. Dewein, 
Forsyth, treasurer and president- 
elect, and a resume of association 
activity by Lloyd S. Larson, exec- 
utive secretary, Chicago. He 
praised the work of the directors 
and officers of the association and 
also gave full credit to the allied 
salesmen who have been great 
boosters for the association. 

Director J. J. Lanter, Illinois Farm 
Supply Co., Chicago, reported on 
the work of the nutrition and ex- 
tension committee and told of the 
current activity of carrying on a 
field day by mail. He said that 
even though travel restrictions have 
been abandoned the association 


would complete its series of mail- 
ings explaining the work of the 
University of Illinois in agriculture. 

Director A. G. Zimmerman, Men- 
dota, Ill., discussed the work of the 
public relations committee and 
told how necessary good public 
relations is to the feed industry. 
Director M. E. Canterbury, Sweet 
& Canterbury, Springfield, reported 
on legislation and Director Roland 
Nelson, Nelson Farm Supply & 
Hatchery, Lemont, Ill., spoke on 
membership. 

Dr. T. S. Hamilton, head of the 
animal nutrition department of the 
college of agriculture of the Uni- 
versity of Illinois, traced the ‘‘Prog- 
ress of Nutrition” and told how 
great steps in nutrition have only 
come about in the last 20 years. 

Dr. Hamilton related how many 


A HIGHLIGHT of the Illinois Feed association convention held at Springfield, 
Oct. 1-2, was "The Feed Store of Tomorrow.’ Below are photos of participants 
in the program, taken inside the model store. Top row, left to right, master 
of ceremonies, Walter N. Jones, Chicago, shows how to sell garden tools; 
Larry Wherry, Chicago, displays correct types of, point of sale advertising 
cards; Frank Larson, Fairbury, Ill., re-arranges the garden seed display. 
Bottom row: John Bamert, St. Louis, shows models of good floor display racks; 
Ben Focht, Fort Wayne, Ind., rings up a large sale; R. E. Eikenberry, Minne- 
apolis, points out the value of selling related items; and A, J. MacLaughlin, 
Chicago, indicates a neat row of feed sacks. 


Preah > 
“RAISE YOUR CALVES ON 
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vitamins and minerals which were prac- 
tically unknown in animal nutrition a quar- 
ter century ago are now recognized and 
accepted as highly essential. He cited the 
case of how in former years, dry skim milk 
was processed in a manner that caused it 
to be very dark in color. It was heated 
to such an extent that much of the pro- 
tein had disappeared and a great deal of 
the feeding value was lost. This has been 
changed now, he said, because of the spray 
process of preparing dried milk. 

He also recalled how many by-products, 
which formerly were not used, have now 
been recovered and play an important 
part in animal and poultry nutrition. He 
told of how many new ingredients have 
come into general use in the feed industry 
and referred to such items as kapok meal, 
ivory nut meal, sesame meal, processed 
garbage, tomato pomace and dried 
broccoli. 

“Science has gone even farther than 
that,” Dr. Hamilton said. “We have now 
developed methods for producing many 
of the essential vitamins synthetically. 
More of our farm crops are also going 
into commercial production and as a re- 
sult the amount of byproducts available 


has been greatly increased.” 


Dr. Hamilton spent some time discussing 
the methods of how ruminants produced 


protein within their paunch. He cited the 
case of urea as a protein equivalent and 
explained how the high nitrogen content 
of the urea is used by the ruminant to 
manufacture protein. He cautioned, how- 
ever, that it would be inadvisable for any 
farmer to feed urea straight and advised 
that its use is best adapted to commer- 
cial feeds. 

“Because of the facilities in the diges- 
tive system of a ruminant it is not neces- 
sary that the ration of such animals con- 
tain water-soluble vitamins since these 
types of animals can manufacture these 
vitamins,” Dr. Hamilton said. 

He emphasized the necessity of good 
breeding stock in order to produce healthy 
animals. Both livestock and poultry farm- 
ers should pay strict attention to breed- 
ing problems if they expect to have high 
producing farm animal units, he said. 

At the afternoon session the feed store 
of tomorrow was presented. The entire 
stage had been converted to represent 
the interior of a feed store and a panel 
of speakers was present to discuss the 
various topics of feed store merchandising. 

Walter Jones, Vitality Mills, Inc., Chi- 
cago, was master of ceremonies for the 
affair. One of the participants was A. J. 
MacLaughlin, sales manager of the Arcady 
Farms Milling Co., Chicago, who spoke 
on competitors. 

“Your competitor is not your neighbor- 
ing feed dealer, he is any man in your 
town who tries to sell anything to the 
farmer. He is competing for the farmers’ 
dollars,” said Mr. McLaughlin. 

“You are going to have to compete in 
service and merchandising with every 
merchant in your town. It will be neces- 
sary to pay more attention to adequate 
merchandising and you must pay strict 
attention to selling balanced rations in 
order to help the farmer make more profit.” 

Feed store construction and merchan- 
dise display was the topic assigned to 
John Bamert, regional merchandising man- 
ager for Purina Mills, St. Louis. He ex- 
plained that he had talked with a num- 
ber of men at the meeting who were 


THE FEED BAG photographer 
was on the job to tell the 
story in pictures as the Illinois 
Feed association staged its 
second annual meeting at 
Springfield, Oct. 1-2. Pictured 
at the left, from top to bottom 
are: a foursome of John Ray- 
ney, Oak Park, Ill.; D. A. Lewis, 
Brainerd, Minn.; Jack Sams, 
Waukegan, and C. W. 
Devers, Muncie, Indiana. 
Second row, Fred Reinwald, 
Carmi, Ill., new director, is 
congratulated by president- 
elect Victor C. Dewein, Forsyth; 
Dr. T. S. Hamilton, University 
of Illinois, participates in 
broadcast for Town & Farm 
program on NBC; bottom row: 
H. J. Prebluda, New York 
City; and John J. White, 
Beardstown, Ill., with Everett 
Mitchell of NBC. 


HEADING the Illinois Feed as- 
sociation for the coming year 
is Victor C. Dewein, Dewein 
Milling Co., Forsyth, who has 
been active in association af- 
fairs since its inception in 
1944. He succeeds John J. 
White of Beardstown. 


planning to build new places and said 
that there seems to be much interest in 
new consiruction in the feed industry. 

“Be sure when you build that you pick 
a good site,” Mr. Bamert said. “It is im- 
portant to be located right. It might be 
well to be located near a store which 
does a big farm business. It is also good 
to have plenty of parking space, if pos- 
sible. Farmers are going to drive to their 
market to shop and they should have a 
place for their cars.” 

In planning a new building you should 
think ahead 10 or 20 years from now, he 
said. Have ample room for future busi- 
ness expansion, he cautioned. 

He pointed out that not all can build 
new buildings and that many may merely 
want to remodel or re-arrange. Such re- 
modeling should be done with full con- 
sideration of first the customers and then 
the employes. 

“Create a buying atmosphere,” Mr. 
Bamert said. “Make the people want to 
come back to your store. Have it light 
enough, have good fixtures which are 
built to sell merchandise.” ; 

He urged feed dealers to departmenta- 
lize their stores so that the merchandise 
in one department suggests the need for 
other goods. He explained that a depart- 
ment of seeds should be close to a de- 
partment for garden tools. 

“It is well to locate ‘hot spots’ in your 
store,” Mr. Bamert said. “These are places 
where the attention of the customer can 
easily be obtained. Feature seasonal items 
in these spots.” 

Mr. Bamert showed model store fixtures 
which were scientifically designed for best 
display purposes. He urged dealers to 
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WAYNE’S New Radio Hit 
Chosen by 20,000 Farmers 


WAYNE makes certain of top-notch, “listenable” radio adver- 
tising in behalf of thousands of dealers. Bringing science to 
sales promotion, just as in building feeds with “I.Q.” (Ingre- 
dient Quality), WAYNE conducted 20,000 personal interviews 
with farm folks. Thus was learned the kind of program most 
farmers prefer, as well as the most popular stations and listen- 
ing times in local areas. 

Result: “‘Let’s Go Visiting!”, a new radio hit, heard over 
leading farm stations twice weekly the year ’round. On each 
broadcast, Med Maxwell, friendly farm visitor-extraordinary, 
talks things over with some interesting farm family or per- 
sonality. It wins a lion’s share of rural radio audiences in 
WAYNE territories, as continuing surveys prove. Adding to 
the appeal are Howard Peterson playing one of radio’s biggest 
pipe organs . . . and timely advice to poultry and livestock 
feeders by the ace announcer, Charlie Lyon. 

“Let’s Go Visiting,” backed by a scientific pattern of farm 
paper ads, is one more reason why you build /asting business 
and good will when you sell WAYNE. Broadcast schedules 
gladly sent on request. 


ALLIED MILL 


S$ | General Offices: Chicago, Ill. 
i] nec. Service Offices: Ft. Wayne, Ind, 


A, 
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ve A product of 
WESTERN CONDENSING COMPANY 


Fast growing, high producing birds require 
highly concentrated, easily assimilable mash 


Pullets coming into production must have mash that 
supplies all the nutrients they need to maintain healthy 
growth, plus a surplus for egg and shell making. 


You put these nutrients in your mash . . . you add 
protein, minerals, vitamins and lactose that pullets must 
have .. . when you fortify your mashes with Lacto-G. 


Furthermore these ingredients are in the finest form for 
poultry to assimilate and the easiest form for you to 
disperse evenly through your mix. 


The protein is Lactalbumin, by far the most com- 
plete of all proteins in the amino acids chicks require. 
The minerals calcium, phosphorus and others are all 
readily available and naturally balanced. 


For further details address 


NATIONAL SALES AGENTS 


4 


The vitamins include all of B complex, pantothenic acid 
and the unidentified factors found only in milk. This 
naturally balanced group of vitamins are generally con- 
sidered the most complete for poultry feeding. 


Lactose might well be called the spark plug of better 
assimilation. It helps speed metabolism . . . especially 
of calcium . . . it helps promote better digestion of 
nutrients from other sources . . . it helps maintain health 
by stimulating the growth of favorable intestinal flora 
which offset the toxic effects of harmful, putrefactive 
organisms. 


For pullets and poultry of all ages you will find 
Lacto-G most efficient, most economical, most satis- 
factory. You should give immediate thought to in- 
corporating it in your formulas. 


Laste-S 
Be Sure 
it’s in 
Your Feed 
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(Continued from page 44) 


buy or build fixtures designed especially 
for feed stores and not make the mistake 
of trying to adapt jewelry or grocery store 
fixtures to a feed store. 

The sale of related items was discussed 
by R. E. Eikenberry, Farm Service divi- 
sion, General Mills, Inc. He explained 
that as the farmer increases the variety 
of his activities it has become necessary 
to add many more lines in the feed store 
in order to be able to serve him. 

“It is going to be necessary to sell the 
farmer everything necessary to help him 
carry out his program,” Mr. Eikenberry 
said. “If he is on a poultry program you 
will have to see that he has the tools 
to get the best from your feed in order 
to help him make money. This should 
apply similarly to a hog or livestock pro- 
gram.” 

He pointed out that the feed store of 
tomorrow will have to carry poultry equip- 
ment, hog feeders and other livestock 
supplies as well as all types of farm 
equipment. You should be able to sell 
everything the farmer will need from the 
time you sell him the feed until he sends 
his animals to market, Mr. Eikenberry said. 

The place of advertising in the feed 
store of tomorrow was discussed by Larry 
Wherry, Sherman & Marquette Advertis- 
ing Agency, Chicago. 

“Without advertising the wheels of busi- 
ness would not run smoothly,” Mr. Wherry 
said. “Advertising is a part of selling— 
alone it makes very few sales but com- 
bined with selling it makes many sales. 

Mr. Wherry pointed out how to judge 
advertising mediums available to the feed 
dealer. He declared that generally speak- 
ing a series of small ads are better than 
one large ad. He discussed various ad- 
vertising appeals to be used by the feed 
dealer and compared the value of direct 
mail to newspaper advertising. 

He said that direct mail is selective but 
more expensive and also that unless the 
mailing list is kept up to date and new 
names added the returns will be diminish- 
ing. 

He urged dealers to properly identify 
their stores by good signs and to make 
the store inviting. He also displayed signs 
which could be used for good interior 
display. 

Frank Larson, sales manager of Honeg- 
ger’s, Fairbury, Ill., told how to build 
sales with service in the feed store of 
tomorrow. He urged all feed men to read 
their trade papers because from them 
they can get more ideas for service to 
their customers than from any other me- 
dium. He declared that the trade papers 
will keep dealers on their toes. 

“Make your personality pleasing and be 
able to give the farmer information and 
you will be able to do a good business 
with him,” Mr. Larson said. “Always be 
ready to visit with the farmer, let him 
know he is welcome and he will come 
back.” 

He urged dealers to develop service 
for the farmer in a sensible scale. He 
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PICTURED above is the new board of directors of the Illinois Feed association. 
Front row, all left to right: Walter N. Jones, Vitality Mills, Inc., Chicago; 
Roland Nelson, Nelson Farm Supply & Hatchery, Lemont; Victor C, Dewein, 
Dewein Milling Co., Forsyth; and Fred Reinwald, Reinwald Produce Co., Carmi. 
Back row: John J. White, Schultz, Baujan & Co., Beardstown; Joseph B. Apple, 
J. V. Apple Feed Store, East Alton; Executive Secretary Lloyd S. Larson, 


Chicago; and A. G. Zimmerman, Fasco Mills Products Co., Mendota. 


Not 


shown on the photo are: Directors James Moore, Dixie Mills, Mt. Vernon; and 
Herbert Wolters, Wolters Hatchery, Danville. 


told of how. dealers had built up regular 
route sales, how they had made a sched- 
ule of deliveries which brought in more 
business. 

Concluding the afternoon program was 
a talk by Ben Focht, Allied Mills, Inc., 
Fort Wayne, Ind., on personnel problems. 
He maintained that service is the most 
important thing a feed dealer can sell and 
that he should make an effort to get em- 
ployes who are willing to give service 
to the customers. 

He listed the following essential traits 
to consider in hiring employes: (1) in- 
tegrity; (2) dependability; (3) friendli- 
ness; (4) industriousness; (5) resourceful- 
ness; (6) acceptance of responsibilities, 
and (7) knowledge of duties. 

The Tuesday morning session, which 
concluded the meeting, consisted of a 
discussion panel led by Dr. Cliff Car- 
penter, managing director, Institute of 
American Poultry Industries, Chicago. 

Dr. L. J. Norton, head of the agricultural 
economics department at the University 
of Illinois, pointed out that feed sales 
volume has been high during the war 
years despite shortages but cautioned 
that such volumes will not continue. He 
predicted that prices will be lower when 
we finally adjust to peace and that farm- 
ers will not continue high-pressure war- 
time farming. 

“Feed sales should continue at a high 
level for the next few months,” Dr. Nor- 
ton said. “In 1946 I anticipate a sharp 
cut in poultry, further expansion in hogs 
and possibly some reduction in dairying. 

Dr. Norton said that sometime in the 
next two years feed dealers will take 
considerable inventory losses and that 
now is the time to stop, look, and listen. 
He advised that it is smarter business on 
a falling market to keep your selling prices 
on a replacement basis than to attempt 
to hang on and get full cost. He recom- 
mended that feed dealers furnish farmers 


with the best feeds available and sug- 
gested that they ought to help provide a 
better market for quality eggs. 

Lyman Peck, Chicago feed consultant, 
declared that making balanced rations 
today is not cloaked in mystery. He ad- 
vised following these few simple factors: 

1. Know the nutritional requirements 
of each class of livestock and poultry. 

2. Know the analysis of ingredients. 

3. Carefully select ingredients that are 
economical sources of the necessary nu- 
trients. 

4. Blend these ingredients in the cor- 
rect proportions to make a product that 
is uniform and meets the nutritive require- 
ments of the livestock or poultry for which 
it is intended. 

Dr. Carpenter outlined some of the pit- 
falls of feeding practices such as lack of 
space, careless handling of feed, wrong 
kind of feeders, etc. He advised dealers 
to see that their feeds are not misused 
and urged them to try and encourage 
farmers to come to them for advice. 

Edward Pilchard, state 4-H club leader, 
outlined the values of 4-H work to Ameri- 
can farm youth. He declared that in 1944 
Illinois 4-H boys produced enough food 
to feed a division of soldiers for a year. 
According to Mr. Pilchard there are 3,500 
Illinois 4-H clubs and 75,000 in the United 
States and its possessions. He urged feed 
dealers to learn the county 4-H program 
and cooperate to make it a success. 

During the convention Everett Mitchell 
of NBC recorded a convention broadcast 
for his National Farm & Home Hour. It 
was broadcast on Oct. 3. Med Maxwell, 
Fort Wayne, Ind., who records for a pro- 
gram sponsored by Allied Mills, Inc., fea- 
tured President DeWein and two other 
feed dealers in a broadcast made for use 
on Nov. 1. 

At the banquet Monday evening, Ray 
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F you ask Benjamin H. Flory, 
y] Defiance, Ohio, how he built 

up a thriving feed business 
to supplement his already success- 
ful hatchery sales he will tell you 
that a well balanced merchandis- 
ing program combined with the 
sale of popular sidelines has been 
largely responsible for his success. 

Mr. Flory's theory has been 
proved. During the first eight 
months of 1945 he sold substantial 
quantities of feeds, 99 electric 
brooders of one type alone, $2,000 
worth of remedies and many other 
farm supplies, all extras to his 
profitable hatchery business. 

New products are constantly 
added to Mr. Flory's stock. “I'm 
never afraid to take on new 
things,” he says, ‘for sidelines with 
merit will always sell and make 
friends."’ Recently Mr. Flory stocked 
metal bag holders, made to sell for 
a dollar. Three dozen of them were 
sold in a hurry. Almost every farmer 
in the locality seemed to want one, 
for each could see its handiness in 
the poultryhouse and dairy barn. 
One farmer told another and the 
merchandise sold quickly. 


Sideline Sales 


help benjamin flory build 
thriving feed business 


The Ohio dealer encourages 
large and small sales alike. Even 
small sales, he knows, pay divi- 
dends. In Mr. Flory's experience 
many small sales in a day often 
add up to 500 pounds of feed by 
closing time. He realizes and em- 
phasizes in his merchandising 
plans the farmers’ preference to 
buy the exact amounts of feed they 
need. 

“Poultry remedies are one of my 
best selling sidelines,” said Mr. 
Flory. “Many dealers don't like to 
bother with small sales but it is sur- 
prising how they count up, and they 
also bring a lot of new customers 
into my store.” 

Like most successful businessmen 
Mr. Flory keeps an eye on the fu- 
ture. Sensing a tremendous post- 
war boom in sales and realizing his 
need for additional display and 
storage space, he had his plans 
for peacetime expansion prepared 
well in advance. Scarcely had the 


bells of victory ceased ringing - 


when his modernization program 
was put into action. 

Mr. Flory's plans centered on the 
customer’s convenience. All mod- 
ernization and improvements were 
planned with the customer in mind. 

The main salesroom had its face 
lifted first. The front partition was 
moved back about six feet to allow 
additional space for shelving and 
displays. Besides shelves on both 
sides of the room, a full length 
counter was installed down the 
center of the store for display of 
small items and seasonal merchan- 
dise. 

Next the office was remodeled to 
make things more convenient, and 
a private office was provided 
where business matters can be dis- 
cussed with customers free from in- 
terruptions. 

As another major improvement 
Mr. Flory is constructing a two- 
story concrete block and brick addi- 
tion adjacent to his store. One 


BEN FLORY, owner of the 
Flory Hatchery & Feed store, 
Defiance, Ohio, is shown above 
in front of the well stocked 
shelves of his poultry remedy 


department. Photos at lower 
left show a front view of the 
store and a side view of the 
new addition now under con- 
struction. 


section of the new addition will 
house a 52,000 capacity hatchery 
unit and the other part will be used 
for a garage and warehouse. 

The two buildings will be con- 
nected by a door at the rear but 
both will have separate outside en- 
trances. Besides providing addi- 
tional warehouse space, the hatch- 
ery addition will provide display 
rooms for brooders, feeders, foun- 
tains and other heavy equipment 
on its upper floor. 

Taking a cue from the super serv- 
ice stations which have proved ac- 
cessibility and ample parking 
spaces to be big sales stimulators, © 
Mr. Flory is reserving the drive-in 
space alongside his plant so that . 
his customers can conveniently un- 
load their eggs and load up their 
feed, chicks and other supplies. He | 
also plans to put a roof over his 
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Preferred by Thousands of Poultry Raisers, 
Coast to Coast 


Yes, thousands of poultry raisers prefer 
Dr. Salsbury’s products. They have confi- 
dence in the Dr. Salsbury name, and in your 
ability, as a Dr. Salsbury dealer, to give help- 
ful, friendly service. - Nation-wide surveys, 
farm paper polls show this preference. Your 
cooperation, combined with Dr. Salsbury’s 
extensive merchandising and service program, 
has helped make the Dr. Salsbury name so 
popular. This means big sales, real profits 
to you. 


One Name, One Line for Easy Selling | 

It’s easy to sell this preferred trade name— 
Dr. Salsbury’s. Powerfully promoted; the 
biggest farm paper advertising ‘campaign in 
the industry. You. get quick turnover; low 
inventory. Year-round demand; a complete 
line of poultry medicines, fumigants, disin- 
fectants, vaccines and bacterins to sell. You 
build your business on a firm foundation of 
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Wise Dealers Feature 


Dr. Salsbury’s* 


for 


Big PROFITS 
Easy, Quick 


SELLING 


* ONE Name, ONE Line; Preferred by Thousands of Poultry Raisers 


established consumer preference. So don’t 
waste valuable display space; risk your in- 
vestment on little known brands. Get easy, 
quick sales; big repeat orders with the Dr. 
Salsbury line. 


SALSBUAY S \ 


Customers Appreciate 


This 


ang 


labor-Sa ving 


FLOCK TREATMENT 


Birds heavily infested with large roundworms and 
cecal worms waste feed, cut profits. Recommend 
genuine Dr. Salsbury’s Avi-Ton, the convenient, labor- 
saving flock treatment, just mix in the mash. Easy 
to give; easy to sell; repeat orders come often. 


Dr. Salsbury's 
AVI-TON 


Flock Treatment for Chickens and Turkeys 


LABORATORIES 


CHARLES CITY, IOWA 


A Nation-wide Poultry Service 
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In skilled hands, up-to-date Meal Conditioners at 
Spencer Kellogg’s new (44%) Soybean Oil Meal plants 
contribute to the “difference” in in meals a 


ma The new 44% protein Soybean Oil Meal 
e means less is needed to maintain the protein 
level of your ration. Research—improved 
methods—experience—at Spencer Kellogg’s 
are directed only to making superior meals. 


Our entire output goes to our friends who have 
so long recognized a dependable source of sup- 
ply. Leadership in processing guarantees the 
product. The facilities of our seven plants 
stand behind our commitments to you. 


SPENCER KELLOGG and SONS, INC. 


Sales Offices: - 


DECATUR DES MOINES 
BUFFALO LOS ANGELES 


CHICAGO 
MINNEAPOLIS 


ADMINISTRATION OFFICES—BUFFALO 5, NEW YORK 


Processing Plants: 


‘“““...BUFFALO CHICAGO DES MOINES DECATUR 


EDGEWATER LOS ANGELES MINNEAPOLIS 


PROCESSORS OF MEALS = NOT FEED MIXERS) 
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HE 5:15, for once on time at 

the Hickory Grove railroad 

station, wheezed to a stop 
with a grinding of brakes and a 
hiss of steam. Milling around the 
platiorm and craning necks to ob- 
serve the passengers alighting was 
an unusual welcoming committee, 
all ‘teen-age boys, carrying bright- 
ly painted placards. 

It was easy to detect the ring 
leader—none other than Mickey, 
office boy of the Hickory Grove 
Feed store. 

“Now, boys,” Mickey com- 
manded, “remember that cheer 
we're gonna give him when he 
steps on the platform. And I want 
it good and loud.” 

Suddenly Mickey spied the 
khaki-clad figure he was waiting 
for. And a loud cheer it was: 
Rah, Rah, Joe, our own hero, 

Rah, Rah, welcome to you, Joe, 

You licked the Japs and Germans, 
too, 

Hickory Grove is proud of you. 

Joe Hicks, former warehouse man 
for the Hickory Grove Feed store, 
until he went off to the wars three 
years ago, stood for a moment, his 
army duffle bag and a grip hanging 
limply in his hands. Then he spied 
Mickey, dropped his luggage and 
sped as fast as the wound in his 
leg would permit him, toward the 
grinning office boy. 

“Mickey, you old son of a gun,” 
he greeted, through the mist in his 
eyes. “Full of the devil as usual, 
aren't you? But am I glad to see 
you and to be back home. And 
Mickey, this time it’s for good. Got 
my discharge day before yester- 
day.” 

Mickey had to grope for words 
to acknowledge Joe’s pat on the 
back and his affectionate hug. 
There was a mist in his eyes, too, 
and a happy tightening in his 
throat. 

“Gee, Joe,” Mickey finally forced 
through his lips. “You're lookin’ 
swell, and gosh do we need you 
at the Hickory Grove Feed store! 
Zeke came down with a bad spell 
of rheumatism last week and the 
boss and I had to handle all the 
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as joe hicks rejoins gang 
at lem jones’ feed store 


by EMIL J. BLACKY 


work in the warehouse ourselves.” 

“Yeah, Mickey, I'm feeling fine 
except for this leg, but doc says 
it'll be good as new in another 
month. By the way, how is Lem?” 

“Still givin’ me the dickens,” 
Mickey replied with a wink. “And 
say, he doesn't know you're in 
town, so just follow us kids and 
we'll surprise him at home.” 

“Okay, Mickey,” Joe agreed. 
“Anything you say. I sure missed 
you over there trading lead with 
those Japs.” 

Out onto the streets swung the 
kid greeting committee, while cu- 
rious townsfolks gaped and then 
joined in the cheers when they rec- 
ognized Joe following in its wake. 
When the procession approached 
Lem Jones’ home it moved quietly 
through the backyard to the rear 
door leading into the kitchen. Mrs. 
Jones, who was “in the know” on 
Mickey's homecoming plans for 
Joe, swung open the door at Mick- 
ey’s signal and the kids broke into 
another cheer: 

Rah, Rah, Joe, whadda you know, 

You licked the Japs and Germans 
too, 

And we are for you through and 
through. 

As the cheer echoed over the 


town, Lem Jones came stomping to. 


the open door. And as he spied 
his former warehouse man, prac- 
tically leaped down the entire 
flight of steps. 

“Well, I'll be danged if it isn't 
Joe,” he shouted. “When did you 
get out? How do you feel? You're 
comin’ back to work for me, aren't 
you?” 

Lem’s barrage of questions was 
suddenly interrupted by 
Jones. 

“Now, Lem,” she chided. “You 
can get all the answers later. Right 
now there’s something more im- 
portant for Joe to do.” 


Mrs. 


And grasping him by the arm 
she led him into the kitchen. 

“What's this I smell, mom?” Joe 
asked, putting his arm around her 
shoulder. “My favorite — fried 
chicken?” 

“You guessed right, Joe. And 
here's another surprise for you.” 

Stepping to the bedroom door, 
Mrs. Jones pulled it open and out 
rushed Joe's mother, tears trickling 
down her cheeks. 

Politely, Mickey, the kids, Mrs. 
Jones and Lem adjourned to the 
living room to let mother and son 
enjoy their reunion in private. 

“Say,” objected Lem when the 
entire group had _ reassembled. 
“How come I didn’t get in on all 
these secrets?” 

“Never mind, Lem,” interrupted 
Mrs. Jones. “Mickey and Mrs. 
Hicks arranged all this themselves. 
This is their party and yours and 
Joe’s too, so don’t try to spoil it.” 

Heaping platters full of fried 
chicken melted like snow in the 
jungle sun as the kids gulped down 
Mrs. Jones’ cooking and reached 
eagerly for more. And enjoying it 
as much as the youngsters was Joe. 

“Mrs. Jones,” he said, taking 
another healthy bite of a drum 
stick, “the company that made 
those army rations should have 
hired you for a cook. We'd sure 
have licked those Japs in a couple 
of weeks.” 

“Now, Joe,” Mrs. Jones re- 
turned, visibly impressed with the 
compliment.. “Don’t make your 
mother feel bad. She can cook bet- 
ter than I can.” 

“Well, then they should have 
hired the both of you,” countered 
Joe, giving his mother seated next 
to him another hug. 

Later that evening Lem managed 
to corral Joe for a few moments’ 
private chat on the back porch. 

“You know, Joe,” Lem began. 
“The Hickory Grove Feed store just 
hasn't been the same since you left. 
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Zeke did a danged good job while you 
were gone, but his rheumatism is gettin’ 
worse and he wants to retire and take it 
easy. Sorta can't blame him. Zeke’s in 
his 70's, you know. Now, Joe, I was sorta 
banking on you to take your job back and 
there’s a nice raise waiting for you, too.” 

Joe shuffled and there was a moment 
of silence before he replied. 

“Gosh, Lem, I hate to turn you down,” 
he said, apparently trying to control his 
emotions. “But the lieutenant in charge 
of my outfit is sales manager for a big 
feed company on the West coast and 
wants me to go to work for him. Says 
he'll give me a selling job and then take 
me in with him as assistant sales man- 
ager. Gosh, Lem, I'd like to go back 
with you, but I kinda got to like the West 
the few months I was out there, and I met 
a swell gal, I think I’m gonna marry.” 

As these words rolled off Joe’s tongue, 
their impact on Lem couldn't have been 
more terrific if they had come from an 
atomic bomb. But showing exceptionally 
good reserve and realizing that he was 
not one to stand in the way of a veteran's 
advancement, Lem said, 

“Joe, there isn’t anyone in the world 
I would rather have work for me. The 


customers like you, everybody in town 
likes you. But I was young once, too, and 
as sure as I'm a foot high you'd never 
see me standing in the way of anybody 
improvin’ himself and getting ahead. So 
let's just forget about it, Joe. And, re- 
member, if that other job doesn’t pan out, 
your old one will always be waiting for 
you.” 

“Gee, thanks, Lem. I'll remember.” 

Walking arm in arm Lem and Joe re- 
joined the gathering in the living room 
and Joe departed shortly afterward to 
go home with his mother. 

A blue indigo of gloom surrounded Lem 
in the offices of the Hickory Grove Feed 
store next morning. Mickey, on the con- 
trary, was in good spirits and whistled 
“The Caissons Go Rolling Along,” as he 
romped from job to job. 

“What are you feeling so happy about?” 
Lem questioned. “Don't you know that 
Joe is taking a job on the West coast 
and isn’t coming back to work for us? 
Here I am worrying my brains out and 
you hop around there like there was 
nothing wrong.” 

“Aw, boss,’ comforted Mickey. “Every- 
thing is darkest before dawn. You sure 
wouldn't want to stand in Joe’s way for 


“I don't think this new electric milker is working out quite like it should.” 


a better job would you? And besides he 
might change his mind.” 

There was a tinge of confidence in the 
last words Mickey uttered which passed 
unnoticed by the Hickory Grove Feed 
store boss. But their true meaning struck 
him forcibly a week later when Joe, his 
mother, Mickey and a group of friends 
and customers were gathered in Lem’s 
home for a farewell party for Zeke and 
more fried chicken on the menu. 

After the heaps of empty bones had 
been cleared away and the apple pie 
had been cleaned up down to the last 
bit of crust, Joe suddenly rose from his 
chair. 

“I'd like to say a few words,” he began, 
“first about Zeke, who's leaving the Hick- 
ory Grove Feed store and taking the rest 
he has really earned. It was mighty swell 
of Zeke to come back to work and take 
over for me while I was gone. He and 
the other people like him back home made 
it possible for us to win this war. Now, 
here's to Zeke, a real soldier and a good 
friend.” 

There was a pause and Zeke rose, too 
moved to utter anything but a feeble, 
“thank you.” 

“And now,” continued Joe, “I have 
something else to say about another swell 
fellow and a real soldier, too. It’s Lem. 
I worked for him for five years before 
joining the army and I never hope to 
meet a sweller boss. In fact I never hope 
to have a sweller one, because I’m going 
back to work for Lem next Monday if he 
still wants me. Had him worried for a 
while about going to the West coast but 
I never intended to go. Just wanted to 
save this surprise for Zeke’s farewell party, 
which was Mickey's idea.” 

As the full import of these words dawned 
on Lem, he almost choked on his coffee. 
Regaining his composure he brushed aside 
the cup and rose. 

“Take you back!” he said, a new ring 
of happiness in his voice. “Of course I 
will—and that raise in salary I offered 
you still goes. We'll need you worse than 
ever now.” 

His face became sterner. 

“Because I'm firing Mickey.” 

There was dead silence as eyes 
around the table glanced sympathetically 
at the startled office boy. 

Then Lem’s face brightened into a wide 
grin. 

“Guess I got even with him for a minute, 
didn’t I. Fire him? Not by a long shot. 
How could I get along without my two 
best sidekicks—Mickey and Joe. The Hick- 
ory Grove Feed store is going places 
now.” 

To which Mickey and Joe agreed as 


they shook hands warmly across the table. 


@ ROLLA FEED MILL, Rolla, Mo., has been 
opened by Frank H. Blue and Murray C. 
Resnick. 


WESTERN ASSOCIATION MOVES 

The Western Grain & Feed association 
has moved its office to Room 432, 
Des Moines Building, Des Moines, Iowa, 
Mark G. Thornburg, secretary, has an- 
nounced. The change of address from 827 
Grand ave. was effective Oct. Ist. 
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ity! The same proven, practical ser- 
vice is now offered to you. 


saan you can’t get corn, meat 


scraps, fish meal, or other 
needed ingredients, you may be able 
to overcome the shortages through 
revised formulas — formulas that will 


The Dawe’s organization repre- 
sents 20 years’ successful experience 
in the ingredient markets, in nutri- 


give comparable feeding results and 
yet require only ingredients that ARE 
obtainable by you. 

In recent weeks, Dawe’s Formula 
Audit Bureau has helped feed manu- 
facturers—large and small—stretch” 
available ingredients into, more tons 
of feed — without lowering feed qual- 


tion research, in vitamin laboratories, 
and in practical feeding and feed 
mill operation. 

Your problem will be studied indi- 
vidually. Recommendations will be 
based on your mixing equipment, 
your available ingredients, and con- 
ditions in your territory. 


Mailing the coupon involves no cost or obligation on your part. If your 


problem is urgent, pick up the telephone and call Virginia 3500 ( Chicago) 


= 
DAWES FORMULA AUDIT BUREAU, Dept. FB-2 
4800 S. Richmond Street, Chicago 32, Illinois 


r 

| Without cost or obligation, you may send full information about your 
| service. (Attach letter outlining your present problem if you wish.) 

i 


Name 


Firm Name 


BASE, Fi iE RIE 
VITAMELK CONCENTRATES, RIBO-D 400 (AOAC), — 
DAWE’S STEROL-D, ALASKA BRAND FEEDING OLS 


Address. 


City State 
203 
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Dried Fermentation 


Solubles 


B*Y-21 is a new natural source of 
riboflavin that offers important savings 
to feed manufacturers. 


Its potency of 8,000 micrograms 
per gram (or 3,628,800 micro- 
grams per pound) is ideal for 
producing uniform feeds with a 
minimum of pre-mixing labor. 


4 Its high concentration saves trans- 
‘portation costs. 


Its price is based strictly on its 
riboflavin content, despite the 
fact that 99.2% (by weight) con- 
sists of valuable feed materials and 
vitamins other than riboflavin. 


The profit-building opportunities 
of B*Y-21 are too good to miss. Write 
for new booklet on BsY-21. 


B-Y-21 IS GUARANTEED 


Produced from a grain base by a new bio- 
logical process. 

Contains Pantothenic Acid, Biotin, Folic 
Acid, Nicotinic Acid, Pyridoxine, and 
Choline in addition to its guaranteed 
riboflavin content. 

Produced by a year around process—abun- 
dantly available at all times. 


Packed in 50° pound moisture-proof bags. 


ANALYSIS 


Crude Protein, not less than . . . . . 30% 
Crude Fibre,not more than. . . . . . 5% 
Moisture, not more than. . . 


Nitrogen- ‘Free Extract, not less than . 25% 
Riboflavin content guaranteed not less than 8 ,000 
: micrograms per gram 


Division 


Corporation 
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-—tag on bag 
(Continued from page 15) 


vitamin and mineral part of the rations, 
also the calories, so the only variable was 
protein. Then he started in playing with 
the various essential amino acids of pro- 
tein. In some cases by merely adding 
more of one or two of these amino acids, 
he doubled the efficiency of the ration. 
In one case he made a ration of 9 per 
cent protein produce as good results as 
another not so well balanced in amino 
acids that contained 18 per cent protein. 

Those engaged in carefully controlled 
experimental work with poultry, swine, 
and rats, know that protein quality—and 
that really means amino acid balance— 
can produce startling results. They also 
know that the vitamin content of the ra- 
tion can materially influence the results 
in production and reproduction, regard- 
less of the protein, fat and fiber content 
of the ration. 

What else does the tag tell? It tells us 
the ingredients of which the feed is com- 
posed. How much does that mean? It 
might mean a little to a student of nutri- 
tion but I doubt if it means much to a 
feeder. He may think it does. He may 
have certain ideas about the values he 
attaches to certain foodstuffs. Perhaps he 
has been influenced by the story told him 
by some salesman about the great value 
of some particular ingredient. This may 
be real or totally imaginary, but there is 
implanted in his mind a desire for this 
particular ingredient and he looks for it. 

Now let us get down to basic facts. 
The only true test of a feed is performance 
because there is no substitute for results. 
You cannot make a good feed out of 
“talking points.”” If the feed produces good 
results at a lower cost than other mix- 
tures, it is a good feed regardless of what 
it is made of. On the other hand if it 
does not produce good results, it is a 
poor feed even if it contains all the best 
ingredients on the market. 

The appearance of a feed is not a good 
basis for estimating value. Let us take 
alfalfa meal for example. The color is 
not a true indication of the vitamin con- 
tent by any means. A chick starter may 
show a definite greenish color, but that 
does not mean it contains more alfalfa 
meal than one that is lighter in color. If 
we take two alfalfa meals made of the 
same quality hay and grind one very 
fine and the other coarser, 5 per cent of 
the finely ground meal will make the 
feed look much greener than the one 


‘containing the same amount of the more 


coarsely ground meal. Suppose we used 
2%2 per cent of the alfalfa meal and add 
a little shark oil for additional vitamin A. 
The feed is still lighter in color but con- 
tains more vitamin A than the much 
greener feed containing 5 per cent alfalfa 
and no shark oil. Thus the color does not 
indicate the vitamin A content of the 
complete ration. One thing you can tell. 
The more coarsely ground poultry mashes 
are usually more palatable. There is 
plenty of experimental data on this and 
also to prove that, chickens will not pick 
over a coarse mash as they will one that 
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is too finely ground. Most mashes are 
ground too fine. 

Many of you are mixing feeds. May..I 
put in a word of caution as to mixing. 
Follow the mixing directions of the manu- 
facturer or the formula carefully and then 
run the mixer long enough to get the 
ingredients uniformly blended. You cannot 
add a pound or two of some ingredient— 
run the mixer 3 to 5 minutes—and have 


a properly blended product. It just cannot 
be done, no matter how busy you are, 
or how short of help you are. ‘ m 
Now let us look at the other side of 
the picture. Is there anything on the tag 
that will give us a reliable indication of 
the value of the feed? Yes, there is! 
Never mind the guaranteed analysis, 
never mind the list of ingredients. Look 
on the bottom of the tag for the name of 


Chicaga Feed Entertains 


A total of 162 members and guests were 
present September 19, 1945, at the Olympia 
Fields country club, Chicago, for the third 
annual Chicago Feed Club golf party. It 
was proclaimed the finest event of the 
group thus far and topped all previous 
attendance records. 

Much of the success must go to the 
officers and directors pictured above. They 
are, top, left to right, Secretary C. W. 
Sievert, American Dry Milk Institute; Vice 
President Gladwin A. Read, International 
Minerals & Chemical Corp.; President 
Walter N. Jones, Vitality Mills, Inc., and 
Treasurer Leo J. Knapp, Calcium Car- 
bonate Co. In the lower photo are direc- 
tors Joe Manasse, Werthan Bag Corp.; 
W. H. Radke, Corn Products Refining Co.; 
George F. Barrett, United Feed Products 


Co., and J. G. Muldoon, Hales & Hunter 
Co. : 

John J. Zima, Kraft Cheese Co., chair- 
man of the membership committee, turned 
in a good summer’s work when he sub- 
mitted applications of 25 new members. 
G. G. Van Patten, Hoffman-La Roche, Inc., 
distributed the golf and attendance 
awards. Other members of his committee, 
which helped plan the affair, were J. L. 
Dickinson, Doyle-Dickinson Co., and S. O. 
Werner, Feedstuffs. 

President Jones announced that the 
club's annual meeting would be held 
October 19 at the Morrison hotel and ap- 
pointed a nominating committee consisting 
of Lyman Peck, chairman; Bert Hazle, B. 
F. Gump Co. and John Mecking, Atkins 
& Durbrow Corp. 
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the manufacturer. That should mean more 
than anything else. The producer has 
placed his name on the tag for all the 
world to know who made the product. 
That should indicate that the manufac- 
turer accepts responsibility for the con- 
tents. It stands for the integrity of those 
who made it. It should assure those who 
see it that the claims made for the product 
are conservative and not extravagant. The 
name should mean more than anything 
else on the tag. It makes no difference 
whether the firm be large or small. There 
are many small manufacturers that pro- 
duce just as good feed as some of the 
larger ones. 

Féed plants; like all-industrial institu- 
tions, are merely brick, mortar and steel. 
The character of a business is found in 
its human elements. 


Farmers and feeders are learning more 
about the value of right type of grind. 
They know that a mealy granular grind is 
more easily digested — higher in feeding 
value. 

Blue Streak Mills produce the truly 
granular grind, particularly noticeable 
when grinding oats, as the grind is mealy 
and free from slivered hulls. 


@.L. L. WELLS and son, Rogers Wells. 
Glasgow, Ky., have purchased a lot on 
West Main Street where they are plan- 
ning to erect a new feed mill. 
@ EARL E. PAIST, Kinbrae, Minn., formerly 
of Gadke & Paist, Stanwood, Iowa, has 
purchased the Kinbrae Grain Co. from J. 
W. Kroske. 
NUTRENA ANNIVERSARY 

Nutrena Mills, Inc., celebrated its 25th 
anniversary Sept. 22nd with birthday par- 
ties at company headquarters in Kansas 
City, Mo., and at Nutrena plants in Cof- 
feyville, Kan., and Sioux City, Iowa. At 
Kansas City visitors were guests of the 
firm for cocktails, luncheon and birthday 
cake. Open house was observed at many 
Nutrena dealers’ stores. 


Feeding Value 


Now is the time to build your feed busi- 
ness with quality merchandise ground in 
Blue Streak Mills. The quality of the 
Blue Streak Grind is especially valuable 
when mixed with other feeds. The mealy 
granular grind, free from flour, mixes 
smoothly and easily throughout the batch. 
In building your business, build with the 
best —the best is Blue Streak. 


PLEASE SEND INFORMATION ON EQUIPMENT CHECKED 


PRATER PULVERIZER CO. 


1825 South 55th Avenue - 


Chicago 50, Ill. 


Nopco Names Les Brown 
West Coast Manager 


Les Brown specialist in poultry nutrition, 
has been promoted to Pacific Coast sales 
manager for National Oil Products Co.'s 
vitamin division ef- 
fective Oct. lst, Perc 
S. Brown, president 
of the firm has an- 
nounced. Les Brown 
has been manager 
of Nopco’s agricul- 
tural department at 
the Harrison, N. J., 
main office, but will 
make his west coast 
headquarters at the 
company’s Rich- 
mond, Calif., office. 

In charge of west 
coast sales, Mr. Brown will direct sales for 
the agricultural department which mar- 
kets vitamin A and D fortified feeding oils, 
the. Vitex department which distributes 
vitamin D concentrate to the dairy indus- 
try, and the special markets department 
which sells Nopco vitamin materials to 
pharmaceutical and food trades. 


Les Brown 


Ira L. Baldwin Becomes 


Dean at Wisconsin 


Ira L. Baldwin, 50, nationally known 
agricultural bacteriologist, has been ap- 
pointed dean of the University of Wis- 
consin college of agriculture, President 
Edwin B. Fred has announced. Dean 
Baldwin fills the vacancy created when 
Dr. Fred was elected to the university 
presidency Feb. 15. 

In his new post Mr. Baldwin will also 
direct the university's agricultural exten- 
sion and experiment station work. He 
served as assistant dean of the agricul- 
ture college from 1932 to 1940, when he 
was made chairman of the department of 
agricultural bacteriology. Since Dec. 1, 
1944 he has served as dean of the Wis- 
consin’s graduate school. 

Mr. Baldwin was born at Oxford, Ind. 
He was graduated from Purdue university 
and received his doctor’s degree from 
the University of Wisconsin in 1926. He 
taught at Purdue from 1919 to 1925 and 
joined the Wisconsin faculty as an assist- 
ant professor in agricultural bacteriology 
in 1927. In 1932 he was made a full 
professor and appointed assistant dean. 

The new dean's specialty is general, 
agricultural and industrial microbacte- 
tiology. During World War II he served 
as chemical warfare consultant to the 
war and navy departments. He also saw 
service as a second lieutenant in World 
War I. 


@ HERMAN DIETZ, Wakeeney, Kan., is 
the new manager of the Robinson ele- 
vator. 


@ JOHNSON FEED STORE, Dunkirk, Ind., 
is building a new feed mill adjacent to 
the old feed plant. 


@ JOHN MITZRYK, Standish, Mich., has 
purchased the elevators in Pine River 
from the Bay Elevators, Inc., Saginaw. 


THE FEED BAG — October, 1945 


| 
Dime 
pet 
mar \ Za q 
of the Grind 
| 
i 
Twin Spiral 
| Name Mixer 
ER 
§ 
56° 


FOR HIGH 
EGG 


Poultrymen can follow — 
any of these directions 


) Experienced poultrymen know that layers can 
appear well fed and yet not receive an adequate 
supply and balance of nutrients necessary for 
high egg production. That’s why smart poultry- 
men make sure their layers get a feed that fully sup- 
ports their birds’ inherent ability to lay—Master Mix 
Laying rations. 


THE LAYERS DECIDE 


Poultrymen and farmers take their layers’ decision on what ration does 
the best job of keeping up body weight and health, what ration gives 
the supply of nutrients needed to produce lots of eggs. Layers show 
their approval of Master Mix Laying rations with eggs—more eggs. 


BALANCED RATIONS MAKE BEST USE OF FEED 


Poultrymen know that too little of one nutrient and too much of 
another just wastes feed. That’s why they turn to Master Mix Laying 
rations for the complete nutritional balance that makes layers produce 
those extra profitable eggs. Today, many outstanding poultrymen and 
farmers are making the Master Mix dealer’s their feed headquarters. 


EGG MASH MADE WITH MASTER MIX 
MASTER MIX E Mash 34% MASH CONCENTRATE MASTER MIX 
FREE CHOICE LAYING CONCENTRATE 


ge: 


a 


Noon Pellets 


an added ‘‘short cut’’ to 
sustain egg production 


Profit-wise poultrymen don’t 
stint on feeding. They en- 
courage their laying flock fy 
to get extra nutritional 
intake to sustain high 
egg production. Every 
day at noon, they put 
Master Mix NOON 
PELLETS on top of 
the grain or mash in the « 
feeders and let the birds 
eat all they want in 15 to 
20 minutes. There’s no 
trouble,no messy wet mash { 
to prepare. NOON PEL- - 
LETS are quick, easy to 

feed—full of egg-making nutrients that make 
extra money for the poultryman—satisfied 
customers for the dealer. 


McMILLEN FEED MILLS, Division of Central Soya Co., Inc., Ft. Wayne 2, Indiana. Fastcsi-growing feed manufacturers in America —lergest producers of concentrates. 
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The biggest names in the Formula Feed Busi- 
ness are printed on SAVAGE Tags. 


The fact that Savage Tags are used by the 


leaders in the industry, is evidence enough 
that they are both economical and efficient. 


Economy results from our specializing. 


We're geared for mass production with high 


speed modern printing machinery so that an order for a run of a million passes as smoothly through 
our plant as an order for a run of a thousand. 
At no cost to you, we'll originate simple designs in bright colors, to identify your /ine. Each design 
and color combination will tell from beyond reading distance, or in a mixed stack, exactly what’s 
in every bag. 
A “Batch of Samples” will show you how they work... We'll gladly send them free. Write today. 


HED 1919 - - - Phone Cleveland 0913. 
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RANK V. HOUSTON, owner 

and manager of the Service 

Feed store in Beaumont, 
Tex., believes in hard work and he 
lives up to that belief from daylight 
to dark. His enthusiastic confi- 
dence in the feed he sells and a de- 
termination to put his business over 
the top increased sales in five years 
from $39 on opening day to a 
monthly average of $28,000 this 
year. 

From the beginning Mr. Houston 
determined to base his business 
upon sound merchandising princi- 
ples and make the store a true serv- 
ice store for the farmer and his 
wife. He has consistently followed 
through on this policy which in 
turn has paid him big dividends. 

When he took over the business 
in 1940 it was an unattractive little 
retail store with a future none too 
bright. It wasn't long, however, be- 
fore the new owner purchased the 
corner property adjacent to the 
original store which was remodeled 


and enlarged. A second building . 


was moved intact from another lo- 
cation to make a storeroom and 
loading platform at the rear of the 
main building. 

When the innovations were com- 
pleted Mr. Houston could justly 
boast one of the most attractive and 
by far the most outstanding busi- 
ness place in Beaumont. The en- 
tire building, front and sides, was 
covered with the egg design used 
as a trademark by the manufac- 
turers of Uncle Johnny feeds, the 
brand handled by Houston. A 
giant sign across the front of the 
building bore the words, Service 
Feed Store, and other signs listed 
various other products handled. 
Also occupying a prominent posi- 
tion on the building was the firm's 
telephone number neatly painted 
in large black letters. 

Inside walls of the store were 
tinted ivory thus increasing the 
light and airy atmosphere of the 
building and adding to the attrac- 
tiveness of the display room. Large 
floor areas were arranged to pro- 
vide uncrowded space for dis- 
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practices help houstons make 
their mark in feed business 


SERVICE FEED STORE 


yy 
| Stock: Swine Poultry 


BY COVERING the front and 
sides of his building with a 
unique egg design, Frank V. 
Houston, owner of the Service 
Feed store, shown above, has 
made his place one of the 
most attractive and outstand- 
ing stores in Beaumont, Tex. 


play of merchandise and outside, 
ample parking space was set up 
for the convenience of customers 
and visitors. 

In addition to a large retail quar- 
ters the business now demands a 
warehouse with capacity of 55,000 
sacks. Two trucks, also painted 
with the large egg design, serve 
the warehouse and store. 

As business grew, the store per- 
sonnel increased. Present employes 
include Miss Jenny V. Larkin, office 
manager; Douglas Cornell, poultry 
specialist and dairy consultant; Zee 
Cain and Fred Perryman, sales- 
men; and H. H. Arrington, ware- 
house superintendent. 

Mr. Houston feels that a contrib- 
uting factor in the success of the 
Service Feed store has been the 
friends he and Mrs. Houston have 
made in the farming area around 
Beaumont. According to the Hous- 
tons, “The nicest thing in life is the 
friends you make.” This friendly 


Baby 
Supplies 
28: 


interest extends right down into 
the foundations of the business with 
the store motto, “If we don’t have 
it, we'll tell you where to find it.” 

No service, no accommodation is 
too small or insignificant if it bene- 
fits the customer, is the opinion of 
the Houstons. Mrs. Houston spends 
most of the day in the store where 
her presence adds to the cheerful, 
friendly atmosphere of the business. 

Popular with women customers is 
the print bag exchange table at the 
back of the store where laundered 
print feed bags in various designs 
end colors may be exchanged. No 
bags are sold as this service is 
maintained only for the conveni- 
ence of patrons. Customers are en- 
couraged to bring in articles made 
from the prints for display. 

Dairy herds, swine and poultry 
farms predominate in the Beaumont 
area. The Service Feed store 
caters to this trade with well 
stocked supplies of hardware, dairy 
needs, harness and household ar- 
ticles as sidelines to feeds. 

Advertising plays a big part in 
Mr. Houston's merchandising plan. 
Ik a product is worth advertising 


(Continued on page 104) 
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Ads the 


VER 75 per cent of some 3,000 

feed advertisements which 

were clipped from local and 
county seat newspapers were 
“straight type’’ ads. Our survey 
showed a surprisingly small num- 
ber of dealers utilizing illustrations 
and ad ideas available from their 
feed manufacturer. 

An ad with all type matter is 
better than no ad at all, of course, 
but the purpose of an ad is to first 
create attention. Cartoon illustra- 
tions, as shown on this page, will 
“stand out like a sore thumb” on 
the pages of your local newspaper. 
For example, the two-column ad 
we show on calf meal or pellets — 
it's bound to prompt the reader to 
stop and actually read this mes- 
sage. 

Shown also is an ad on egg mash 
and one on hog concentrate or sup- 
plement. 

If you are not located in an area 
served by a local or county seat 
newspaper, you will find that your 
direct mail will be pepped up con- 
siderably with the use of illustra- 
tive matter. Several dealers use 
both the newspaper and direct mail 
—one supplements the other and 
the use of both will make each 
more effective. 

It won't be too long before it will 
be necessary to do a selling job on 
your brand of feeds. Competition 
is going to be keen and it’s a good 
idea to be in on the ground floor 
on this advertising and selling pro- 
gram. 


COPY A: Old fashioned slop and corn feeding will 
produce pork— Grandpa proved that! But his hogs 
were not ready for market in six months. Complete 
balanced feeds will help you move your hogs to 
market in less time at less cost for feed. For best re- 
sults and greater profits, try 


COPY B: Your brand egg mash has what it takes to 
step up egg production and you'll be proud of the 
recerd of every hen in your flock. It takes good, 
balanced feeds to chalk up good records and at the 
same time make an extra profit for you. 


COPY C: Boy! | feel like kicking up my heels after 
I've had my calf meal or pellets. It sure fills me with 
Pep, and the way I've grown has really surprised my 
master. He likes the savings it makes for him on the 
milk bill, too, so why don't you give your calves the 
treat I'm getting? 


THE FEED BAG — October, 1945 


fifth in a series of timely 
ad hints for the feed man 


by LLOYD S. LARSON 
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Lounge 


HAT requisites contribute 
most to building a solid 
feed trade? The experts 


would probably be at variance on 
a query of this kind, but it is safe to 
hazard that advertising, sound sales 
arguments, attractive window dis- 
plays, visits with feeders on their 
farms, an established line of feeds 
and a speedy delivery service 
would be some of the inclusions ad- 
vanced as most valuable in further- 
ing a healthy feed volume. 

Taking no chances is Robert D. 
Krehbiel, owner and manager of 
Krehbiel’s, a Trenton, Mo. enter- 
prise that has a promotion cam- 
paign that is studded with all of the 
above mentioned plans of attack, 
plus a few original innovations de- 
vised by the nimble-brained Mr. 
Krehbiel. 

Mr. Krehbiel likes to think of his 
store as a headquarters for farm 
folk who enjoy active discussions on 
feeding methods or for farm wives 
who like to exchange friendly com- 
munity gossip. He has arranged 
a lounge for his customers directly 
adjacent to the locker room where 
the farm folks can linger and visit 
with a minimum of interruption from 
the noisy hub-bub of the business. 

“In some respects,” said Mr. Kreh- 
biel thoughtfully, “this one friendly 
gesture may be our soundest good 
will investment. The farm crowd is, 
by nature, a gregarious group. Mid- 
western farmers have an enormous 
sense of humor, and the fact that we 
have provided facilities for their 
comfort and relaxation has created 
an enormous lot of new business 
for our feed, as well as other de- 
partments. Doctors, dentists, and 
other professional men furnish com- 
fortable, attractive room for clients 
waiting to be served, and the feed 
retailer looking for a way to his 
customer's pocketbook will find it 
a good policy to set aside some 
space where customers can gather 
while their cream is being tested or 
their trucks are being loaded.” 

Hatching chicks is the primary 
activity of the Trenton firm, and the 
Smith and Jamesway incubators 
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helps make krehbiel’s store 
headquarters for farm folks 


housed in the modernistic, brick 
building have a capacity of 150,000. 
But there is a “going” business in 
feed, coal, poultry remedies, stok- 
ers, frozen food lockers, and poultry 
supplies. The retail coal business 
amounts to something like 12,000 
tons annually. There are 1,500 cold 
storage lockers, and the daily store 
traffic from this department is par- 
tially responsible for the fine busi- 
ness enjoyed by other sections. 

The $250,000 business which this 
firm chalks up yearly is a hearten- 
ing indication of the benefits to be 
derived from the steady employ- 
ment of practical, sales producing 
endeavors and the feed section pro- 
fits from all of these various busi- 
ness promoting efforts. 

“Strictly attending to business, 
giving customers their money's 
worth, and guaranteeing all mer- 
chandise,’’ says Bob Krehbiel, “has 
given us an edge on competition.” 
But he doesn’t deprecate the value 
of other features. 

Mr. Krehbiel conscientiously ad- 
heres to the policy of closing every 
sale by graphically underscoring 
all of the merits of his brand of feed. 
A fast delivery service for feed 
patrons has been managed 
throughout the war within a 25-mile 
radius of Trenton, and six delivery 
trucks are in operation to handle 
the delivery trade. 

In 1936, the building which the 
firm currently occupies was pur- 
chased and in 1942 a feed room was 
added which allows sufficient 
“elbow room” for this section. A 
1938 expansion was a locker plant 
which has prospered almost since 
the day it was introduced. 

Engaging window displays have 
done their bit for the feed depart- 
ment and a window that exploits 
this phase of the firm's operations 
is constantly on exhibit with mer- 
chandise displays edging out all 
other types of window dressing 


A LOUNGE where customers 
can linger and visit, is one of 
the innovations which is help- 
ing to make Krehbiel's Feed 
store at Trenton, Mo., a head- 
quarters for farm folks. Shown 
above is a front view of the 
store. 


techniques. A remodelization, just 
completed this summer, had the 
primary motive of enlarging the 
window display facilities and the 
owner is always on the lookout for 
effective display ideas. 

As might be expected, poultry 
feeds are in greatest demand at the 
Trenton firm, but hog and dairy 
feeds also draw an excellent trade. 
In the near future Mr. Krehbiel ex- 
pects to have two experienced men 
in the field all of the time to take 
orders for feed, baby chicks, poultry 
supplies, coal, and stokers. Part of 
their job will be to spread good will, 
a factor that often creeps into any 
business discussions with Mr. Kreh- 
biel, because he feels it is so defin- 
itely a phase of good merchandis- 
ing. : 
His hatchery was the first in the 
county and one of the largest in 
northwest Missouri. A motto, de- 
vised some time ago by the owner, 
is, “Service to our customer brings 
success to our business,” and the 
motto is used frequently in the cir- 
culars which the firm sends out 
to the 5,000 names on the mailing 
list. This direct mail advertising is 
supplemented by newspaper ad- 
vertising in local papers and the 
widely read Kansas City Star. 
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An Essential Vitamin 


VITAMIN “A” 


® HATCHABILITY is an important factor with many 
farmers, and unless your feed provides an abun- 
dance of Vitamin “D”, fertility and hatchability of 
eggs fall off. Good hatchability depends to a 
major degree on Vitamin “D” in poultry feed. 
FEE"D"OIL fits your formula, meeting exact U.S.P. 
and A.O.A.C. units of strength guaranteed. It is bio- 
logically assayed and laboratory tested, readily 
available from domestic sources. 


VITAMIN 


€ FOR NUTRITIONAL COLD RESISTANCE your 
feed must supply an abundance of Vitamin “A”. 
FEE"D"OIL safely fortifies your feed and helps 
build and maintain cold resistance in day-old, grow- 
ing and matured flocks, supplying adequate 
amounts of Vitamin “A”. It is economical to use, 
very low in fatty acids, and free from rancidity. 


WS 
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GUARANTEED POTENCIES WAL 
in units per gram, 85 D, 400 D, 400 \A Sy 
D-1000 A, 400 D-2000 A, 400 D-3000 A, F o; 7 
800 D, 800 D-1000 A, 800 D-2000 A, 800 


FREE Potency-Prover bag tags to manufacturers using FEE“D”OIL or FEE"D”RI assure 
poultry raisers at a glance that your feeds are fully fortified in proper potencies. ts 
WE HAVE JOBBING OR DISTRIBUTING TERRITORIES . 
AVAILABLE ON BOTH THE EAST AND WEST COAST. 
Write 


THOMPSON-HAYWARD CHEMICAL CO. 


KANSAS CITY 8, MO. 


BRANCHES: DES MOINES HOUSTON CHICAGO 
MINNEAPOLIS DAVENPORT DALLAS OMAHA 
OKLAHOMA CITY NEW ORLEANS WICHITA DENVER 
SAN ANTONIO ST, LOUIS MEMPHIS TULSA (56) 


VITAMIN [D) FEEDING OIL = 
YOU might as well get thi : 
. 
\ 
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TWO PRODUCTS 
FOR GREATER ECONOMY 


These products, developed for greater economy, 
provide a substantial saving to you. They are suitable 
in every respect for feed or feed-ingredient application. 
Use No. 54—Riboflavin Mixture Merck just as you 
have been using our No. 50—Vitamin Mixture—R. 
One ounce of either product supplies one gram of 
riboflavin. 


You Are Invited To Write For 
Further Information And Prices 


MAKE MERCK YOUR HEADQUARTERS FOR RIBOFLAVIN 


RIBOFLAVIN 85% 


MERCK 
(NOT U.S. P.) 
Riboflavin...... 85% 


Fe (as Sulfate)... 1.5% 
Ca (as Sulfate)... 1.5% 
Starch added.... 5% 


Both Products Intended For Use In 
Livestock And Poultry Feeds. 


No. 54—RIBOFLAVIN 
MIXTURE 
MERCK 


One oz. contains one 
gram of Riboflavin. Bal- 
ance is starch and small 
amounts of Calcium Sul- 


fate and lron Sulfate. 


[ier MERCK & CO., Inc. Manufacturing Chemists RAHWAY, N. J. 


New York, N.Y. + Philadelphia, Pa. - St. Louis, Mo. + Elkton, Va. + Chicago, Ill. - Los Angeles, Calif. 
In Canada: MERCK & CO., Ltd., Montreal and Toronto 
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EORGE C. VOSS, owner of 

the Voss & Greve Feed store, 

Clinton, Iowa, is a feed dealer 
who knows it pays to have a 
main street location. 

His large feed establishment is 
located on a principal highway 
leading into Clinton through Lyons, 
a suburb. Great numbers of farm- 
ers pass his store daily on their 
trips into Clinton to shop and find 
it easy and convenient to stop here 
on their way home for feed and 
other supplies. 

Mr. Voss has plenty of parking 
space for his farmer customers. His 
store has two leading entrances 
which make it possible to take care 
of a number of farmers at one time. 

Besides the fact that Mr. Voss’ 
store is located on a main street it 
has the added advantage of being 
next door to a popular, well at- 
tended community theater. Almost 
every person who attends the 


movie is aware that there’s a feed ¥ 


store adjacent because Mr. Voss 
has painted large, neat signs on his 
building to advertise the business. 

Many of the people who attend 
the theater are farmers. 
patrons are gardeners and poultry- 
men who produce on a small scale 
in the neighboring territory. These 
growers too are customers at the 
Voss & Greve store. 

There is still another important 


Other } 


george voss 


attendance from suburban and 
rural areas. Many of these pupils 
are future farmers. Others are 
future poultrymen. Large numbers 
of them are already acquainted 
with Mr. Voss and buy regularly at 
his store. 

The Voss & Greve store carries 
a large stock of dog food and sells 
a substantial volume annually. 
Many high school pupils stop in for 
this dog food on their way home 
after class. Some children carry 
a five or ten pound bag in their 
bicycle luggage baskets. Students 
who drive automobiles buy larger 
containers of the popular sellers. 

In many cases the children who 
have cars also buy poultry, dairy 
and hog feed in 100 pound bags. 
These pupils are becoming well ac- 
quainted with the feed industry 
through their contacts with Mr. 
Voss and they realize the important 
part that feed is playing in profit- 


LOCATED on the main street 
leading into Clinton, lowa, the 
Voss & Greve Feed store is in 
an ideal spot to catch the 
farm trade. Photo at upper 
left shows George Voss, owner, 
making a sale of dog food to 
a youthful customer. 


advantage to Mr. Voss’ profitable #im 


location. Directly across the street 
is a high school which has a large 
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Says 


Location 


is big advantage 


able food production. 

“The high school kids ask a. lot 
of questions about feeds,” says Mr. 
Voss. “This shows that they are 
wide awake to the role that feed 
plays in food production. Those 
children help us out a great deal on 
the delivery problem. They cer- 
tainly carry home a lot of packages 
from here during the course of a 
week.” 

Children looking out the school 
windows or leaving through its 
main doors see the neatly lettered 
signs on the feed store and are re- 
minded of the feeds which they're 
supposed to buy, even without the 
customary strings tied around their 
fingers for reminders. 

Mr. Voss has a large feed ware- 
house near the Mississippi river. 
All stocks needed for rural de- 
liveries are taken from this build- 
ing. Feed for sale at the down- 
town store is trucked from here 
whenever the supply needs re- 
plenishing. 

“This downtown store has been 
doing very well for us for a number 
of years,” says Mr. Voss. ‘Farmers 


(Continued on page 118) 
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New Labeling 


ROM the office of L. E. Bopst, secretary 
and treasurer of the Association of 
American Feed Control Officials, Inc., 
comes a reminder to the feed trade that 
the association’s resolution covering state- 
ments of vitamin content of feeds and feed 
supplements becomes effective Jan. 1, 1946. 
This should give those concerned ample 
time to prepare appropriate labels. 
According to the resolution, quantitative 
claims for all vitamins except true vitamin 
A and vitamin D should be expressed in 
milligrams per pound. Vitamin A is to 


NIC 
JONER 


AND yoRKEY 
CHICKENS 


rules on vitamins 
effective jan. | 


be stated in U.S.P. units per pound. Vita- 
min D, for poultry feeding, is to be ex- 
pressed in A.O.A.C. units per pound, and 
for other uses, in U.S.P. units per pound. 
A provision allows oils and concentrates 
containing vitamin A or D, or both, to be 
further labeled to show the content in 
units per gram. 

These new labeling requirements elimi- 


Keeps those Winter Poultry Remedy 
Profits Rolling Into My Store ! 


TONIC AND CONDITIONER 
USED IN THE MASH 


There’s no need to experience a mid- 
winter slump in Poultry Medicine sales. 
TONAX, the conditioner and tonic offers 
you a real cold weather business builder, 
helps you maintain 12 months a year 
remedy volume and profit. 


More and more poultrymen insist on 
TONAX for their winter layers. TONAX 
provides layers with blood-building ele- 


ments, trace minerals and reliable stimu- 
lants often necessary throughout the dif- 
ficult Winter laying period. Contains no 
“fillers”; 100% active ingredients. Easy 
to give—used in mash. 


Right now many of your farm custom- 
ers are looking for a good conditioner to 
help tone up their laying flocks. Get this 
profitable business by featuring TONAX 
in your store. If there is not an exclusive 
Lee Dealer in your community, write to- 
day for complete details, sizes and prices. 


Geo. H. LEE Co 


MANUFACTURERS OF POULTRY REMEDIES 


OMAHA 8.NEBRASKA 
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nate “micrograms per gram” and “parts 
per million.” To simplify conversion dur- 
ing this period of readjustment and to 
obtain rounded numbers it is suggested 
that for all vitamins except A and D, 450 
grams are assumed to be one pound. (For 
example, 40 micrograms per gram of ribo- 
flavin becomes 18 milligrams per pound.) 
In the case of vitamins A and D, to allow 
for the use of units per gram, it is recom- 
mended that 454 grams be considered as 
one pound when calculating the potency 
of these materials. 

The cooperation of all members of the 
industry and others interested in these 
products is requested. One uniform method 
of stating vitamin potency is certainly de- 
sirable. It will also afford the feed manu- 
facturer an opportunity to compute feed 
formulas quite easily and quickly. It is 
anticipated that this suggested method of 
labeling will be promptly and universally 
adopted. 


Northwest Association 
Elects New Officers 


W. S. Kiesner; manager of the Minne- 
apolis branch of Pillsbury Mills, Inc., com- 
mercial feed division, was elected presi- 
dent of the Northwest Feed Manufacturers 
association at the first fall meeting of the 
group held Sept. 11 at Hotel Radisson, 
Minneapolis. He succeeds Warren Plum- 
mer of General Mills, Inc. 

Vice presidents elected at the session 
were Fred Seed, Cargill, Inc., Minne- 
apolis; E. H. Sather, Doughboy Mills, Inc., 
New Richmond, Wis. and W. A. Maney, 
Maney Bros. Mill & Elevator Co., Minne- 
apolis. Wayne Fish of Minneapolis was 
re-elected secretary-treasurer. 

Chosen for the organization's executive 
committee were ex-president Plummer; J. 
B. Groebner, Eagle Roller Mill Co., New 
Ulm, Minn.; and A. L. Stanchfield, A. L. 
Stanchfield & Co.; R. M. Edstrom, Northrup 
King & Co.; and Harvey E. Yantis, Feed- 
stuffs; all of Minneapolis. 

Principal speaker Paul Miller, who heads 
the agricultural extension division in 
Minnesota, told members that farm pros- 
perity and purchasing power are directly 
dependent on industrial prosperity and 
industrial workers’ ability to buy farm 
produce. He quoted department of agri- 
culture figures in stating that employ- 
ment levels and wage scales must be 
stable if the farm market is to be able to 
buy more than bare necessities. 

@ FARMERS ELEVATOR, Thompson, Iowa, 
is building a new feed mill. The contract 
was let to the T. E. Ibberson Co., Minneap- 
olis. 
MOVE TO NEW QUARTERS 

The American Feed Manufacturers asso- 
ciation has moved to new and _ larger 
quarters in Room 647 at its present loca- 
tion, at 53 West Jackson blvd., Chicago, 
according to an announcement by Ralph 
Field, president. Mr. Field invites mem- 
bers and friends to visit the new office 
which is modernly equipped for associa- 
tion business. 
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The Story 


true vitamin 
the laying hen 


‘“NOPCO XX’’* - GUARANTEED VITAMIN A 
PLUS VITAMIN D .... helps feeds meet the maxi- 
mum requirements of poultry of a// ages for Vitamin 
A. Supplies gwaranteed amounts of this important 
vitamin plus Vitamin D needed for healthy, thriving 
flocks and top production. 


AT THE PRODUCTIVE AGE—On the day a pullet 
drops its first egg, its career as a profitable producer 
begins. At all stages of its development, it has re- 
quired Vitamin A in its diet. As a producing hen, it 
will continue to need liberal amounts of this essential 
nutrient for top production of prime quality eggs, high WRITE FOR 
hatchability, and maintenance of health, vigor and Vitamin A Data 
body weight. Sheet #VA34 

and prices. Na- 
MAKING GOOD VITAMIN A LOSSES IN FEEDS = “ional Oil Prod- 
—Because of substantial losses of carotene (pro-vitae Co, 


No HuntTING ArouND. “Norco XX”’ is available 
in an abundant, uninterrupted supply. 


min A) in feed ingredients through storage and other ee J 

‘ specialists since 
conditions, authorities advise offsetting these losses at 


by adding to feed liberal amounts of fish liver oil — fg poultry and S 
Vitamin A—the ¢rve Vitamin A. animal feeding. IN ONE PRODUCT 


NOPCO XX primes feed for Profit ! 


REG. U.S. PAT. OFP. 
*Trademark of National Oil Products Co. 


Copyright 1945 National Oil Products Co. 
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Vertical Mixers 


There’s a model just right 
for your needs... 


SIDNEY Vertical Mixers are all basically the 
same — identical for the fine job of mixing 
they do... for ease and convenience of opera- 
tion, low power consumption, and their many 
labor-saving features. 

These famous machines are made in four 
types, with a wide variety of feeds, drives, and 
capacities (40 bu. to 2 tons). This enables you 
to choose an installation that meets your needs 
exactly — and get full advantage of Sidney’s 
practical design and construction. 

Specifications and complete decciiotion are 
yours for the asking. Write today. 


LZL LA 


SSS 
SINCE 1859 
—= 


The Sidney Gearless Mixer (illustrated) is pop- 
ular for its simplicity — only two bearings to 
lubricate — and the flush-with-the-floor loading 
hopper. Has the same compact efficiency as all 
other Sidney Vertical Mixers. 


COMPLETE EQUIPMENT FOR GRAIN ELEVATORS AND FEED MILLS 


THE FEED BAG — October, 


1945 


7 | 
} 
| 
> 
aft 
: 
— & 
— 
j 
| 
| 
j 
i} 
i 
i} 
1 
q 
My Sy . 
4 \\ LINE 
| 
: ; 
i 
| 
4 
68 
| 


HIS sketch shows how power 
may be economically dis- 
tributed from one motor or 

from one shaft, to three floors. 
The bearing friction on the motor 
shaft will be reduced to practically 
nothing provided the pull of each 
belt is the same and provided the 
belts are arranged 120 degrees 
apart. With this tri-belt arrange- 
ment as shown in the sketch the 


belts do leave the driving pulley at 
angles 120 degrees apart. There- 
fore, assuming that the pull through 
each belt is the same the balance 
will be nearly perfect and the 
bearing friction almost nil. It is an 
ideal arrangement. 

In planning drives of this kind 
be sure to pay attention to the 
slack and tight sides of the belt in 
order that maximum belt contact 
will be obtained on the motor 
pulley. The motor pulley is usual!y 
the smaller of the two on most 
drives. With the arrangement as 
shown here two of the drives are 
“bottom pull” drives. Bottom pull 
drives are always preferable. 

When the belt pull is not the 
same through each of the three 
belts don’t use overhanging pulleys 
on an electric motor as shown in 
the sketch. An outboard bearing 
should then be used. In fact it is 
generally advisable to use an out- 
board bearing when there are two 
or more pulleys on the shaft regard- 
less of the theoretical balance ob- 
tained by mathematical computa- 
tions. Play safe and use two bear- 
ings. Also use high grade bearings 
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power from 


only one motor 


to three different floors 


by F. W. MADISON 


while you are at it. The use of ball 
and roller bearings on important 
drives is usually justified. They pay 
for themselves in a short time. 

In corresponding with an engi- 
neer friend not long ago concern- 
ing a feed plant installation that 
good friend wrote: “You fail to con- 
sider the fact that most motors and 
engines. slow down somewhat 
when load is added.” 

What the writer's friend said is 
true, to-wit: most motors and en- 
gines do slow down somewhat 
when load is added, but it so hap- 
pened that the statements he criti- 
cized were correct anyway, so we 
will not discuss that matter here. 
The thing the writer does want to 
bring out here is the fact that some 
electric motors slip and some do 
not slip. Instead of calling it ‘slow- 
ing down” electrical engineers 
seem to prefer to call it “slip.” 

All feed plant engines slow down 
when load is added—diesel, steam, 
or any other type. If any reader 
will go to the trouble of looking up 
the subject “governors” in any 
good text book he will find that all 
engines are continually fluctuating. 
There is no such thing as absolute- 
ly constant speed. It is the func- 
tion of the governor to slow down 
the engine when its speed is the 
merest trifle above normal and to 
speed it up when its speed is the 
merest trifle below normal. The 
more sensitive the governor and 
the better its design, the more 
closely will it govern and hold the 
engine to its rated speed. 

The “slip” of most induction 
motors used in feed plants is 2 per 
cent to 3 per cent. That is, let us 
say that when a feed grinder is 
operating at no load at all it runs 
1,000 r.p.m. Now load it fully and 
it will be found that it operates at, 
say, 980 r.p.m. In other words it is 
20 r.p.m. slower when loaded, and 


20 is 2 per cent of 1,000. All of 
which means that the “slip” is 2 
per cent. + 

Synchronous motors are the ex- 
ception and for that reason are 
highly desirable motors for certain 
drives where speed variation is un- 
desirable. Synchronous motors are 
always “in step,’’ regardless of the 
load. That is why the motors in 
electric clocks are synchronous 
motors. 


V-Belts are not Always 
Preferable to Flat Belts 


This writer has before him a pub- 
lication that has doubtless been 
given broad distribution by a na- 
tional body of much prominence. 
In the publication the following 
statement is made under the head- 
ing Belt Hints: ‘V-belts are usually 
considered to be preferable on all 
sizes of electric motors.” 

There is no question but that V- 
belts are excellent belts but from 
the writer's point of view he thinks 
the above statement should not 
have been made in that way. 
Surely the manufacturers of flat 
belting do not concede any such 
thing and there are many more 
manufacturers of flat belting than 
there are manufacturers of V-belt- 
ing. Also there are many thou- 
sands of regular buyers of flat belt- 
ing who do not concede that V- 
belts are preferable. And from this 
writer's experience over many 
years he has found that flat belting 
is more efficient, and on large 
drives efficiency can be very im- 
portant. On small drives V-belting 
does very well mostly because the 
V-belt stays in place without 
“jumping off.” The V-belt on the 
automobile fan drive, for example, 
has done an outstanding job. 

In addition there is the important 
matter of first cost and final cost. 
Flat belts have been known to last 
50 years and even more without 
giving much if any trouble. 
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Personal Contacts 


ERSONAL contacts in the field 

and in the store produce more 

sales than all other methods of 
promotion combined for the Miller 
Hardware & Feed store, Toulon, 
Ill., according to Perry D. Miller, 
proprietor. 

It was about 19 years ago that 
H. F. Miller established a hardware 
store in Toulon. A feed department 
was added a year later. Tried as 
an experiment, the feed business 
became a permanent department 
of the store, and now accounts for 
a sizeable share of the volume. In 
January, 1944, H. F. Miller sold the 
store to his brother, Perry D. Mil- 
ler. 

The Miller store carries a com- 
plete line of formula feeds, includ- 
ing poultry, hog, dairy, cattle, rab- 
bit and dog feeds. Hog feed is the 
biggest seller, trailed by poultry 
feeds, with dairy and cattle feeds 
following. 

To make the Miller store a one- 
stop farmers’ supply station, com- 
plete lines of poultry supplies, poul- 
try and livestock remedies, seeds, 
and fertilizers are carried in addi- 
tion to hardware and feeds. 

The store proper is a brick build- 
ing, 40 by 100 ft. At the rear is at- 
iached an addition with a wide en- 
trance on a side street, which is 
used as a feed warehouse. 

“While we use other methods of 
promotion,” says Mr. Miller, “our 
personal contacts with customers 
are by far the most productive. We 
spend considerable time in the field, 
sometimes alone and sometimes ac- 
companied by the manufacturer's 
field man. 

“In addition to stressing good 
feeds, we are strong in emphasizing 
sanitary products and poultry reme- 
dies. In these farm visits we pay 
particular attention to housing and 
feeding of livestock and poultry. 
We urge the farmers to practice 
strict sanitary measures because 
we know it is definitely to our ad- 
vantage if they can- maintain heal- 
thy herds and flocks..” 

The Miller store carries ads in the 
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are most effective selling 
method says perry miller 


local newspaper every week. These 
for the most part consist of mats 
furnished by the feed manufacturer, 
but occasionally ads of Miller’s own 
composition are used. Direct mail 
literature is also sent out at regular 
intervals to a list of about 200 far- 
mers in the immediate territory. Mr. 


SHOWN above is a front view 
of the neat brick building at 
Toulon, Ill., which houses the 
Miller Hardware & Feed store. 
A wide drive-in on the side 


street at the left, provides 
easy access to the feed ware- 
house at the rear of the store. 


Miller feels that advertising is an 
important part of his merchandising 
program and that it helps pave the 
way for personal contacts with new 
prospects. 

Mr. Miller is also strong on dis- 
plays, both floor and window. The 
fact that he carries a complete line 
of hardware is a great aid to his 
feed business. Farmers seldom 
make a trip to town that they do 
not have to go to the hardware 
store for some item, even though it 
is only a bolt, a screw or a dishpan. 


@ GEORGE SPAINHOWER, Blandinsville, 
Ill., has purchased the Willis Foster ele- 


vator. 


@ FRED S. WEAVER, Peoria, Ill., a repre- 
sentative of the Honeymead Products Co., 
Cedar Rapids, Iowa, died recently at his 
home. 

@ GLENN DURBIN, Bement, Ill., has been 
appointed manager of the Bement Grain 
Co. He succeeds Edward Glennon, who 


is now with the American Feed Manu- 
facturers’ association. 


Any need that takes them into the 
store or past it gives the feed dis- 
plays an opportunity to function. 

While the window space is ex- 
tensive, the types of merchandise 
handled are numerous and so the 
space must be divided to give each 
a share. One method used to as- 
sure all kinds of merchandise a win- 
dow display opportunity is to fol- 
low seasonal requirements as far 
as possible. In the assignment of 
space, feeds are treated as any 
other staple merchandise but at cer- 
tain seasons are featured more 
than other items. 

A neat neon sign, “Feeds,” 
adorns the center of one of the big 
windows and a large sign furnished 
by Miller's feed manufacturer is lo- 
cated near the entrance to the 
store. As the store is on the main 
sireet of the village, practically 
every visitor has an opportunity to 
cbserve the signs and the window 
displays. 

“We have never tried to deter- 
mine just what part newspaper ad- 
vertising, direct mail, and window 
and floor displays play in securing 
feed business,’’ said Mr. Miller. 
doubt they are more important in 
our promotional program than we 
imagine. However, for actually 
making the sale, there is no ques- 
tion but that our personal contacts 
in the field and in the store are 
more effective than all other me- 
thods combined.” 


@ PALMYRA FEED & SEED CO., Palmyra, 
Ill, has purchased the Palmyra-Modesto 
Grain Co. 
SET CONVENTION DATES 

The annual convention of the Northwest 
Retail Feed association has been sched- 
uled for Monday and Tuesday, Jan. 21-22 
at the Nicollet hotel, Minneapolis, accord- 
ing to an announcement by W. D. Flem- 
ming, executive secretary. Additional de- 
tails regarding the convention program 
will be announced at a later date, Mr. 
Flemming said. 
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Get The Ton Litter 
Hog Feed Business 


MARKIT 


HOG CONCENTRATE (Ulira-Lifed) 


(Which You Can Manufacture) 


Raises Them Big and Fast 


M ee Ton litters eat a lot of feed. You can help make more ton litters. Ton litters 
| ARKITOP make Ultra-Lifed Feed Manufacturers more money because they sell more Markitop 
sh eR ao Hog Feeds. They help build up a hog feed business that will really put you on top. 
Markitop Hog Feeds which you can manufacture: Markitop Hog Concentrate 
for hogs from weaning to market; Markitop Brood Sow Ration for pregnant sows; 
: Markitop Pig and Sow Ration for nursing sows and suckling pigs. 
MARKITOP The most skeptical feeder will continue to buy Markitop, once he has fed it. 
Markitop helps to produce outstanding sales and feeding results. 
Ultra-Lifed Service helps you to sell Markitop Hog Feeds, Markitop Dairy Feeds, 
and Ultra-Lifed Poultry Feeds. 


M AR IT 0 Write Ultra-Life for full details. 
MARKITO! MARKITOP HOG CONCENTRATE 
supplies: Thiamin (B:), Ascorbic Acid (C), Riboflavin (Bz or G), Niacin—-Pantothenic Acid, 
Extract of Cod Liver Oil (A and D), Pure Irradiated Yeast (B Complex), Liver Meal (B 
Complex). 

Minerals included: Gluconates of Iron, Copper, Calcium and Manganese; Potassium Iodide, 
Cobalt, and Di-calcium Phosphate. 

Vegetable and animal proteins of high quality. 


ULTRA-LIFE LABORATORIES, INC. 


This bag is used by many feed 
manufacturers to identify their 
Markitop Hog Concentrate. 


Kan.; Denver, o.; Milwaukee, Wis.; Fort Worth, Texas; Roya ak, Mich.; New Orleans, 
EAST ST. LOUIS, ILLINOIS oe La.; Belleville, Pa.; Minneapolis, Minn.; Cedar Rapids, lowa. 
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HIO State university's fifth annual 
animal nutrition conference to be held 
in Columbus, Ohio, Nov. 1 and 2 will 
have James P. Pope, director of the Ten- 
nessee Valley Authority, as guest speaker 
according to the tentative program an- 
nounced by T. S. Sutton, professor of 
animal husbandry. Mr. Pope will speak 
at the banquet session at Plumb hall on 
the Ohio State campus at 6:00 p.m. 
Thursday, Nov. 1. 

Registration wi!l begin at 9:00 am. 


Liat Program 


for ohio’s annual 
nutrition school 


Thursday, Nov. 1, and will continue until 
noon. The conference will officially open 
at 1:00 p.m. with an address of welcome 
by Dean John F. Cunningham of the Ohio 
State college of agriculture. Dr. C. F. 
Huffman of Michigan State college will 
discuss nutritional deficiencies of farm 
animals on natural feeds followed by Dr. 


When the new-born calf enters the world it is 
short on vitamin A. Unless the vitamin A in the 


Kaf-Kaps are packed 

in the display carton 
shown below. Stimulates 
sales. Window posters and 
other sales helps free. National 
advertising in dairy papers 
will bring customers into 
your store. 


based. 


ANOTHER GOOD SELLER! 
Holt HORNEX 
Debhorning paste for calves, 
kids and rams. Easy to use; no 
bleeding. Retail price: 4 ozs.— 

$1.00. Packed 12 to a Case. 


blood is quickly increased four or fivefold and 
maintained at approximately that level, it is 
headed for trouble — SCOURS. 

That’s the reason ANADEX KAF-KAPS sup- 
ply a saturated dose of vitamin A during this 
critical period. 185,000 units during the critical 
first seven days. In addition, vitamin D and nia- 
cin, as suggested by the University of Wisconsin 
research, upon which ANADEX KAF-KAPS are 


Kaf-Kaps are a “natural” for feed stores. They 
supplement calf meal sales. Requires about 25 
to 30 Kaf-Kaps per calf. Packed in boxes of 25’s 
and 100’s. USUAL DEALER PROFIT MAR- 
GINS. Get ready now for the calf crop. Use the 
blank below and order out a supply today. 


HOLT PRODUCTS CO., AURORA, ILLINOIS 


(Formerly Nutrition Products Co.) 


HOLT PRODUCTS CO., AURORA, ILLINOIS 
Ship prepaid the following order of ANADEX KAF-KAPS: 


Cases 25’s (24 in case) Retail at 75¢ 
Cases 100’s (12 in case) Retail at $2.75 


HORNEX DEHORNING PASTE 


Company 


Street 


Post Office 


i _______Cases (12 in case) Retail at $1.00 


State 


ATTRACTIVE PROPOSITION FOR DISTRIBUTORS 


ANADEX KAF-KAPS 


and HORNEX 


Write for Details 
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W. E. Krauss of the Ohio experiment sta- 
tion who will offer suggestions on sup- 
plementary vitamins for calves. Dr. C. F. 
Monroe is scheduled to talk on the place 
of concentrates in the dairy ration and 
Dr. T. S. Sutton will lead a general dis- 


cussion following Mr. Monroe's address. 
The banquet session will end the first 
day's activities. 

Dr. R. V. Boucher of Penn State is sched- 
uled to open the Friday morning session 
with an address on “Poultry Nutrition Up 
to Date.” Dr. R. M. Bethke of the Ohio 
experiment station will discuss nutrition 
and hatchability, followed by Dr. C. M. 
Ferguson's suggestions on poultry feeding 
problems. G. S. Vickers, Ohio Poultry 
Improvement association, will lead the 
discussion period. 

Friday afternoon Dr. J. L. Krider of the 
University of Illinois will speak on recent 
developments in swine nutrition. Howard 
Davison will follow with a discussion on 
the work of an extension specialist, and 
John M. Hodson, director of Ohio agri- 
culture, and J. W. Baringer will present 
“Progress in Feed Control.” 

Walter Berger, Washington, D. C., head 
of the feed management branch of the 
production and marketing administration, 
has also been invited to speak at the Fri- 
day afternoon session on the general feed 
situation. Paul Gerlaugh will substitute 
with, “The Value of Corn and Cob Meal 
in the Steer Ration” if government duties 
prevent Mr. Berger from attending. 

All meetings are scheduled to be held 
at Plumb hall, Ohio state university, Co- 
lumbus, Prof. Sutton said. 


Pillsbury Starts Work 
On Ohio Feed Plant 


As the first major step in its postwar 
expansion program, Pillsbury Mills has 
started construction of a new 400-ton daily 
capacity commercial feed plant at Lima, 
Ohio, according to an announcement by 
M. A. Lehman, vice president in charge 
of operations. Feed manufacturing is 
scheduled to begin next spring, Mr. Leh- 
man said. 

The new plant, ninth commercial feed 
unit operated by Pillsbury Mills, will com- 
prise feed processing facilities, a 200,000 
bushel capacity storage elevator, a 60 by 
200-foot warehouse and an office building. 

The Jones-Hettelsater Construction Co., 
Kansas City, Mo., has the general contract. 
Various equipment, including grain un- 
loading and handling machinery, will be 
acquired and installed under a separate 
contract, Mr. Lehman added. 

Pillsbury Feed Mills division, which has 
headquarters at Clinton, Iowa, will oper- 
ate the Lima property. Pillsbury also has 
commercial feed plants at Minneapolis, 
Clinton and Centerville, Iowa, Atchison, 
Kan., Los Angeles, San Francisco, Sacra- 
mento and Ogden, Utah. 

@ CITIZENS GRAIN CO., Lapel, Ind., i 
installing new grain handling equipment 
and is enlarging and remodeling the 
plant. 
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SALT Choice SAVES PROTEIN 


Farmers Will Learn © 
Why SALT Increases 
Beef Production! 


ARLY in October and November, farm 
papers all over the United States will 
carry the half-page advertisement you see 
at the right. Nine out of every ten farm- 
ers in your territory will see it and be im- 
pressed with its interesting, factual story. 


This advertisement tells why it is so im- 
portant to feed Salt Free Choice .. . to 
keep salt before beef cattle and all other 
forms of livestock constantly . . . how salt 
saves protein... makes for faster, thriftier 
growth ... cuts feeding costs by enabling 
animals to digest and assimilate protein 
more fully and completely. 


But this Morton Advertising does more 
than increase your business on salt. It opens 
up the whole subject of feeds and feeding 
. . . gives you an opportunity to discuss 
with your customers and prospects ways 
and means to help them increase their beef 
production and to make more money. 


When you talk feeds, feeding and salt, 
suggest to your customers that they estab- 
lish salt stations wherever livestock gather. 
It’s the only way to keep salt before live- 
stock all the time so that they can digest 
and assimilate their feed to greater advan- 
tage and profit. 
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MORTON SALT COMPANY 


CHICAGO 4, ILLINOIS 
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from Stock 
Depends Upon Salt . 
a! : 
One dry matter bosis, 
j champion Out which Proteins are noe fully digess. 
rer beef once re. ed. Wasted Proteins make high Priced 
marked: “Thi, fertilizer, Salt also Supplies sodium 
salf has never been, hungry in ies life” needed in bite for the digestion of fats ee TOE 
This “hunger” Plies to safe as wellas afd for stimulating the entire digestive 
to feed, Without sufficient salt cattle wif] 
cat, digese, and assimilate their feed Salt Free Choice: Saves Protein 
48 10 make the most Prolitable gains. OF course, “feeding salt to livestock” ig 
Salt the Mast Essential Nothing new. Most farmers have been | a 
of All Minerale doing it for Sears. But few of them feed . 
Sule meries this importance because of its Snough or feed it in the Fight way, Live. ale 
close relationship with Protein, one of stock differ their need for salt. Some + 
the basic substances of life, Protein is than others nex 
the chief ingredient of every cell fe fo: 
HOSE profitable use of the 
SOURCE Of Protein proteins Fou feed 
he Because the for sale ix @ Coming. 
and economics your farm, nox only in the barnyard, 
tt Weight. bar alse in the Pastute, ja the fields, 
Salt has much t do with the along creck, wherevee livestock wath, 
digestion of Protein, upplies the and feed Morton's Salt Free Choices, 
FREE Valuable Book on Feeding Salt 
It will pay you to have copy of this @utheritative 32-page 2 
book, the mos; complete ever Published on feeding salt to all 
livestock. Explains the importance of salt in the animal die: 
+» bow best feed sa... Gives plans for making 
boxes for FREE CHOICE* feeding. Mail your request to Morten 
Salt Company, 319 Michigan Avenue, Chicago 4 
Py 
MORTON sary COMPANY 
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is never- ending job 


With the advance of scientific knowledge, the feed mixer’s respon- 


5 sibility has been greatly increased. When a tested product is offered 
PROTEIN to the dealer, he should be alert and better serve his feeders. 


CARBOHYDRATES 
VITAMINS 


MINERALS 


That's why MARBLEHEAD MINERAL NO. 20, the Complete All- 
Purpose Mineral, plays such a vital part in the profit picture of pro- 
gressive feed mixers today. Mixers use it to uniformly mineralize their 
feeds — dealers stock it for profitable resale. 


Because of uniform quality and economical feeding value, MARBLE- 
HEAD has become the logical source of mineral requirements. Don't 
overlook the MARBLEHEAD MIXED CAR PLAN. 


WRITE or WIRE TODAY 
for low delivered prices. 


CAR... 


NERAL BASE FORMULA NO. 20 


ye MINERAL FEED NO. 1 COMPLEX 


NO. 98 PULVERIZED CALCIUM CARBONATE 
IODIZED (KI) CALCIUM CARBONATE 


Z 
LIME GRIT FOR POULTRY 
4 SIZES — CHICK, MEDIUM, HEN AND TURKEY 


INCE 1885 
Mineral Feed Division _ 


MARBLEHEAD LIME COMPANY 


160 N. LA SALLE ST., CHICAGO 1, ILLINOIS — 
- 201 Continental Bank Bldg., Salt Lake City, Utah ou 
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YPRODUCT feeds constitute about 10 
io 12 per cent of the total volume of 
feed concentrate production in the United 
States, exclusive of the quantities of 
wheat and rye fed, according to a report 
released by the department of agriculture. 
Data on production of byproduct feeds are 
commonly computed either on a crop-year 
basis or by calendar years. For pur- 
poses of comparability with the various 
kinds and for determination of supplies of 
feed for any given feeding year, produc- 
tion of each kind of byproduct feed for 
which data are available is computed 
here on the October-September year. 
Total production of byproduct feeds in- 
creased markedly during the few. years 
just before the war and during the early 
war period. Production has continued to 
increase, but at a decreasing rate since 
1942. Historically, the stgtt]*production of 
byproduct feeds showed a slight down- 
ward trend from 1930 until 1934, but the 
trend has been upward since then, with 
sharp increases shown in some years. 
Total production of oilseed cake and 
meal was comparatively small until about 
1935, when production began to. increase 
rapidly. 
Quantities produced were increased in 


almost each successive season after 1935-7 


36, and at a rapid rate in most seasons. 
Production of oilseed cake and meal 
reached a peak of 6,333,000 tons in 1943- 
44, nearly three times as large as ten 
years earlier. -The outstanding increase 
in production within this group was in 
soybean cake and meal. : 

From a level of only 74,000 tons in 1933- 
34, production jumped to 3,445,000. tons -in 
1943-44. Cottonseed cake and meal pro- 
duction has been within a relatively nar- 
row range except for one or two seasons. 
A decline prevailed>;from 1929 to 1934, 
then a sharp increasé followed until 1937, 
with another drop in 1938. Since then 
production each season has been about 
the same. The 1945-46 figures will be 
smaller than the previous year because a 
17 per cent smaller cotton crop is indi- 
cated. 

Linseed cake and meal production 
showed an upward trend from about 1937 
to 1944 with sharp increases in 1941 and 
1943. Large parts of the flaxseed proc- 
essed earlier than 1938 were foreign 
grown, and much of the cake and meal 
was exported by crushers with benefit of 
a drawback privilege on that part of the 
import duty represented by the linseed 
cake and meal. During the 1944-45 sea- 
son, production of linseed cake and meal 
was down sharply as a result of curtailed 
domestic production of flaxseed and 
limited imports. With increased produc- 
tion of flaxseed in 1945, production of 
linseed cake and meal in 1945-46 may 
teach the 1940-41 level, although it will 
probably be less than in the past three 
war years. 

Peanut cake and meal production has 
been small compared with cottonseed 
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production shows 
sharp increase 


cake and meal, linseed cake and meal 
and, since 1935, with production of soy- 
bean cake and méal. From 10,000 to 
15,000 tons were produced each season 
from 1930 to 1933. The trend has been 
upward since 1934 and production in re- 
cent seasons has amounted to more than 
100,000 tons. 

Copra cake and meal is one of the 
minor oilseed meals in quantity produced. 
Production of that feed has been relatively 
even each season, except during the war. 
Sharply reduced imports of copra during 
the war resulted in reduced production of 
cake and meal. Resumption of copra im- 
ports in some volume is expected next 
year. 

Total production of tankage and meat 
scraps, dried milk products for feed, and 
fish meal has been at a fairly constant 
level for at least the past 15 years. This 
group of byproduct feeds has constituted 
about 7 or 8 per cent of the total by- 


product feed production during this period. 
For the individual feeds, production of 
tankage and meat scraps has been larger 
in recent years than before the war, 
mainly as a result of the increased slaugh- 
ter of livestock. Fish meal production 
has shown no definite trend during the 
past 10 seasons, although year to year 
fluctuations have been wide. Production 
amounted to between 170 and 225 thou- 
sand tons each season. Dried milk prod- 
ucis for feed have amounted to 100,000 
to 150,000 tons during the past 15 years. 
Production of wheat mill feeds depends 
upon the production of wheat flour. Wheat 
millfeeds constitute about 30 per cent of 
the total volume of byproduct feeds pro- 
duced. Wheat millfeed output declined 
during the 1929-34 seasons, with the de- 
cline in both foreign and domestic demand 
for flour. Production thereafter remained 
fairly even until 1942-43. The output was 
then increased sharply with increased flour 
production, and granular flour output for 
alcohol manufacture. Wheat millfeed pro- 
duction in the 1944-45 season is at a 
record level. Rice millfeed production has~ 
been an item of relatively small volume 
compared with wheat millfeeds. _ 
Production of corn gluten feed and meal 
increased each season from 1936, reach- 
ing a peak in 1941-42" Sharp increases 
occurred in 1940-41 and 1941-42. Pro- 


_ Production of Byproduct Feeds 


TONS | | 
(THOUSANDS) ___ OILSEED CAKE AND MEAL MILLFEEDS 
| Soybean 4 
4,000 Cottonseed <— T 
4 
Wheat 
2,000 
Linseed 
400 NOTE-. SECTIONS BELOW ARE NOTON SAME SCALE AS THOSE ABOVE 
, OILSEED CAKE AND MEAL a FISH MEAL* 4 
T 
600 }|—— DRIED GRAINS DRIED AND MOLASSES 
| BEET PULP 
400 Distillers’ 
4 
1000 |. CORN GLUTEN FEED AND MEAL ALFALFA MEAL - 
800 
600 
400 
200 
ae 4 
1935 1939 1943 1935 1939 1943 1947 


3 
* 
7 
i 
i 
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duction since then has been slightly less 
than the record level, as a result of short 
supplies of corn for processing. Most of 
the gain in production over earlier years 
has been maintained, however. 

Production of distillers’ dried grains has 
shown a very marked increase during the 
past few years. From a level of 150,000 
tons in the 1937-38 season, production of 
this feed has risen to an estimated 650,000 
tons in the 1944-45 season. Installation 
of additional recovery facilities in the dis- 
tilling industry, combined with a high level 
of operation to produce alcohol for war 
purposes, has made possible this great 
expansion in output of distillers’ dried 
grains. 

Production of brewers’ dried grains is at 
a much higher level than before the war. 


From a production of about 100,000 tons 
per season after the end of prohibition, 
the output has been increased to more 
than 225,000 tons. 

Production of dried and molasses beet 
pulp is largely dependent upon the quan- 
tity of sugar beets processed, although 
other factors such as the demand for wet 
pulp also are important. Production of 
dried and molasses beet pulp has been 
sharply lower for the past two seasons 
than in the previous few years, but an 
indicated 38 per cent increase in sugar 
beet production in 1945 will result in 
increased production of beet pulp in 
1945-46. 

Alfalfa meal has shown spectacular in- 
creases in volume produced. Production 
has increased nearly every season since 


stand out plainly. 


more about the 


write — 


Mills 


the 
Clears 


As the Feed business gets back to a 
more normal basis, certain facts will 
Here is one worth 
remembering. Throughout the depres- 
sion and the war-boom days that fol- 
lowed, we jealously guarded the cay 
and good name of — 


FEEDS 


By doing so we protected the future of 
every Conkey Dealer’s business, while 
safeguarding our own. 


If you would like to know 


Dealer Franchise, when mak- 
ing plans for the future, 


THE G. E. CONKEY CO. 


6761 Broadway, Cleveland 5, Ohio 


Cleveland, Ohio; Toledo, Ohio; 
Nebraska City, Nebr. 


RICH IN VITAMINS A,B,D,E&G | 


Conkeys 


Vi-tal-ized 
FEED 


Rich in Vitamins 


1931-32. During the past 13 seasons alfalfa 
meal production has increased from less 
than 200,000 tons in 1932-33 to an esti- 
mated 850,000 tons during 1944-45. Most 
of this increase, particularly during the 
war, has been in dehydrated meal rather 
than in sun-cured. 


~ 


Frank Holt Organizes 
Holt Products Co. 


Frank J. Holt, formerly with White Lab- 
oratories, has formed Holt Products Co. 
with headquarters in Aurora, Ill. The new 
firm will specialize in the manufacture 


FRANK J. HOLT 


and distribution of dietary supplements 
and pharmaceuticals for livestock and 
poultry. 

Mr. Holt plans to establish his own 
brands which will be sold through drug 
and feed stores. 

Associated with White Laboratories for 
more than 13 years, Mr. Holt in recent 
years has been regional manager for the 
special products division in the central 
states. 

A native of Pennsylvania, Mr. Holt is 
a graduate of the dairy husbandry de- 
partment of the Pennsylvania State col- 
lege. Following graduate work at the 
University of Wisconsin, he continued as 
an instructor in the college of agriculture 
of that instituion for several years. He has 
had wide experience with farmers, having 
been active as a supervisor of a dairy 
herd improvement association in advanced 
registry testing as well as in county agent 
work. 


@ THUNDER BAY MILL CO., Alpena, 

Mich., has installed a Clipper cleaner and 

a Sutton, Steele & Steele seed cleaner. 

@ FARMERS FEED SERVICE store, Gene- 

seo, Ill., was recently opened for busi- 

ness by Lyle R. Fulk and Paul K. Crowner. 

@ HENRY MARTIN, Bloomington, Ill., has 

purchased the Chatsworth Feed Mill, 

Chatsworth, Ill., from C. M. Patterson. 
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Milk by-product, 


vitamin Part of milk), ami 
milk protein. 


LADPRO 
protein. : 


whey solubl 


es (water soluble 
no acids fror 


Fish liver and glandular meal, condensed 
fish solubles (water soluble vitamins o 
fish), amino acids from fish liver : 


Use Flaydry and Ladpro in Combination 


for Top 


The necessity in poultry nutrition of the com- 
plete B-G Complex of vitamins along with 
Vitamins A and D is recognized far and wide. 
It is a scientific fact, however, that there are 
extremely important factors of the B-G Com- 
plex of vitamins yet to be isolated. They are 
known to be in natural sources. It is advis- 
able, therefore, in fortifying a feed to make 
certain that the supplement contains the com- 
plete B-G Complex from natural sources. 


Experiment station tests show pointedly 
the value of Whey Solubles and Condensed 
Fish Solubles in combination for supplying 
both the known and the yet unidentified 
and unnamed factors of the B-G Complex. 


Investigators who have carried through 


Results 


such tests state that “until all essential fac- 
tors are resolved into known chemical en- 
tities, we must rely for optimum nutrition 
upon natural sources of the B-G factors.” 
When you use Borden’s Flaydry and 
Borden’s Ladpro you are’ fortifying your 
poultry feeds on an economical basis with 
all the factors of the B-G Complex, the 


known as well as the equally important un- 
identified factors. 


May we talk to you further about an 
economical top performance Poultry Mash? 


THE BORDEN COMPANY 


Special Products Division 
350 MADISON AVENUE, NEW YORK 17, N. Y. 
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Archer-Daniels to Build 
Feed Plant at Mankato 


Archer-Daniels-Midland Co., Minneapo- 
lis, is planning to build a new five-story 
feed plant and soybean mill at Mankato, 
Minn., president S. M. Archer has an- 
nounced. The new plant will be located 
on the north outskirts of Mankato and 
will be known as the Mankato Mills divi- 
sion. It is expected that construction will 
be completed shortly after the first of the 
year. 


Plans for the feed concentrate mixing 
plant provide for 300 tons a day capacity 
with soybean equipment processing 2,000 
bushels daily. The feed warehouse will 
be 100 feet by 255 feet, and there will be 


elevator space for 500,000 bushels of soy- 
beans and feed ingredients. 

P. L. Kimble will be general manager 
of the Mankato Mills division. Other mem- 
bers of the staff announced by Mr. Archer 
include: H. R. Harmer, in charge of the 
office; L. B. Frentz, mill superintendent; 
H. B. Winchester and E. H. Burmeister, in 
charge of sales and sales promotion; and 
E. T. Cashman, manager of the feed man- 


ufacturers’ service department. 


@ WILLIAMS MILLING CO., Sac City, 
Iowa, recently purchased the Scott Grain 
Co.'s elevator in Lake View. 

@ PAUL PETERSON ELEVATOR, Monte- 
zuma, Iowa, has been purchased by Elmer 
H. Klinzman and Vern Wehrle. 


WE RECOMMEND — 


MT. 


SMALL’S 


BLATCHFORD’S 
BASE 


BLATCHFORD’'S 


CALF MANNA 


B-K 


AND .. 


PHONE 7756 


UNIVERSALLY KNOWN, READILY 
ACCEPTED BRANDS WILL HELP YOU BUILD 


SALES-POWER 


AIRY GRAN-I-GRIT 
MARBLEHEAD CALCIUM CARBONATE 
NOPCO VITAMIN OILS 

PILOT BRAND OYSTER SHELLS 
ALFALFA MEALS 
VITADINE 


CALF 
V-C TOBACCO STEM FERTILIZERS 
NATIONAL CALF FOOD 

CLEAR QUILL LIVESTOCK MINERAL 
ANDERSON POULTRY EQUIPMENT 


KRITTER SPRAY (LIVESTOCK.FLY SPRAY) 
SERVALL-STAZDRY POULTRY LITTER 
CLEAR QUILL POULTRY CONCENTRATES 
ANDERSON CHICK BOXES 
KRYOCIDE INSECTICIDES 


. Many Other Leading Brands of Nationally Known, 
Universally Accepted Feeds, Ingredients and Supplies. 


WATERLOO MILLS COMPANY 


MANUFACTURERS — JOBBERS — WHOLESALERS 


Our service .department offers free technical assistance to feed 
manufacturers, large and small 


20 MIXING 


MEAL AND PELLETS 


BLACK LEAF 40 
HTH 15 


WATERLOO, IOWA 


Boling Resigns Post 
With Hales & Hunter 


Frank E. Boling, widely known in the 
feed and allied industries, has resigned 
his position with Hales & Hunter, Chicago, 
Ill., effective Oct. 1. Mr. Boling served as 


FRANK E. BOLING 


vice chairman of the Feed Industry coun- 
cil until last June when he was named 
chairman following the resignation of J. A. 
McConnel. He was also chairman of the 
Middle Lakes grain committee, chairman 
of the OPA Class A feed manufacturers 
and advisory committee, and permit agent 
for the United States department of agri- 
culture on WFO No. 114, covering water 
movement and storage of grain. With the 
exception of a well deserved vacation, 
Mr. Boling has not announced his plans 
for the future. His work with the council 
and with the American Feed Manufac- 
turers associaiion will be carried on al 
the association's offices at 53 West Jackson 
boulevard, Chicago 4. 

@ ORLEY LOUGHLIN, Rapid City, S. D., 
has opened a feed store at Lemmon un- 


der the name of Loughlin Feed Co. 


@ ROY HAVENS, West Salem, Wis., has 
purchased the Model Feed Mill from E. 
H. Webrs. 

: 
@ FRANKLIN O. ROBINSON, Spencerville, 
Ind., has purchased the Monterey eleva- 
tor from Robert Miller. 

GENERAL MILLS PROMOTIONS 


Bruce P. Neil, former superintendent of 
milling and extraction, has been made 
chief engineer of General Mills Inc.'s Bel- 
mond, Iowa, soybean plant. Harold 
Schmidt succeeds Mr. Neil, as superin- 
tendent after serving as head miller at 
General Mills’ Kansas City flour mill. An- 
nouncement of the appointments was 
made by president Harry A. Bullis and 
Whitney H. Eastman, president of the 
vegetable oil and protein division. 
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@ Sardines in great schools in the Pacific 
gather and carry in their bodies the vital 
“A” and “D” Vitamins so necessary to 
“spark” your feeds. Catching these fish for 
processing is one of the great enterprises of 
the West Coast. The boats go out at night when 
the fishermen can see the phosphorescent flash 
as the fish break water. The school when 
found is surrounded by a purse net about 
1200 feet long . . . Then the net is drawn 
together and the haul of fish 


is loaded into the boat with 3 


a“brail’”’ operated by power. 


The illustration shows a _ AV 
sardine boat, with lookout { 
and “brail’’. Over 200 tons 
of fish have been taken in 
one haul of the net. 
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Problem 


Sardilene starting from the sea provides 
one of the best sources of Vitamins A and 
D. With it you help solve the problem of 
maintaining your standard Feed Quality 
in these hectic times. 


( 


The high physical qualities of Sardilene, and its 
biological standardization, assure proven results 
for those who include this High-Vitamin 
product in their poultry and live-stock feeds. 
immediate shipments can be made. 


QUALITY GUARANTEED! 


WRITE FOR 
DETAILS 


Vay 1, 
| 
/VITAMI 
oC AD TLENE, 2 | 
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4 
\ 
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Manufactured by F. E. BOOTH COMPANY, INC., San Francisco 11, Calif. a 


DITORS representing 22 farm and trade 

journals published in the Middle West, 
were guests of the Ralston Purina Co., St. 
Louis, Oct. 16-18, at a get-together ar- 
ranged by Otis O. McIntosh, director of 
public relations. 

On Sunday evening, Oct. 16 the group 
was entertained at an informal dinner and 
discussion held at the University club with 
Donald Danforth, president and E. G. Cher- 
bonnier, vice president as hosts. 

The following day the editors visited 
the Purina experimental farm located near 
Gray Summit, about 45 miles from St. 
Louis. The tour of the farm was under the 
personal supervision of Elmer Powell, 


purina plant and 
research farm 


farm manager, who explained in detail 
some of the interesting projects being 
carried on. 

The 544-acre farm has been operated by 
Purina since January 1926 and normally 
requires about 90 employes to take care 
of the 15,000 poultry, including chickens, 
ducks, and turkeys, and some 2,000 head 
of livestock, including dogs, rabbits, foxes, 
marten, mink and chinchillas. 

Mr. Powell pointed out that the biggest 


SNAPPED by The Feed Bag Camera, these pictures show some of the scenes 
viewed by the group of farm and trade paper editors who visited the Purina 
experimental farm at Gray Summit, Mo., last month.. Photo at upper left 
shows the group inspecting the fox and mink pens; at upper right is Elmer 
Powell, farm manager and Otis O. McIntosh, director of public relations, 
with back to camera. .Picture at lower right shows the group in front of one 
of the poultry houses as they listened to Mr. Powell explain some of the 


highlights of the project. 


problem most farmers have to overcome 
is to stop the little unnecessary leaks and 
losses that drain off many dollars in profit. 
He emphasized a four-point program which 
should be followed by all farmers and 
feeders for more profitable operation. 
These four points consist of: (1) scientific 
feeding, (2) good breeding, (3) sound 
management, and (4) sanitation. 

He cited figures to illustrate the excep- 
tional results achieved by the Purina farm 
by following this program and made it 
clear that these records were established 
with just common “run-of-the-mill” live- 
stock and poultry. No pure-bred stock is 
used for these projects. 

The gentlemen of the press made heavy 
inroads on the old-fashioned, country-style 
fried chicken dinner served at the farm 
at noon but despite their best efforts they 
were forced to call it quits long before 
the food supply was exhausted. 

Following another meal at the Univer- 
sity club in the evening, the group ad- 
journed to Borchert field to watch the St. 
Louis Cardinals whip the Philadelphia 
Phillies. 

Tuesday morning was spent at the 
Purina plant in St. Louis, where the editors 
inspected the research laboratories, manu- 
facturing facilities, and general offices, and 
saw the recently released Purina techni- 
color film on how the dairy cow makes 
milk. 

More eats ‘on the house” at noon in the 
company cafeteria and an informal dis- 
cussion directed by Mr. McIntosh con- 
cluded the program. 


New England Feed Men 
To Meet November 9 


New England Feed Men will hold their 
annual meeting Nov. 9 at the Statler hotel, 
Boston, Mass., Secretary William M. 
Andersen, New England By-Products Co., 
has announced. 

Featured speakers will be Walter C. 
Berger, director of the feed management 
branch of the production and marketing 
administration, Washington, D. C. and 
Bert Stolpe, promotional director of the 
Des Moines Register-Tribune, Des Moines, 
Iowa. Mr. Berger will present the latest 
information on the current feed situation 
while Mr. Stolpe, formerly advertising and 
promotion manager for the Sargent Feed 
Co., Des Moines, will discuss modern mer- 
chandising methods. 

Organization officials expect attendance 
at the one-day meeting to top 1944's highly 
successful gathering. 


NEW DDT INSECTICIDE 

Duricide, a new DDT insecticide prod- 
uct recommended for use in poultry houses, 
stock barns, hog houses and homes, has 
been announced by the W. H. Barber Co. 
of Chicago and Minneapolis. Two years’ 
research backs this residual, “lasting” in- 
secticide which is said to kill on contact 
flies, mosquitoes, cockroaches, poultry 
mites, fowl ticks and other insects. It is 
recommended for use in stock barns, poul- 
try and hog houses, homes, warehouses, 
dairies and factories. 
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WISCONSIN 
AGRICULTURIST 
and FARMER 


AGRICULTURIST & FARMER 


There’s a big reason why Wisconsin dealers and 
jobbers prefer to see their merchandise advertised 
in Wisconsin Agriculturist and Farmer. It’s be- 
cause 9 out of every 10 Wisconsin farm families 
subscribe to it—receive it regularly in their own 
communities where practically all of their buying 
is done. Edited exclusively for Wisconsinites. 
Wisconsin’s own state farm paper published at 
Racine since 1849. 


READ BY 9 OUT OF EVERY 10 
FARM FAMILIES IN WISCONSIN 


| DWA DeALers 


|| VOTE FOR 


WALLACES’ FARMER 
AND IOWA HOMESTEAD 


Here’s the one state farm paper in Iowa that 
gets out on the rural route and reaches 9 out 
of every 10 farm families in your community. 
Gives the volume circulation in your trading 
area that means volume sales in your store. 
Iowa income is at an all-time peak. Now is the 
time to reach the nation’s richest farmer with 
the farm paper he prefers. | 


READ BY 9 OUT OF EVERY 10 
FARM FAMILIES IN IOWA 


Wallaces’ Farmer for lowa — Wisconsin Ag for Wisconsin 
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Says 


DRNCOBS are agricultural waste 
C products only if wasted—and they 
should not be wasted,” declares T. S. 
Hamilton, professor of animal nutrilion, 
University of Illinois college of agriculture. 

He added that cobs have been shown 
to have considerable industrial value; 
they have a higher feeding value, espe- 
cially in cattle feeding, than is commonly 
realized, and ground cobs make an ex- 
cellent litter for poultry and bedding for 
cattle. 

The animal nutriiionist cited a report 


An Ideal Base for 
Productive Poultry Mashes! 


have considerable 
feeding value 


by a noted authority on feeding who 
siated that “when other bulky concentrates 
are not included in the ration (for dairy 
cattle), 100 pounds of corn and cob meal 
may equal or approach in value an equal 
weight of ground corn.” Ohio experi- 
ments have shown that corncobs are 63 
per cent as valuable as grain for fatten- 
ing steers. 


Feature STERLING POULTRY BALANCER 
in Your Own Mixes and for Retail Sale 


Here's a real time saving, money making concentrate for local 


mixers. Can be easily mixed with grain to make highly produc- 
tive laying rations for both poultry and turkeys. Offers a con- 
centrated source of quality protein blended with essential vitamins 
and minerals. Balances grain and mill feeds for efficient, profit- 


able results. Use it as a base for mixing your own feeds — use 


for custom mixing — push for retail sale. An ideal, all-purpose 


feed for this coming egg season! 


NORTHRUP, 


Minneapolis 


“DEPENDABLE 
SINCE 


Place orders now. 


KING & CO. 


Prof. Hamilton also summarized the 
feeding value of cobs for other classes of 
livestock. He said that because of their 
bulk corncobs are definitely not a suitable 
poultry feed. 

Cobs are also not a satisfactory feed 
for swine; however, corn and cob meal 
may be fed to brood sows. In an Iowa 
experiment, brood sows were fed during 
the winter on the same amounts of ear 
corn, shelled corn, ground shelled corn 
and corn and cob meal. No difference in 
gains was found between the four lots, 
although the ear corn and shelled corn 
were slightly more economical than either 
the ground corn or the corn and cob meal. 

Corn and cob meal has not been partic- 
ularly popular as a sheep feed, although 
experiments have indicated that there is 
little or no difference in the feeding value 
of ear corn, chopped corn and corn and 
cob meal when fed to growing lambs. 

Although horses and mules are not 
ruminants, they do make good use of 
corncobs in the form of corn and cob 
meal. In a Minnesota test with work 
horses it was found that although corn 
and cob meal was not so palatable as 
whole oats, the weights of the horses were 
maintained as well on the corn and cob 
meal as on the whole oats, and the corm 
and cob meal was more economical than 
the oats. 

About 33 billion pounds of corncobs are 
produced annually in the United States. 
A bushel of ear corn averages about 11 
pounds of cobs. Should the 1945 Illinois 
corn crop approximate 500 million bushels, 
about five and one-half billion pounds of 
cobs would be produced, which would 
contain 96 million pounds of mineral con- 
stituents and about 26 million pounds 
of nitrogen. 

Prof. Hamilton concluded that ‘Farmers 
cannot aiford to remove these quantities 
of minerals and nitrogen from the soil in 
the form of corncobs unless they are re- 
placed in some other way.” He dis- 
couraged following the practice of burn- 
ing cobs on the farm as one means of 
disposal. 


@ T.-J. LANDERS, Lamesa, Tex., is now in 
charge of the feed department of Henning- 
sen-Lamesa, Inc. 


@ OTTO ISLER, Triumph, Minn., formerly 
manager of the Sherburn Farmers Eleva- 
tor Co., has been named manager of the 
Tri-mont Farmers Co-Op. Elevator Co. in 
Triumph. 


@ OXBORO MILLING CO., Oxboro, Minn., 


has installed a new Sidney mixer. 


LARGE CAR BARLEY 

One of the large cars of new-crop 
barley unloaded at the Milwaukee market 
recently sold to the Schreier Malting Co., 
Sheboygan, Wis. The gross weight of the 
car was 154,900 pounds and contained 
3,227 bushels. It sold to Schreier for gross 
proceeds of $4,421.10. The car originated 
in Wessington Springs, S. D., from J. 
Neurath Grain Co., and was consigned to 
the W. M. Bell Co. who sold it to La Budde 
Feed & Grain Co. who bought it for 
Schreier. 
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Marshall Leaves OPA, 
Rejoins Allied Mills 


Clive F. Marshall has resigned his post 
as OPA price executive in charge of 
the cereals, feeds, and agricultural chem- 
icals branch, including flour and feed sec- 
tions, to return to private industry. Mr. 


CLIVE F. MARSHALL 


Marshall left Washington Oct. 12 to re- 
join Allied Mills, Inc., Chicago, where he 
has been on leave of absence. 

He will be succeeded by Ralph Brown 
of the Early & Daniel Co., Cincinnati, who 


has returned to OPA where he had for-. 


merly been price executive of the feed 
section. 

It has. also been learned that Charles 
G. McClave, head of the OPA flour section 
has resigned his job. Departure of Mr. 
Marshall and Mr. McClave from important 
OPA positions, heralds the expected re- 
turn to industry of many executives who 
left important private posts to serve the 
government during the war years. 

OPA’s entire organization is being 
streamlined for peace and _ eventual 
abandonment, but there are still many 
problems facing the feed branch. End of 
the flour subsidy and adjustment of bread 
prices present current questions for the 
experts to answer. Most agency duties, 
however, are now largely concerned with 
routine enforcement of regulations. This 
probably will be true until millfeed and 
flour restrictions are ended. 

Geoffrey Baker, General Foods, suc- 
ceeds Jerome Ney as deputy price ad- 
ministrator and reportedly has agreed to 
serve until March 1, 1946. Mr. Baker 
has as aides Charles Kenney and Neil 
Barrett, feed veterans from Mr. Marshall's 
staff. 


@ HAROLD BECHTOLD, Velva, N. D., has 
succeeded H. F. Fisk as manager of the 
Osborne-McMillan Elevator. 


@ REED HOLCOMB, Tuscola, Ill, has 
purchased the Camargo, IIl., grain eleva- 
tor from Forrest Koehn, its owner and 
operator for the past 13 years. 
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MIX YOUR FEED FOR EXTRA PROFITS 
with Hilltop’s WOR-MOR Powder . . 


(for Round and Cecal Worms) 


Your customers will appreciate a reminder that prompt and 
regular treatment should be given their flocks if worms are 
suspected. Birds heavily infested with large round worms or 
cecal (pin) worms are not good layers and waste feed and profits. 
WOR-MOR Powder contains Phenothiazine and is easily and. 
conveniently administered in the mash. The treatment should be 
repeated regularly for four days of every month to avoid fresh 
infestations from eggs picked up by the birds. For individual 
treatment, WOR-MOR Tablets are easy to handle and just as 


effective. 


Dealers can sell WOR-MOR Powder mixed with their feed and make an 
excellent profit. One pound of WOR-MOR will treat 100 pounds of feed; 
sufficient for 200 birds. 


e VAPO-MOR Spray ¢ PURE-MOR Pine 


for Respiratory Troubles 


Can be obtained in finished form, 
ready for immediate use, or in con- 
centrated form, to be reduced with 
kerosene or mineral oil. An effective 
method of administering medication 
through the air when birds are 
housed. The sprayer breaks up the 
liquid drugs into fine particles which 
are breathed in by the birds and 
bathe the raw, inflamed surfaces of 
the respiratory tract. Best results 
are obtained when used in conjunc- 
tion with BRO-NO-MOR in_ the 
drinking water and RESPO-MOR 
Stimulator in the mash—a complete 
three-way treatment. 


e Hilltop’s K-M, the 


Oil Disinfectant 


A wonderful preventive for use in 
cleaning up germ-infested poultry 
houses. Before putting new flocks 
into old houses, thoroughly disinfect 
with PURE-MOR Pine Oil Disin- 
fectant, including waterers, feeders 
and other equipment. It is economi- 
cal; one gallon makes 100 gallons 
of full strength disinfectant. It has 
five times the germ-killing power of 
carbolic acid, yet will not harm 
chicks or older birds, burn the hands, 
stain or cause headache. 


Poultryman’s Standby 


has given satisfaction on thousands of poultry farms for years. As a drinking 
water medication for poultry of all ages, its combination of ingredients has 
proved highly effective. The potassium chlorate breaks up 
excess mucus, Epsom salts removes it, and the dichromate of 
potash is an antiseptic. In addition, K-M contains potassa 
salts, diuretics which aid the kidneys. Kept in the drinking 
water at all times, K-M has proven a valuable aid to poultry 


health. 


Dealers should write 
for Full 


Particulars 


LABORATORIES 


ids to Poultry Health 
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‘What Do You Know 
About Torque «= 


This Ad is the First of a Series. 


INustrated above Bee'’ Model W. 
Belt Drive 60 H.P. to 150 H.P. 
Direct-Connected 60 H.P. to 200 H.P. 


Know The Facts About Speed 
--The 3600 R. P.M. 


Why the “Jay Bee” is built to run at 
3600 R.P.M. 


1. Greater capacity, and more economical use of H.P. 


ya Because “torque varies inversely as the R.P.M.”, 
the “Jay Bee” requires less H.P. to start and keep 
turning; a smaller diameter rotor and discs; 
shorter distance from tip to tip of hammer than 
slow speed mills. 


2 F Running balance is secured. as Overall size is less; gross weight of unit less — 
ile easier to handle; less dead weight load than in 
slow speed mills. 


4. Fan is mounted on main shaft — only one moving 
part. No belts are required. Fewer hammers — 
easier to turn or change. Fine grinding of small grains completely pul- 


verizes them. 
5. Longer life of bearings because of better load 


ratings. Fewer bearings — less bearing trouble. Adaptable to grinding all grains and roughages, 
: cakes, and fertilizer ingredients, cool and uniform. 


paceareiinimeemnn Inc. - - .___.. Sizes and styles from 20 H.P. to 200 H.P. to meet 
Utica, N.Y. every grinding requirement. 
“for @ quarter century, | proud Write for details about the 3600 R.P.M. “Jay Bee” 


2 Mill. Watch the November ad for further facts. 


J. B. SEDBERRY, INC., Dept. 79, Franklin, Tenn., Utica, N. Y. 


ohn Woods & Son ay Bee Sales Co., Jay Bee Sales Co., 4619 S. 7th St., Louisville, C. Long, Box 893, Baton Rouge, ne 3; M. E. 
ie Bones St., Pte iy, Mo.; Jay Bee Ky.; The Lamiell 'Co., Greenwich, Ohio; J. E. Padgett, Bennettsville, S. C.; O. D. Padgett, 
Sales Co., 395 Satire. New York, N. Y.— Sorrells, Box 69, Slocomb, Ala; W. H. Hust, Sandersville, Ga.; H. A. McLeod, Box 381, 
ackson, Tenn.; G. Hdlland Mach. Co., 474 Jay Bee Co., 1031 N. Humphrey Ave., Oak Columbia, Miss.; Fred Siegrist, Sr., Jay Bee 
Paistes Road, ‘presi Hill, Pa.; Harold W. a Ill.; E. B. Harrison, Whigham, Ga.; Sales Co., 476 §. Meridian St., Indianapolis, 
Grubbs, Box 2469, Winston-Salem, N. C.; A. > . Wier, Sr., Yates Hotel, Utica, N. Y.; Ind. 

M. Sorenson, Jeflerson Hotel, Dallas, Tex.; . Shirk, Box 523, Canton, Ohio; Bryant 
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How Prevent 


T is safe to say that every feed 

plant operator in the world has at 
one time or another had trouble with bolts 
turning in worn wooden holes. When the 
wood is new and the fit is tight those 
squared heads of wood bolts will hold 
very well, usually. But with the passing 
of time the hole frequently enlarges, the 
wood deteriorates to some extent and then 
the entire bolt turns — bolt, nut, head and 
everything. It often is a maddening ex- 
perience. It is difficult to tighten such a 
bolt because the head is rounded. In 
fact it is difficult to remove such a bolt, 
particularly when the threads become a 
bit rusted, as they frequently do. This 
writer generally accomplishes the feat of 
removal by sawing a slot in the head of 
the bolt so that it can be held by means 
of a screwdriver. 

Inasmuch as the writer has never seen 
a solution to this vexing problem in print, 
nor has he ever heard of one, he thinks 
that readers may be interested in the 
method he developed, shown in the 
sketches herewith. 


QUARE 


WORN HOLE 


FILL WITH 
PLASTIC 
wooD 


_ SECTION OF 

_ FLATTENED WOOD 
BOLT 


Simply heat the head end of the bolt 
and flatten the squared portion as indi- 
cated. If you haven't a forge you can 
easily do it in an ordinary furnace, or 
even in a gas flame. The section will 
“spread out” as shown in the sketch. Then, 
just drive the bolt into the hole and there 
you are, as shown in the lower sketch. 
The bolt won't turn now. And if you want 
to do a first class job, fill the gaps with 
Plastic wood, also as indicated, and there 
will be less opportunity of turning even 
than when the bolt and wood were new, 
as originally. 

In addition it might be worthwhile to 
Point out that this flattening treatment 
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loose bolts from 
turning in wood 
by F. W. MADISON 


will not weaken the bolt as a tension 
member to any appreciable extent. Tor- 
sionally, in fact, the bolt will be stronger 
in the flattened section than it was before 
flattening. All in all; therefore, this modi- 
fied type of wood bolt is “better than 
new.” 


@ HAROLD FLECK, Albion, Ind., has pur- 
chased the County Hatchery, Paulding, 
Ohio. 


@ ASSUMPTION FEED MILL, Assumption, 
Ill., has been opened by Glen J. Phillips. 

NAMED VICE PRESIDENT 

H. S. Faulkner has been appointed vice 
president of the southwestern division of 
General Mills, Inc., Minneapolis, Minn., 
according to an announcement by Harry 
A. Bullis, president of the company. For 
the last three years, Mr. Faulkner has 
been in charge of operations control for 
the southwestern division and has had 
responsibilities in products control for the 
General Mills plants in Oklahoma and 
Texas. 


THE 


Insecticio® 
= That Endure? 


CHICAGO 


‘The DDT Insecticide 
That ENDURES! 


Here is DDT in a superior 
new insecticide product with en- 
during effectiveness — Duricide. 
Duricide combines DDT (Di- 
chloro — Diphenyl — Trichloro- 
ethane) in a special hydrocarbon 
distillate base. Used as a spray 
—or brushed on—Duricide pro- 
vides a lasting killing surface 
against flies, mosquitoes, bed 
bugs, fleas, silverfish, carpet 
beetles, ticks infesting buildings, 
cockroaches, poultry mites, and 
fowl ticks. 

Duricide is the result of long 
and careful testing. It is a 
superior product — priced right. 
It will be consistently adver- 
tised and promoted to con- 
sumers. 

Place your order now for 
spring sales. 


H. BARBER CO. 


MINNEAPOLIS 


Makers of KRITTER-SPRAY, the better Dairy 
Spray, and KRITTER-KOTE, the improved Hog Oil 


: 
PLAT 
: 
(03) 
W.H. BARBER COM™ 
: 
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HE year's first killing frost, Sept. 25, 

hit corn crops in all of Minnesota 
and areas of South Dakota, Wisconsin, 
Iowa and Nebraska. Damage estimates 
vary from moderate to predictions by 
some crop observers that production will 
fall short of the three billion bushel esti- 
mate made by the bureau of agricultural 
economics Sep}. 10. 

Heavy corn producing sections of Iowa, 
Illinois, Indiana and Ohio were spared 
the early killing frost and expected to 
harvest good crops if dry and sunny 


strikes corn crop 
in some sections 


weather continued until the middle of 
October. : 
Probable failure of much of the current 
crop to mature because of frost will create 
complex problems for cattle and hog 
feeders, according to C. A. Burmeister of 
the production and marketing administra- 
tion. Soft corn, low in feeding value, may 


ry 


So much of it is sold! 


Thousands buy it year after year 
. . . insist that it has no equal. 


© FIELD CORN 
© ENSILAGE CORN 


SEED OATS 


© SWEET CORN 
© HYBRID FIELD CORN 


VICLAND 
O&M SWEDISH TYPE 
COLUMBIA GRAY 


© FLINT CORN 
© POP CORN 


Write for free catalog or prices on 
any quantity from a bushel to a carload. 


The O&M SEED Company 


GROWERS - 


GREEN SPRINGS, OHIO 


be harvested in large quantities as a re- 
sult, because the frost came early in some 
of the most important feeding areas. 

Twice before large crops of soft corn 
had to be harvested, in 1915 and 1924. 
Cattle and hogs were marketed earlier 
than usual those years with relatively 
little long feeding done. Hogs were gen- 
erally light with market supplies large in 
the early winter. The bulk of cattle sales 
too were during the first half of the year. 
Sales of both hogs and cattle were un- 
usually small during the second half, Bur- 
meister reported. 

This sales pattern resulted in sharp price 
changes. Prices dropped during heavy 
marketing periods and rose when mar- 
ketings dropped more than seasonally 
later in the year. 

This year’s feed situation may follow 
those earlier trends. If soft corn crops are 
higher than average, a demand probably 
will exist for cattle which do best with 
soft corn and comparatively short feeding 
—cows and well conditioned heavyweight 
feeder steers and heifers. Beef type calves 
and yearlings, best raised with long feed- 
ing, then would not be in demand as much 
as in years when the corn is of better 
feeding quality, Mr. Burmeister said. 

Most of the cattle going on feed this 
fall would be marketed in the late winter 
and early spring if the crop turns out to be 
largely soft corn, with next summer and 
fall market supplies below average. 

Uncertainty in cattle feeding prospects 
for the coming year is also reflected in 
the actions of cattle finishers since early 
July. Stock and feeder cattle shipments 
into eight Corn Belt states during July 
were about equal to 1944 and 1941 marks, 
but well above figures for July 1942 and 
1943. In August, however, shipments were 
14 per cent less than in August, 1944. The 
first half of September showed 24 per 
cent less than a year earlier. The delay 
in moving cattle to market because of 
extremely favorable grazing conditions 
probably partly accounts for the com- 
paratively smaller numbers of feeder cat- 
tle purchased this year. Higher prices for 
feeder cattle than in 1944 probably helped 
slow the summer move to feed, according 
to the report. 

This year’s August 1 figure on cattle 
being fed for market was 16 per cent 
greater than 194/ s relatively small total 
but smaller than any other year since 
1937. Cattle on feed more than four 
months and due for slaughter before the 
end of 1945 comprise most of the increase 
over last year’s low figure, PMA believes. 

The Eastern Corn Belt reported a 20 
per cent increase in feed grain supply 
Sept. 1 over last year’s figures, but if an 
indicated 12 per cent increase in fall hog 
farrowings materializes in that area, feed 
requirements will exceed last year’s. Poul- 
try and dairy feed demands exceed 1944 
requirements, too, although lower egg 
prices next spring may lower poultry 
feed demands then. 

Western Corn Belt feed grain supplies 
will be in increased demand this year 
because of more hogs and poultry. A 
larger carry-over of corn than in 1944 
will help, but the current crop is smaller. 
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HOWARD FISKE 


Howard Fiske, president of the Falconer 
Milling Co., Falconer, N. Y., is the new 
president of the Mutual Millers & Feed 
Dealers association. He was elected at 
the organization's 27th annual meeting 
held Aug. 31 at Jamestown, N. Y. Mr. Fiske 
succeeds Lewis Abbott who served three 
years as the group's president and 11 
years as secretary. 


Calendar 


of coming events 


Central Retail Feed Association. 
Hotel Schroeder, Milwaukee 


Minnesota Nutrition School, Uni- 
versity Farm, St. Paul, Minn. 


North Dakota Nutrition School, 
North Dakota Agricultural Col- 
lege, Fargo, N. D..Oct. 31-Nov. 1 


Ohio Animal Nutrition Conference, 
Ohio State University, Colum- 


Nov. 1-2 
New England Feed Men, Statler 
Hotel, Boston, Mass...... Nov. 9 


Western Grain & Feed Associa- 
tion, Hotel Fort Des Moines, 
Des Moines, Iowa. ...Nov. 26-27 


Northwest Retail Feed Associa- 
tion, Nicollet Hotel, Minne- 
apolis, Minn.......... Jan. 21-22 
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MosT EVERYONE knows the name Double-Diamond; it’s stood for 
quality poultry and dairy feeds for more than 35 years. 


Today the great new mill, recently completed at Olean, New York, 
gives you even finer feeds than before—high quality protein, high 
vitamin feeds, each scientifically developed to meet your needs. 


Extra profits in poultry and cattle are “in the bag” labelled, ‘‘Double- 
Diamond.” Steady supply is assured because the new Double- 
Diamond plant has a capacity triple that of before. Its strategic loca- 
tion in the shipping center of the northeast makes Double-Diamond 
feeds available in many territories where they have not been on 
sale up to now. 


That's why if you want tomorrow’s better teeds today, go to your 
dealer and say, ‘‘Double-Diamond.” 


CHUBBY, THE CHICK says: 
“Certain valuable dealer franchises 
are still open; we invite inquiries.” 


DAILEY MILLS, INC., OLEAN, N. Y. 
Manufacturers of Quality Feeds for Over 35 Years 
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VITAMINS and 
CALF SCOURS 


According to research workers at 
the University of Wisconsin, most 
cases of calf scours, colds and navel 
ill are due to a deficiency of vita- 
mins. The same formula that proved 
effective in curing and preventing 
scours is used in ANADEX KAF- 
KAPS. This is the ORIGINAL Vita- 
min capsule tailor-made for calves. 
It's easy to feed ... it produces 
quick results because it dissolves 
shortly after it is swallowed. 


KAF-KAPS are packed in at- 
tractive display boxes holding 
24-25's or 12-100's. Most farm- 
ers figure on using about 25 
Kaps per calf, using them from 
birth for the first three or four 
weeks. If the calf is already 
scouring, a double dose should 
be fed. Send us your order 
and we will ship at once. REG- 
ULAR DEALER MARGINS. 
Complete instructions with 
each package. 


There’s 
YEAST and YEAST 


But Only One 


BREWERS YEAST 


We get lots of compliments on Schlitz 
Brewers Yeast from people who really 
know what pure brewers yeast should 
contain and the results it should produce. 
The Schlitz product is uniform from lot to 
lot—in texture, appearance, and compo- 
sition. It's one of the best natural 
sources of the B complex vitamins—ribo- 
flavin, thiamin, niacin, pantothenic acid, 
etc. 

If you make a fox and 
mink ration, a dog food or 
a calf meal, here's a product 
you ought to investigate. 
Some of the largest feed 
manufacturers are also using 
Brewers Yeast in poultry 
and swine feeds. Write for 
prices. 


STRATTON 
GRAIN CO. 


MILWAUKEE 2, WISCONSIN 


Looking at you in The Feed Bag's happy 
birthday column this month is a fellow 
known to feed men in all parts of the 
United States. He is Kenneth M. Walters, 
vice president of Atkins & Durbrow, Inc., 
New York City. 

“Ken” as he is more familiarly known 
has charge of the poultry and animal 
products division of his firm. If he’s in 
your vicinity on November 8 you can help 
him celebrate his birthday. Born in New 
England, he now calls Bergenfield, N. J., 
his home. Before joining Atkins & Dur- 
brow he spent many years as an adver- 
tising and merchandising expert in the 
New England States. While he admits no 
hobbies specifically, we know he enjoys 
fishing. His first interest, however, is sup- 
plying the ingredients to help feed manu- 
facturers build better feeds. 

Other members of the feed trade who 
celebrate birthdays in November include: 


NOVEMBER 2—Colby A. Porter, C. S. 
Porter, Fox Lake, Wis. 

NOVEMBER 3—George A. Stuart, Tag- 
gart Corporation, New York, N. Y. 

NOVEMBER 4—E. J. Lindhardt, National 
By-Products Co., Des Moines, Iowa. 

NOVEMBER 7—Henry E. Kuehn, King 
Midas Flour Mills, Minneapolis, Minn.; 
L. C. Newsome, Minneapolis, Minn.; Angus 
D. Smith, Cromwell, Conn. (Park & Pol- 
lard Co.). 


NOVEMBER 8—M. A. McClelland, M.: 


A. McClelland Co., Kansas City, Mo.; 
George H. Schaaf, Schaaf's Feed Store, 
Des Moines, Iowa; Ken M. Walters, Atkins 
& Durbrow, Inc., New York, N. Y. 

NOVEMBER 9—A. F. Seay, 
Purina Co., St. Louis, Mo. 

NOVEMBER 10—H.H. Humphrey, North- 
ern Milling Co., Wausau, Wis.; Geo. S. 
Rairigh, Maryland Feed Co., Baltimore, 
Md. 

NOVEMBER 11—E. T. Frith, E. E. Frith 
Co., Dubuque, Iowa; Dr. H. H. Havner, 
Borden Co., New ‘York, N. Y. 

NOVEMBER 12—Glenn H. Campbell, 
Campbell-Sanford Advertising Co., Cleve- 
land, Ohio; Donald Danforth, Ralston 
Purina Co., St. Louis, Mo.; James M. Flinn, 
Blatchford Calf Meal Co., Waukegan, IIl.; 
John W. Jouno, Stratton Grain Co., Mil- 
waukee, Wis. 

NOVEMBER 13—Quin Johnstone, John- 
stone-Templeton Co., Milwaukee, Wis.; 
Walter Holstein, Mohr-Holstein Commis- 
sion Co., Milwaukee, Wis. 

NOVEMBER 14—George W. Smith, 
Archer-Daniels-Midland Co., Minneapolis, 
Minn. 

NOVEMBER 15—Frank C. Bowes, New 
England By-Products Corp., Boston, Mass.; 
Harry F. Fowler, Albers Milling Co., 
Oconomowoc, Wis. Walter B. Krueck, 
Allied Mills, Inc., Fort Wayne, Ind. 

NOVEMBER 16—O. B. Kent, Quaker 
Oats Co., Chicago, Ill. 

NOVEMBER 17—S. E. Evans, Myles 
Salt Co., Ltd., New Orleans, La. 


Ralston 


KENNETH M. WALTERS 


NOVEMBER 18—Winston M. Lee, 
Superior Advertising, Inc., Fort Wayne, 
Ind. 

NOVEMBER 19—R. F. Benkert, Apple- 
ton, Wis. (Western Condensing Co.). 

NOVEMBER 20—A. W. Gerber, J. J. Ger- 
ber Sheet Metal Works, Minneapolis, 
Minn. 

NOVEMBER 21 — Warren Anderson, 
Flour & Feed, Milwaukee, Wis.; Lloyd 
Hedrick, Ralston, Purina Co., Buffalo, N. Y. 

NOVEMBER 22—A. Casler, Darling & 
Co., Chicago, Ill., Dean M. Clark, Society 
of Grain Elevator Superintendents, Chi- 
cago, Ill; Norbert F. Schaefer, Anderson 
Box Co., Indianapolis, Ind. 

NOVEMBER 23—C. J. LaFleur, Kasco 
Mills, Inc., Waverly, N. Y.; J. G. Monfort, 
O & M Seed Co., Green Springs, Ohio. 

NOVEMBER 24—Troy V. Cox, Albers 
Milling Co., Seattle, Wash.; Tom E. Ibber- 
son, T. E. Ibberson Co., Minneapolis, 
Minn.; W. G. Kellogg, Bunge Elev. Corp., 
Minneapolis, Minn. 

NOVEMBER 25—S. M. Lien, Northern 
Supply Co., Amery, Wis.; A. E. Sargent, 
Sargent & Co., Des Moines, Iowa. 

NOVEMBER 26—Donald E. Fraser, 
Cereal Grading Co., Minneapolis, Minn.; 
Donald F. Schroeder, North East Feed 
Mill Co., Minneapolis, Minn.; H. M. Soars, 
Sprout, Waldon & Co., Muncy, Pa.; T. G. 
Stephenson, Checkerboard Elevator Co., 
Kansas City, Mo.; Bernard Werthan. Wert- 
han Bag Corp., Nashville, Tenn. 

NOVEMBER 27—B. O. Anderson; Supe- 
rior Packing Co., St. Paul, Minn,;, Hazel 
DeHoff, Fred DeHoff Co., San Francisco, 
Calif.; Harry W. Kelly, Mankato, Minn. 

NOVEMBER 28—K. F. Mueller, New 
Glarus Feed & Fuel Co., Inc., New Glarus, 
Wis.; Albert Pacini, Sunland Mfg. Co., 
Minneapolis, Minn. 

NOVEMBER 29—John H. Boll, Superior 
Advertising, Inc., Fort Wayne, Ind. 

NOVEMBER 30—Albert C. Hoffman, 
Sheets Elevator, Cleveland, Ohio. 

@ J. F. SELLERS, Springfield, Mo., has pur- 
chased the wholesale and retail flour and 
feed business of Henry J. Rimel in Cabool. 
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Minnesota Feed Sales 
Reach All-time High 


Minnesota's 1944 feed sales reached an 
all-time high, according to a report by 
the state’s feed and fertilizer control divi- 
sion. This is the fourth consecutive record 
year based on sworn statements of feed 
sellers. 

The 1944 total was 862,346 tons, com- 
pared with 745,044 in 1943 and 280,045 in 
1940. Sharp gains in formula feeds, wheat 
millfeeds and linseed oil more than offset 
losses in some of the more scarce protein 
carriers. 

More than 48,565 tons of animal by- 
products feeds were sold in 1944, but this 
was far less than the demand. This was 
more than twice the amount sold in 1940. 
Heavier feeding and more livestock and 
poultry are responsible for the feed in- 
crease, the Minnesota department said. 

Chick starting and growing mash sales 
reached 94,155 tons, a little more than in 
1943 and nearly four times the 1940 figure. 
Laying mashes totaled 99,151 tons in 
1944, compared to 25,081 in 1940. Turkey 
mash sales reached 44,512 tons last year 
compared to only 9,469 tons in 1938 and 
11,369 in 1940. 

Only poultry mash concentrates dropped 
from 66,991 tons in 1943, but the 44,860 CONTAINS 
tons sold in 1944 were three times the IRRADIATED YEAST 
1940 total. Wheat bran sales rose from 
1933’s 54,014 tons to 74,510 tons in 1944, 


or double the 1948 figure, Wheat tour | A PROFIT BUILDER FOR THE FEED DEALER 


middlings gained slightly. Low grade 


flours and red dog sales fell nearly half, BECAUSE 
from 13,303 tons in 1943 to 7,566 tons in 3 
NO-MILK CALF FOOD 

Mixed corn and oats feeds showed a SATISFIES ; 
big increase. Total 1944 sales were 69,435 z 
eae ee ee the customer and repeats for the dealer 
60,536 tons in 1943. Linseed meal went 
up to 31,281 tons in 1944 from 11,586 tons a 
in 1940. The feed and fertilizer control ’ . 
division reports that 1,365 firms now have Increasing numbers of breeders have discovered 
feed registered in Minnesota. The 1939 d t f 
figure was only 981. e money-making aavantages oO! raising their 

calves on No-Milk Calf Food. 


@ E. B. MURPHY, Kasson, Minn., is the 
manager of the Genin Co. Known to three generations of feed dealers. 
succeeding Wendell Lenton. 

WALCO ILL, Allendale, Mich., h 
installed Write for samples and circulars. 
tramp iron separator and a Duplex sheller _ 
and i . . 

——<_ Made in the Heart of America’s Dairyland 
@ L. R. JACKSON, Marshalltown, Iowa, 
has purchased the Bruce Feed Mill from SINCE 1885 
W. L. Bruce. 


ow: 


NAMED GENERAL MANAGER 

Otto A. Knauss has been appointed gen- 
eral manager of P. H. Postel Milling Co.'s 
flour, commercial feed and soybean pro- a 
cessing operations effective Oct. 15, Presi- MIHILLS’ 
dent Philip H. Postel has announced. 
Former vice president of Igleheart Broth- 
ers, Evansville, Ind., with whom he served N AT i Oo De A L FO Oo 2 co e 
for 18 years, Mr. Knauss recently with- : 


drew from partnership in Meining-Knauss ; FOND DU LAC, WISCONSIN: 


Co., Chicago. His father, the late J. L. 
Knauss, was founder of Phoenix Flour 
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Mills. 


Court Denies Appeal 
On Vitamin D Suit 


The United States supreme court has 
denied for the second time the Wisconsin 
Alumni Research Foundation appeal for 
review of the court decision which held 
invalid three patents on production of 
vitamin D. 

In June the supreme court denied the 
first foundation petition. The foundation 
sought a review of the lower court deci- 
sion which rejected the organization's 
petition for rehearing of two earlier deci- 
sions. The foundation had claimed that 
its patents on the vitamin D process of 
irradiating food and milk had been in- 
fringed. The controversy began more than 
two years ago when the foundation sued 


Vitamin Technologists, Inc., for infringe- 
ment of its patents. 

The patents were for discoveries made 
by Dr. Harry Steenbock of the University 
of Wisconsin. 

@ JUNGERS ELEVATOR CO., Hospers, 
Iowa, is adding a new roof and siding 
to its elevator and is making interior 
improvements. 

@ FARMERS FEED SERVICE STORE, Gen- 
eseo, Ill., has been opened by Paul K. 
Crowner and Lyle R. Fulk in the former 
Fulk’s Food store on State street. 

@ A. O. JOHNSON, Nora Springs, Iowa. 
is now operating the Nora Springs Mill 
which he purchased from Mrs. N. A. 
Schuver. 


eeping a steady course 


T Feed and Farm Industries emerged from the war with a splendid record 


of achievement . . 
service rendered. 


. not alone in sales of feed and livestock but in a great 


In the future we must continue to look to the leadership of our County Agents, 
Vocational Instructors, Government Farm Bureaus, and to 4-H Club and FFA 
Coaches . . . and we must serve them in every way we can to further the security 


and deserved happiness of the farmer. 


The Midwest Feed Manufacturers’ Association makes this 
their primary function. We of the feed and farm equip- 
ment industries must unite and serve the men who are 
serving the farm industry. Will you join us in a far- 
reaching program of improving the welfare of the farmer? 


Write For Free Booklet 
“LOOKING TO THE FUTURE" 


& & 


*Be sure to attend our first Post- 
War Convention January 10th and 
in Kansas City. 


IDWEST 


20 W. 
KANSAS CITY, 


9th STREET BUILDING 
MISSOURI 


Output Of Baby Chicks 
Reaches New Record 


Production of baby chicks during Au- 
gust was the largest of record for the 
month, reaching 60,470,000 chicks, com- 
pared with 26,304,000 in August last year 
and 51,634,000 in August of 1943, the 
department of agriculture reports. 

Hatching for the first eight months of 
1945 totaled 1,434,185,000 chicks, about 23 
per cent more than the 1,166,944,000 of 
the same period in 1944 and only 2 per 
cent under the record production of 1,462,- 
578,000 in the same period of 1943. 

The demand for chicks during the first 
part of August tended to exceed the sup- 
ply. On the whole, hatcheries operated 
during August at a level limited only by 
the number of hatching eggs available. 
The number of chicks booked by hatcher- 
ies remaining open continues on a high 
level. However, since V-J day, the demand 
for chicks has slowed down somewhat and 
most hatcheries are anticipating further 
reductions in bookings for the remainder 
of the year. 

Large increases over the August out- 
put of last year were reported in all sec- 
tions of the country The largest increase, 
296 per cent, occurred in the West North 
Central states. Other increases were 210 
per cent in the Mountain, 171 per cent in 
the East North Central, 165 per cent in 
the South Central, 143 per cent in the 
Pacific; 121 per cent in the Mid-Atlantic, 
109 per cent in the New England and 68 
per cent in the South Atlantic states. 

The output of chicks during the past 
three months of June, July and August has 


been the largest for the period in the his- 


tory of the industry. Production totaled 
344,203,000 compared with 137,385,000 last 
year and 332,186,000 in the previous rec- 
ord period of 1943. 

Of the chicks hatched since June 1, the 
number on farms on Sept. 1 was 208,745,- 
000—46 per cent more than a year ago 
but 7 per cent less than the high number 
on farms Sept. 1, 1943. 

Settings during August showed an in- 
crease of 91 per cent over a year ago, 
with the biggest increase—228 per cent 
prevailing in the West North Central 
states. The increase totaled 220 per cent 
in the Pacific states, 197 per cent in the 
Middle Atlantic, 127 per cent in the 
East North Central, 101 per cent in~-the 
South Central, 43 per cent in the New 
England, 39 per cent in the South Atlantic 
states. Settings made no change in the 
Mountain areas. : 

@ KING DOYLE, Lowell, Mich., president 
of King Milling Co. has been discharged 
from the navy and has returned to his 
business. 
@ NELSON FEED CoO., Princeton, Ind., has 
moved to its new building at State and 
Embree streets, one of the first structures 
erected in Princeton since V-J day. 
@ ROBERT E. SAPPINGTON, Sturgeon, 
Mo., has purchased the Robinson Feed 
store from W. R. Robinson, who is now 


’ with MFA in Moberly, Mo. 
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FRED M. SEED 


Fred M. Seed, has been elecied vice 
president in charge of the feed and oil 
division of Cargill, Inc., Minneapolis, ac- 
cording to an announcement by company 
officials. 

Mr. Seed joined Cargill's merchandising 
department in 1932, shortly after his grad- 
uation from the University of Minnesota. 
He later managed branch offices of the 
company at Cleveland and San Francisco, 
returning to Minneapolis in 1935. He 
was named general manager of the feed 
and oil division in 1942 and in 1944 he 
was made an assistant vice president. 


H. H. Kirkpatrick Heads 
Des Moines Feed Club 


H. H. Kirkpatrick, manager of Omar, 
Inc., was elected president of the Des 
Moines Feed & Grain club at the group's 
annual meeting Sept. 10. Don Jorgenson, 
Sargent & Co., succeeds Mr. Kirkpatrick as 
secretary-treasurer. E. L. Dutcher is the 
retiring president. 

Mark G. Thornburg, executive secretary 
of the Western Grain & Feed association 
discussed plans for the association's Nov. 
26-27 meeting at Hotel Fort Des Moines 
and the president-elect’s son, Marine Pfc. 
Thomas Kirkpatrick, Purple Heart winner, 
related experiences from his 11 months 
in Pacific action. 

@S. G. SMITH, Bethany, Mo., is now 
operating the Bethany Feed store which 
he purchased from Cleve Reece of Eagle- 
ville. Mr. Reece will continue his feed 
store at Eagleville. 

® DOUGLAS GRAIN CO., Tuscola, Ill., is 
erecting a new feed grinding and dis- 
tributing building near its elevator and 
tail trackage. 
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NADRISOL SOLUBLES 
MADE THE GRADE! 


Introduced during the war, Nadrisol Solubles played an im- 
portant part in relieving the critical feed shortage and gained 
immediate acceptance as a dependable ingredient. And the 
demand for Nadrisol Solubles is steadily increasing among 
feed manufacturers who appreciate quality and _ reliability. 


Nadrisol Solubles made the grade as a satisfactory ingredient 
because it contributes many of the factors essential for 
healthy, productive poultry and livestock. For one thing, it 
is an excellent source of the all-important vitamin B-G com- 
plex. Moreover, it is rich in protein and contains a sub- 
stantial amount of yeast. So naturally Nadrisol Solubles helps 
feed men turn out high-quality, effective prepared feeds that 
bring customers back for more. 


Distillers Solubles have undergone extensive tests at leading 
state colleges, and the favorable results obtained have won 
widespread recognition of the value of this ingredient. For 
instance, at one experiment station it was reported that Dried 
Distillers Solubles with soybean oil meal and without animal 
protein supplement were of outstanding value for egg pro- 
duction. At another, it was stated that a combination of 
Dried Distillers Solubles and soybean oil meal made an ideal 
supplement feed for hogs. 


_Produlac Dried is another ingredient that has earned its 
‘reputation for reliability and effectiveness. It continues in 


heavy demand. 


Use only top-notch feedstuffs, and you’ll build a reputation 
for top-notch feeds. Include Nadrisol Solubles or Produlac 
Dried in your formulas. These dependable ingredients will 


_ help you hold old customers and get new ones. 


aC NADRISg 


BRA 
DRIED DISTILLERS ND 


GRAINS WITH SOLUBLES 


DRIED DISTILLERS SOLUBLES 
of 


NATIONAL DISTILLERS PRODUCTS CORPORATION | 


GRAIN PRODUCTS DIVISION + 120 BROADWAY + NEW YORK 


. 
4, 
4 tig 
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—war orders 


(Continued from page 37) 


desirable at this time to place industry in 
a position to resume private importations 
at the beginning of next year. 

WPB stated that the current public pur- 
chase programs run through December 
shipments from India. Consequently, pur- 
chases to be authorized at this time will 
call for shipment during the first half of 
1946. 

WPB emphasized that as long as bur- 
lap continues in short supply, no change 
in end use restrictions of order M-47 is 
contemplated. Import authorizations on 
burlap will call for the use of this ma- 
terial in accordance with order M-47, and 


on wheat centals or grain bags in accord- 
ance with order M-221. 

In order to permit private operations, 
the OPA stated that it plans to adjust im- 
porters’ ceiling prices to levels not ex- 
ceeding those established in appendix B 
of RPS 18 applicable for sales of burlap 
by the office of defense supplies. This 
means that there will be no increase in 
the cost of burlap over the prices which 
prevail on sales by the government. 


Boost Ceiling Prices on Hogs 
At Some Markets 


Moving to halt diversion of live hogs 
from customary marketing channels, the 
office of price administration has an- 
nounced changes in ceiling prices at a 


GRINDING 


labor and power:— 


made possible by the — 


same capacity. 


Duet Contuol 


PRODUCTION 
INCREASED with a 


DAY DUAL-CLONE 
DUST COLLECTOR 


ERE is one out of many exam- 
ples of how to make more from 


your investment in equipment, 


An attrition mill grinding dry oats was 
equipped with a DAY DUAL-CLONE. 


separation and a substantial increase in production. This is 


and the streamline air flow in 


LOW BACK PRESSURE a DUAL-CLONE. The continuous 


spiral air flow and the internal skimmer arrangement in the 
outlet stack produce 2-stage separation without returning any 
air through the fan. Eddy currents are eliminated. 


The DAY Bag Cleaner Unit 


low resistance of the DUAL-CLONE. 
a smaller motor than usually required for a bag cleaner of 


Write for full information 


The Day Company 


818 Third Ave. N. E., Minneapolis 13, Minn. 


The Day Company of Canada, Ltd. 
613 Mcintyre Block, Winnipeg 


Result — improved 


also owes its efficiency and 


operating economy to the 
It can be operated with 


In Canada 


eg2e 


number of terminal and interior markets 
and country buying stations. 

The action, effective Oct. 9, 1945, will 
have no effect on present retail ceilings 
for pork products. 

The action adds three new terminal mar- 
kets, increases ceiling prices at 43 ter- 
minal markets and two interior markets, 
reduces ceiling prices at one terminal mar- 
ket, reduces buying station ceiling prices 
for the eastern half of Montana 10 cents 
per 100 pounds, and increases buying 
station ceiling prices for 22 counties in 
Kentucky 10 cents per 100 pounds. 

The three new terminal markets are: 
Springfield, Ohio, with a ceiling price of 
$14.70 per 100 pounds for barrows and 
gilts; Coffeyille, Kan., with a ceiling price 
of $14.30 per 160 pounds for barrows and 
gilts; and Idaho Falls, Idaho, with a ceil- 
ing price of $14.95 per 100 pounds for 
barrows and gilts. The new prices repre- 
sent an increase of 10 cents per 100 
pounds over the former buying station 
ceilings for Springfield and Coffeyville, 
and 20 cents per 100 pounds for Idaho 
Falls. 

Ceiling prices have been increased 10 
cents per 100 pounds at the following 
terminal markets: Cleveland, Ohio; De- 
troit, Mich.; Chicago, Ill.; East St. Louis 
and National Stockyards, Ill.; St. Louis, 
Mo.; Baltimore, Md.; Buffalo, N. Y.; Okla- 
homa City, Okla.; Ft. Worth, Tex.; Hous- 
ton, Tex.; San Antonio, Tex.; and Stockton, 
Calif. 

At the following terminal markets, ceil- 
ing prices have been increased five cents 
per 100 pounds: Cincinnati, Ohio; In- 
dianapolis, Ind.; Bushnell, Ill.; Milwaukee, 
Wis.; Cudahy, Wis.; Sioux Falls, S. D.; 
Sioux City, Iowa; Omaha, Nebr.; South 
St. Joseph, Mo.; Kansas City, Mo.; Kansas 
City, Kan.; Springfield, Mo.; Joplin, Mo.; 
Wichita, Kan.; Parsons, Kan.; Philadelphia, 
Pa.; Lancaster, Pa.; Richmond, Va.; Nash- 
ville, Tenn.; Knoxville, Tenn.; Chattanooga, 
Tenn.; Birmingham, Ala.; Tulsa, Okla.; 
Denver, Colo.; Ogden, Utah; North Salt 
Lake, Utah; Spokane, Wash.; Seattle, 
Wash.; North Portland, Ore.; South San 
Francisco, Calif.; and Los Angeles, Calif. 

Ceiling prices have been increased five 
cents per 100 pounds at Alton, Ill.; an 
interior market, and 10 cents per 100 
pounds at Dallas, Tex., also an interior 
market. 

Ceiling prices at Billings, Mont., a ter- 
minal market, have been reduced 10 cents 
per 100 pounds. 

Ceiling prices have been reduced 10 
cents per 100 pounds at buying stations 
in all counties in Montana east of, and in- 
cluding: Liberty, Choteau, Judity Basin, 
Wheatland, Sweetgrass, Stillwater and 
Carbon. 

Ceiling prices in 22 counties of the 
former $14.45 zone in Kentucky have been 
increased 10 cents per 100 pounds. These 
counties lie east of, and include Carroll, 
Owen, Franklin, Woodford, Mercer, Boyle, 
Lincoln, Pulaski and Wayne. 

@ ROBERT L. BOWEN, Richmond, Ohio, 
grain broker has bought the New Paris 
Elevator Co. at New Paris, where he will 
also conduct his brokerage business. 
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Name Tearse President 
Of Minneapolis Group 


H. H. Tearse, vice president of the 
Searle Grain Co., is the new president 
of the Minneapolis Chamber of Commerce. 
He has served on the board of directors 
since 1937 representing the terminal ele- 
vaior group and last year was first vice 
president. 

John T. Culhane, Spencer Kellogg & 
Sons, is the new first vice president and 
A. M. Hartwell, General Mills, Inc., was 
named second vice president. 

New board members are R. G. Cargill, 
president of Victoria Elevator Co., and 
J. F. Mullin of Leval & Co. All other 
officers and members of the boards of 
arbitration and appeals were re-elected. 


Dr. Lawrence Rosner 
Joins Nopco Staff 


Dr. Lawrence Rosner has been appointed 
to take full charge of chemical, physical 
and microbiological assay seciions of Na- 
tional Oil Producis Co. vitamin labora- 
tories, Harrison, N. J., vice president Perc 
S. Brown has announced. 

Formerly chief chemist for the Labora- 
tory of Vitamin Technology, Chicago, Dr. 
Rosner has just completed five years of 
intensive work on vitamin assay and tech- 
nology problems. He was graduated from 
Penn Staie college in 1935 and obtained 
his Ph. D. degree from Northwestern uni- 
versity in 1937. 


@ HOELZ FLOUR & FEED CO., Belle 
Plaines, Minn., have completed extensive 
alterations and improvements including 
the installation of a new hammer mill 
and loading platform. 


@ DEEDSVILLE FEED & SUPPLY CO., 
Deedsville, Ind., is adding a new ware- 
house and making other improvements. 


POULTRYMEN ELECT RUDKIN 

E. L. Rudkin, Grinnell, lowa, was elected 
president of the Iowa Poultry Improve- 
ment association at a recent meeting of 
the board of directors at Des Moines. 
Other new officers are: S. G. Baxter, Mt. 
Pleasant, first vice president; K. C. Hemp- 
hill, Creston, second vice president and 
Verne O. Phelps, Central City, secretary- 
treasurer. 


HEADS GRAIN DEPARTMENT 

Del Gerdom has been appointed man- 
ager of the grain department of the Colo- 
tado Milling & Elevator Co., Denver. Mr. 
Gerdom has previously been associated 
with Lamson Bros. & Co., Chicago, Archer- 
Daniels-Midland at Omaha, and with Bart- 
lett-Frazier & Co. and the Trans-Missis- 
sippi Grain Co. at Omaha and Chicago. 


BURCHFIELD NAMED MANAGER 

Stanley H. Burchfield, Humboldt, Iowa, 
has been named manager of the Honey- 
mead Products Co., soybean processing 
plant at Washington, Iowa, company offi- 
cials have announced. For the past two 
years Mr. Burchfield has been connected 
with sales department of the Honeymead 
plant at Spencer, Iowa. 


THE FEED BAG — October, 1945 


@ ep 2ese8 
Seeesar 
S@ee’ 
Seer ee 

ee 
ea 
og 
vege 
ee 
ot 
ee 
baes 
eee 
ee ee 
ee 
ee 
eee 
@es 2e 
ee 
ee 
@®eee. 4,888 
@eeee. 8 @ 
eee 
oe © 


Iodine is so widely recognized today as 
an essential in the nutrition of all farm 
animals, that buyers naturally expect it 
‘to be included in formula feeds. 

So little Iodine per ton of feed is needed 
that the cost is negligible. But that little 
is important... both to the nutritional 


value of your feed, and to its salability. 


lodine Educational Bureau, Inc. 
221 North La Salle St., Chicago 1, Ill. ¢ 120 Broadway, New York 5,N. Y. 


FREE-- pooklet, ‘The Place of 
Jodine Nutritto® of Farm Animals - 
wen Copies each of your representatives 
wish she™- write us roday- 
936 


What was planned as a war meeting 
for the directors and officers of the asso- 
ciation will go down in history as the 
corn convention of the Grain & Feed 
Dealers National association. Executive 
Vice President Ray B. Bowden estimates 
that 99.44 per cent of the more than 300 
persons who made reservations for the 
meeting on October 11 and 12 are going 
to Omaha with the hope of being able 
to buy corn. 

The first convention following the lift- 
ing of ODT wartime restrictions was the 
second annual meeting of the Illinois 


Feed association at Peoria on October | 
and 2. Victor C. Dewein of the Dewein 
Milling Co., Forsyth, was promoted from 
treasurer to president. Vic has just been 
married a year so it looks as if a wife 
has been a good influence on him. 

Harry A. Bullis, president of General 
Mills, Inc., Minneapolis, is currently a 
popular author. He did an article on 
postwar planning in a recent issue of 
the Executives Bulletin of the Metropoli- 
tan Life Insurance Co., and a longer 
article on foreign trade in the October 13 
issue of Liberty. 

Carl F. Berger of the Sidney Grain 
Machinery Co., Sidney, -Ohio, is expected 
back on the job within the next few 
weeks following a rather serious illness. 

George S. Rairigh of the Maryland 


Announcing 


the appointment of 
R. W. GREEFF & CO., INC. 


10 ROCKEFELLER PLACE - 
2205 TRIBUNE TOWER 


CHICAGO, 


NEW YORK, N.Y. 
ILLINOIS 


as Distributors of 


RED ROOSTER 
VITAMIN FEEDING OILS 


in the Territory 
East of the Rocky Mountains 


SAN FRANCISCO 


Feed Co., Baltimore, is an even better 
and certainly more prolific farmer than 
this reporter. He started three months 
ago with two horses, one cow, three 
pigs, a dog and two cats and without 
buying any additional stock now has 
three horses, one calf, eleven pigs and 
six kittens. George says the dog cannot 
be blamed for not doing his share as he 
is a male. 

William Steinke, co-manager of the 
King Midas Flour Mills, Minneapolis, has 
just returned from a hunting trip to 
Canada. Bill, of course, always gets his 
deer. 

Speaking of Canada, W. C. “Bill” Pratt, 
the Chicago feed man, invited John W. 
Rayney of Oak Park, Ill. (western allo- 
cation director for Silmo Chemical Corp.) 
to spend a week hunting at his lodge 
but was obliged to call off the party 
because of business reasons. -In the 
meantime, however, John had bought a 
complete new hunting outfit and bor- 
rowed this reporter's deer rifle with which 
he was taking rifle lessons from one of 
Fox Lake experts. It will be too bad for 
the deer (the spelling is correct) when 
John does get to Canada. 

This reporter has been invited to ad- 
dress the sales managers’ meeting of the 
Blatchford Calf Meal Co., Waukegan, 
Ill., on October 26. This indicates the 
sublime trust which Jim Flinn and Jack 
Sams have in their friends. 

This is the biggest monthly issue of 
The Feed Bag we have ever published 
but we are still unable to get sufficient 
paper so we will have to cut down again 
next month. We ask our friends to con- 
tinue to excuse the late arrival of The 
Feed Bag until we are able to lick our 
paper and production problems. 

Hope to see many of you at the Victory 
convention of the Central Retail Feed as- 
sociation, which we expect will be the 
biggest gathering of the feed industry 
ever assembled at one time, at Milwau- 
kee on October 29 and 30. And do not 
forget the Victory Loan campaign which 
also begins October 29. Buy bonds to 
celebrate victory but save enough money 
for gas or a plane or train ticket to 


bring you to Milwaukee.—DKS. 


@ HARRY J. HENRY, Grand Ridge, Ill. 
has bought the grain business and eleva- 
tors of H. E. Crum at Cornell, Ill. 


@ JOHN W. BRISCOE & SON, Greenville, 
Ind., have purchased the Campbell Grain 
& Seed Co., Bunker Hill, Ind. 


° 

@ HORNER & MARTIN, Kewanee, Ill., have 
acquired ownership of the R. T. Otley 
Feed store. 


REINDERS BUY WAUKESHA PLANT 

Reinders Bros., Elm Grove, Wis., have 
purchased the J. L. Davies & Sons feed 
plant at Waukesha, Wis., according to an 
announcement by Roland L. Reinders. The 
Waukesha plant will be operated under 
the name of Old Elm Mills with Harry 
S. Butcher, a veteran employe of Rein- 
ders Bros., as manager. The Elm Grove 
firm, owned by Roland and George Rein- 
ders, is one of the largest feed plants in 
southern Wisconsin. 
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Co., Minneapolis, will tell convention dele- 
gates that “We Have a Selling Job To 
Do” and will explain why this is true. 
Mr. Luther has a background of 18 years 
of merchandising experience in various 
retail lines. 

He has modernized over 1,200 stores and 
trained 90,000 retail sales people in 43 


Cc. W. SIEVERT 


states. He has also conducted sales and 
merchandising clinics for the United States 
Chamber of Commerce and the Retail Mer- 
chants Association of Canada. 

C. W. Sievert, feed expert of the Ameri- 
can Dry Milk Institute, Chicago, will talk 
on a topic of extreme interest to feed men 
—'Getting Formulas Up to Date”. He is 
well known to the trade everywhere for 


PAUL GEBERT, Jr. 


the fine work he has done for the industry 
at the Institute and his talk should make 
it possible for feed men to take advantage 
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of new nutritional developments in build- 
ing their feeds. 

Much interest has been shown in pos!- 
war building and plant modernization. To 
satisfy the demand for such information 
Tom E. Ibberson, T. E. Ibberson Co., 
Minneapolis, will discuss, “Plant Modern- 
ization for Efficiency”. Mr. Ibberson has 
personally supervised the cons!truction and 
modernization of hundreds of feed mills 
and will also answer questions from mem- 
bers. 

Every day more and more feed men are 
becoming interested in the adaptation of 
new drugs such as sulfa and penicillin 
for poultry and livestock. To bring the 
latest information on drugs of this kind 
and their uses, the association has ob- 
tained Dr. C. K. Whitehair of the depart- 


ment of veterinary science of the Univer- 
sity of Wisconsin. 

Paul Gebert, Jr., Lincoln Mill, Merrill, 
Wis., a past president of the association 
and Wisconsin's representative on the 
class B manufacturer’s OPA advisory com- 
mittee, will explain some of the accom- 
plishments of the Central association and 
will prove that membership in that organ- 
ization will return “Your Money's Worth.” 

This year’s convention wind-up speaker 
will be Clyde H. Hendrix, sales manager 
of the feed division of Pillsbury Mills, Inc., 
Clinton, Iowa. He will summarize the 
talks given during the two-day meeting 
and point out what lessons feed men 
should have learned from the galaxy of 
speakers. 

One of the added features of the con- 


The Bag Line 
is Our Life Line 


Self-feeders and balanced commercial 
rations send the farmer’s hogs to the 
market earlier ... at better prices. Feed 
is protected from moisture, bugs and 
vermin. It stays fresh longer. 

The Textile Bags, in which most com- 
mercial hog feed is packed, also play an 
important role in profitable hog raising. 
They provide maximum safety and pro- 
tection to feed both in transit and stor- 
age. And, they do this at low cost. 

M. J. Neahr & Company Quality Tex- 


NEAHR & COMPANY 


tile Bags are the result of 89 years of bag 
craftsmanship in which many branches 
of industry have been served. There is 
nothing finer in bags than Neahr Textile 
Bags. They dress up a product as well as 
give it protection. 

It will pay you to investigate Neahr 
bags today. We invite your inquiry and 
will gladly assist you 
on any of your pack- 
aging problems—no 
obligation. 


1600 SOUTH DEARBORN STREET e CHICAGO 16, ILLINOIS 
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vention program will be the appearance 
of First Lieut. Robert M. Humphrey, son 
of Howell Humphrey, Northern Milling Co., 


Wausau, Wis. Lieut. Humphrey was shot 
down on a B-29 raid over Japan Aug. 20, 
1944 and reported missing. On Augus! 
29, 1945 his parents received word that he 
had been located in a Japanese prison 
camp. His experience as a prisoner of 
the Japs will be related at the convention. 

Carl A. Houlton, La Budde Feed & Grain 
Co., president of the Milwaukee Grain & 
Stock Exchange, will welcome the con- 
vention guests in behalf of his organiza- 
tion. The exchange is again host for the 
meeting and will provide entertainment at 
the banquet. 

Reports on association activity will also 
be given by President Fred H. Pittelkow, 


H. P. Schmidt Milling Co., Oshkosh, Wis.; 
Treasurer B. J. Logan, Westby, Wis., and 
Executive Secretary Steenbergh. 
Directors of the associaiion in addition 
to President Pittelkow and Treasurer Logan 
are Vice President James F. Keegan, Kee- 
gan Bros., Richland Center; Roland C. 
Tesch, Knauf & Tesch Co., Chilton; F. J. 
Albrecht, Jr., Athens Cooperative Produce 
Co., Athens; T. M. Curran, Curran’s Eleva- 
tor, Bangor; Jacob Hunter, Antigo Flour 
& Feed Co., Antigo, and Frank F. Helberg, 
Elgin Flour & Feed Co., Elgin, Ill. 
@ CHARLES S. MORGAN, Clinion, IIL, 
has received his discharge from the army 
and returned to Clinton where he is 
planning to re-enter the feed and produce 
business. 


Condensed 
FISH SOLUBLES 


Pacific and Atlantic Production 


Feed manufacturers will find much interesting 
data on the use of Pressed Fish Water* in 
poultry feeding, in an article published in the 


May issue of Poultry Science. 


This article tabulates the results obtained by 
using Pressed Fish Water as a source of pro- 
teins and vitamins to supplement a corn and 


soy bean oil meal ration. 


CHICAGO 3 
Bankers Building 


LOS ANGELES 


for this product. 


For quotations and deliveries write 


WILBUR-ELLIS COMPANY 


FISH PRODUCTS HEADQUARTERS 
430 California St., San Francisco 4 


* Condensed Fish Solubles is the designation 
agreed upon by the Feed Control Officials 


NEW YORK 6 
19 Rector Street 


@ SEATTLE 


Cargill Buys Control 
Of Nutrena Mills 


Sale of the entire capital stock of Nu- 
trena Mills, Inc., Kansas City, Kansas, to 
Cargill, Inc., Minneapolis, was announced 
Oct. 13 in Minneapolis and Kansas City. 

Nutrena’s three mills located at Sioux 
City, Iowa, Coffeyville, and Kansas City, 
Kan., manufacture a complete line of live- 
stock and poultry feeds and other special- 
ties such as dog food. Distribution for the 
most part is in the Midwest and South- 
west. The combining of the two feed or- 
ganizations will about double present 
operations, since the sale of Cargill feeds 
is concentrated in Minnesota, Iowa, the 
Dakotas, and Wisconsin. Mills serving this 
area are located at Minneapolis, Fort 
Dodge, and Cedar Rapids, and soybean 
processing plants in Cedar Rapids, Fort 
Dodge and Springfield, Ill. 

In commenting upon the uniting of the 
two organizations, J. H. MacMillan, Jr., 
president of Cargill, said, “It is the plan 
to continue Nutrena operations headed by 
R. E. Whitworth, president, and his staff 
of 430 fellow workers, without any change 
in name, management, dealers, or policy.” 

In addition to Mr. Whitworth, other Nu- 
trena officers include J. C. North, execu- 
tive vice president; D. V. McDonald, vice 
president; J. D. Armstrong, vice president; 
J. H. Riley, vice president; J. D. Lawrence, 
vice president, and Mrs. F. B. Nelson, 
treasurer. 


Lakes Grain Committee 
Completes Work 


The Middle Lakes Grain committee, 
formed on recommendation of a public 
meeting of grain and feed men held at 
Chicago in April, 1944, completed its work 
Sept. 28, 1945, spending only 25 per cent 
of the $2,900 expense fund collected from 
the grain and feed trade, Chairman F. E. 
Boling reports. 

During its 17 months’ operation, the 
committee made recommendations to 
ODT which facilitated grain movement by 
water and rail, issued permits for unload- 
ing and winter storage, and aided Com- 
modity Credit Corp. to distribute four 
million bushels of Canadian oats, much 
of it in the Middle Lakes area in May, 
1944. It also made recommendations to 
CCC which guided the equitable distribu- 
tion of 15 million bushels of CCC feed 
wheat to Class A mixers from June, 1944, 
through March, 1945. 

Mr. Boling expressed committee thanks 
for industry and government's wholeheart- 
ed cooperation and announced that a re- 
fund will be made to each contributor on 
the basis of 75 per cent of the original 
contribution. 


@ EDWIN H. OVERBECK, 38, who was as- 
sociated with his brother Clarence in the 
feed business at Highland and O'Fallon, 
Ill., died Oct. 1. 


@ WALLACE B. SPRINGER, New Leb- 
anon, Ind., has installed a new 25-ton 
truck scale. 
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ingredients be discouraged and govern- 
ment controls of free trade be removed 
“as soon as consistently possible” and 
(2) that the national association publicize 
the essential services rendered by the 
retail feed dealer to farmers and feeders 
as part of its 50th anniversary program. 

Resolutions adopted included expres- 
sions of opposition to freedom from tax- 
ation and government promotion and 
financing of cooperatives, opposition to 
double taxation of corporation dividends, 
favoring special attention to the re-em- 
ployment of returning veterans and sup- 
porting research into new uses of grains 
and byproducts of grain. 

H. H. Green of Pattonsburg, Mo., was 
elected first vice president; Charles G. 
Robinson of Memphis second vice presi- 
dent; and R. C. Booth of Cedar Rapids, 
third vice president. Ray B. Bowden was 
continued as executive vice president. 

The secretaries of the affiliated associa- 
tions held an all day meeting on October 
13 and elected Mark G. Thornburg of the 
Western Grain & Feed association, Des 
Moines, to succeed Fred Sale of the In- 
diana Grain & Feed Dealers association, 
Indianapolis, as chairman of the circle. 


Walter Berger Reports 
On Protein Shortage 


America’s protein feed supply is less 
now than two years ago, Walter Berger, 
head of the feed management division of 
the production and management adminis- 
tration, told a meeting of the Northwest 
Feed Manufacturers association in Min- 
neapolis, Oct. 3. 

The current shortage, he explained, be- 
came acute first in the border states: 
Florida, Texas, New England and the 
West. Then the circle closed until Middle 
West feeders now face the problem. Mr. 
Berger said he believed that the current 
tightness had now reached its peak. 

Immediate cooperation of feed men in 
the department of agriculture’s protein 
conservation program is necessary, he 
said. The plan calls for more grain and 
less protein for feeding turkeys, broilers, 
and late chicks; the culling of old hens 
and slow maturing birds; less use of sup- 
plements for market hogs; and more pas- 
ture feeding and less protein for dairy 
and beef cattle. These proposals will re- 
lieve the severe protein scarcity if made 
effective, Mr. Berger indicated. 

Mr. Berger reported that there has been 
considerable pressure for a return of the 
set-aside order for vegetable protein 
meals, and for allocation, but that he was 
not in favor of such a step. He expressed 
the belief that it would do no good in the 
next 60 days, which is the period when 
the relief is needed most. 

He said some action will probably have 
to be taken to correct inequities in a few 
states which have not been receiving a 
fair share of protein meals but otherwise 
he expressed himself as opposed to any 
government control of distribution. 

If expanded poultry and livestock pro- 
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duction is not tapered under some plan 
like that proposed by the agriculture de- 


- partment, prices may plunge to levels 


which will hurt farmer and feed man alike. 
he said. Mr. Berger cited figures showing 
that civilian egg demand is up 25 per 
cent over prewar, but that the 25 per cent 
which went to army and lend-lease is no 
longer needed. If egg production con- 
tinues at present levels it will swamp the 
government market support program next 
spring and the 1946 hatchery output will 
be unnecessarily low, he said. 

@ A. O. JOHNSON, Kensett, Iowa has 
taken possession of the Nora Springs Mill, 
at Nora Springs which he purchased 
from Mrs. N. A. Schuver. 


NEW LOCATION 


John Mecking, president of Atkins & 
Durbrow Corp., Chicago, reports that his 
firm has moved into new downtown offices 
at 111 W. Jackson blvd. The former head- 
quarters were at 1524 S. Western avenue. 

NAMED VICE PRESIDENT 

The appointment of James J. Moran as 
vice president of the eastern division of 
General Mills, Inc., has been announced 
by Harry A. Bullis, company president. Mr. 
Moran has been with General Mills and 
its predecessor, Washburn Crosby Co., 
since 1916 when he started work at the 
New York office. On July 23 he was made 
division manager for grocery products, 
which position he now holds, in addition 
to his vice presidency. 


IFCO D-2 FOR ANIMALS 


The type of sunshine vitamins used 
to enrich many livestock, pet stock 
and human feeds. 


IN VARYING POTENCIES 


Supplies 4,000,000 units of Vitamin 
D per pound—or in any concen- 
tration wanted. For hog, cattle 
feeds, calf meals, dog foods, etc. 


PUT THE IFCO D 
TO WORK FOR YOU 


WRITE, WIRE, PHONE FOR LOW PRICES 


IOWA FEED COMPANY 


“Stormy” 


618-20 Des Moines Bidg. Des Moines 9, lowa 
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PROFIT TWINS 


IFCO D-3 FOR POULTRY 

Forced growth, forced production 
demand year ’round addition of de- 
pendable vitamin D-3. Add it the 
simple, economical IFCO D-3 way. 


FOR ALL POULTRY FEEDS 
Easy-to-add, low in cost per bag. 
Various potencies available. For 
uniformly good results specify 
IFCO D Twins now. 
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Swanson to Take Over 
Frank Holt's Territory 


Henry W. Swanson, regional manager 


for White Laboratories, Inc., Newark, 
N. J., in the area west of the Mississippi 
has also been given supervision of the 
company's special products division in 
the Central states W. R. Cassell, vice 
president, has announced. Frank J. Holt, 
who was Central states manager, recently 
resigned to form his own company. Mr. 
Swanson will continue his headquarters 
in Des Moines. 

Earl R. Reeves, formerly Southwestern 
representative, will take over the North 
Central territory. His replacement in 
the Southwest will be announced shortly, 
Mr. Cassell said. 


with plenty of eggs . 


@E. M. ELLINGTON, Hayward, Minn., 
is the new manager of the Farmers’ 
Elevator at Bode, Iowa. 


@ JOHN RATTENBORG, Council Bluffs, 
Iowa, has purchased Guy Johnson's pro- 
duce and feed store at Dennison. 


BUHNER & CO. EXPANDS 
Buhner & Co., Louisville, Ky., have 


purchased the R. D. Riedling feed plant 
and the Louisville Feed & Fertilizer Co., 
and will assume distribution of manu- 
factured feeds in southern Indiana and 
Kentucky, relieving their Seymour, Ind., 
plant of Buhner Fertilizer Co. F. F. Buhner, 
Seymour, is president of the new Buhner 
& Co., E. J. Buhner, Louisville, is vice 
president and H. G. Schepman is secretary 
and general manager. 


The American Hen, fed a thoroughly 
dependable egg mash, will come across 


. . VITANDRY 


(D-activated Animal Sterol) puts the 
right amount of Vitamin D in any 
feed to meet egg-building require- 
ments. 


It’s dry — it’s concentrated — 


it disperses thoroughly and easily — it 


works in all kinds of weather. It pro- 


Write for 
full details 


vides 900,000 AOAC Units Vitamin 
D per Pound. 


FARM FEED DIVISION 


E. F. DREW & CO., INC. 


BOSTON 
Commerce Bidg., Zone 10 


NEW YORK 
18 East 26th Street, Zene 10 


FACTORY & LABORATORIES, BOONTON, N. J. 


Who Said Good Old Days 
Were Best of All? 


Feed store employes who are inclined 
to complain about long working hours, 
and weary dealers as well, may get some 
consolation from reading the following 
code of employe regulations established 
back in 1854 by one of the nation’s lead- 
ing retail stores: 

“1. Store must be opened promptly at 
6 a.m. and remain open until 9 p.m. the 
year ‘round. 

“2. Store must be swept; counters, 
base shelves and showcases dusted. 
Lamps trimmed, filled, and chimneys 
cleaned; pens made, doors and windows 
opened; a pail of water and a scuttle of 
coal must be brought in by each clerk, 
before breakfast, if there is time to do so, 
and attend to the customers who call. 

“3. Store must not be opened on the 
Sabbath day unless absolutely necessary, 
and then only for a very few minutes. 

“4. Any employe who is in the habit of 
smoking Sp-mish cigars, geiting shaved at 
a barber shop, goiag to dances and other 
places of amusement, will most surely 
give his employer reason to be suspi- 
cious of his integrity and all-around 
honesty. 

“5. Each employe must pay not less 
than $5 per year to the church, and musi 
attend Sunday school every Sunday. 

“6. Men employes are given one eve- 
ning a week for courting purposes, and 
two if they go to prayer meeting regu- 
larly.” 

While no mention was made in the 
above article regarding wages, ii’s a well 
known fact that $1 a day was top pay 
back in those days. In the face of these 
regulations our present wage scales and 
working conditions don’t seem so bad 
after all. 

@ C. W. WALKER, Cleveland, Okla., has 
changed the name of his feed business to 
Walker's Feed store. The business was 
formerly operated as the Cleveland Mill- 
ing Co. 


® J. DON COLLINS, Monticello, Ky., has 
purchased the Wayne Milling Co.. from 
Lyle Stokes and J. P. Harrison. He will 
continue to operate the business under the 
same name. 

@ HERBERT WILLIAMS, Aurora, Mo., has 
purchased 11%2 acres of business district 
property on which he plans to construct 
a new feed plant within six months. — 

@ H. P. SCHMIDT MILLING CO., Oshkosh, 
Wis., has purchased the Farmers Elevator 
at Brandon, Wis. 

PENB COMMITTEE TO MEET 
The internal organization committee of 

the Poultry & Egg National Board will 
hold an important meeting at the Morri- 
son hotel, Chicago, Nov. 2, Secretary 
Glenn H. Campbell has announced. The 
session will begin at 9:30 Friday morn- 
ing, Nov. 2. Matters of current importance 
to the feed iadustry will be discussed with 
state problems and activities heading the 
agenda. 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


MISCUE 
“He fascinated me so I! kissed him. 
Then he started to unfascinate me so I 
slapped him.” 
* * ¢ 


Righteous indignation, according to 
one definition, is being mad without 
cussing. 

* * * 


WwOO-WOO 
There was a young maiden—a Sioux, 
As tempting as any home brioux; 
She displayed her cute knees, 
As she strolled past tepees, 


And the braves all hollered: ‘“Wioux! 
Wioux!” 
* * * 
LIGHTS OUT 


“Shali we leave the dim lights on?” 
“Naw, turn the dim things out. 


* * * 


PUZZLE 

At a naval training center a pharma- 
cist's mate was preparing to fingerprint 
a recruit. 

“Wash your hands,” he instructed. 

“Both of them?” asked the sailor-to- 
be. 

The pharmacist's mate hesitated. “No,” 
he said grimly, “just one. I want to see 
how you do it.” 

* * * 


The ability to speak several languages 
is valuable, but the ability to keep your 
mouth shut in one language is priceless. 

* * * 


CANNY LASS 

A Scotchman telegraphed a proposal of 
marriage to his sweetheart. After waiting 
an answer all day, he received an af- 
firmative reply late at night. 

“If I were you,” said the operator, “I'd 
think twice before marrying a girl who 
kept me waiting for the answer so long.” 

“Na, na,” replied the Scot. “The lass for 
me is the lass who waits for the night 
rates!" 


* * * 


INGRATITUDE 

When Sir Thomas Lipton started in the 
grocery business, he had only one assis- 
tant, a boy of 14, who was very poor. 
The lad was a good worker, and Lipton 
was fond of him. 

The boy wore one suit of clothes so long 
that it became quite shabby, and Lipton 
took his own last sovereign to get the boy 
a new suit. The next day Jimmie did not 
show up. Lipton went to the lad’s home 
and asked his mother why Jimmie had not 
appeared for work. 

“Oh, sir,” said the woman, “Jimmie 
looked so fine in his new suit that I 
thought I would send him out to look for a 
better job.” 
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ROMANTIC 

Some husbands are wonderful. Mike 
has been married for 12 years and has 
never stopped being romantic. Of course, 
if his wife ever finds out about it, she'll 
break his neck. 

Don't wait for something to turn up. 
Get a spade and dig for it! 


* 


MISTAKE 

A young doctor rushed into the coroner's 
office and exclaimed: 

“I want to change the death certificate I 
gave you yesterday. In the space marked 
‘Cause of Death,’ I signed my name.” 

Most old maids are particular and if 
they hadn't been they wouldn't be old 
maids. 

NO EXPLANATION 

“What explanation do you have for 
wandering on the street at this hour of the 
night?” 

“Shay, offishur, if I had an explanation 
I'd have gone home to my wife an hour 


ago. 


* 


Dry Skim Milk 
and 


Dry Buttermilk 


Consult our Feed Service 


AMERICAN DRY MILK INSTITUTE, 


STREET, CHICAGO 
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In this great plant at 

Argo, Illinois are produced 

three important feed ingredients to 

help build profitable rations and | 

mashes for the production of dairy, What Farmers 


poultry and livestock products: Say About 


BUFFALO CORN GLUTEN FEED (23% Protein) 
NITRAGIN 


DIAMOND CORN GLUTEN MEAL (41% Protein) 
HYDROL (Feeding Corn Sugar Molasses) 


INOCULATION 


are old established products. Buffalo, : 
: n a recent survey, farmers from eleven legume 
for example, has given satisfaction growing states reported in certain terms that inocula- 
2 % tion of legume seed with NITRAGIN pays big 
for half a century. Diamond is almost 


dividends. Specific crop improvements noticed by 
as old, while Hydrol is taking its 


place as an essential sweetening es Better color throughout season 


agent in all live stock foods, includ- © Bigger yield of hay 
i ® Faster, earlier growth 
ing pellets and cubes. ® Better stand 
Use these three great feeds — ® Bigger yield of seed 
you'll find they'll make money Ability to crowd out weeds 
®@ Improved drought resistance 
for you. 
Farmers have used NITRAGIN for over forty-five 
CORN PRODUCTS SALES co years to make bigger, better yields of clovers, soy- 
a beans, alfalfa, peas and other legumes. More dealers 
17 Battery Place sell NITRAGIN ... more farmers buy NITRAGIN 
than any other inoculant. If you are not already -a 
New York 4, N. Y. Nitragin dealer, call your jobber today or write to— 


THE NITRAGIN CO., INC. 
3856 N. BOOTH ST. MILWAUKEE, WIS. 
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—tax tips 
(Continued from page 33) 


worthless and uncollectible he is entitled 
to a deduction, not because of the pay- 
ment itself but because the payment gives 
rise to a claim which becomes a bad 
debt. If the indorser or guarantor reports 
on the cash receipts and disbursements 
basis, and meets his obligations by giving 
his personal note for the worthless note 
of the principal debtor, he may not claim 
the deduction until the year in which the 
note is paid. If, however, he reports on 
the accrual basis, the deduction would 
be allowed in the year in which he gave 
his note in settlement of the obligation. ° 

Where a business debt is ascertained 
to be recoverable only in part, it is per- 
missible to take a deduction for partial 
worthlessness not in excess of the amount 
which actually becomes worthless and is 
charged off within the taxable year. If 
the taxpayer claims such a deduction and 
it is disallowed because the worthlessness 
does not occur until a later year, he may 
take the deduction in the latter year if the 
charge-off made in the earlier year has 
not been withdrawn. If the balance of 
the debt becomes wholly worthless the 
taxpayer may claim, in the year of such 
worthlessness, the amount of the debt 
which has not been allowed in previous 
years. 

Conversely, where a bad debt has been 
deducted in income tax return and at a 
later date part or all of the debt is re- 
covered, such recovery must be reported 
as income. 

If the taxpayer is engaged in business 
in which credit to customers is a factor, 
the reserve method of deducting bad debts 
may be employed ‘under provisions of the 
statute. Each year the taxpayer charges 
to expense an addition to the reserve. 
After each addition the reserve should 
represent a reasonable estimate of the 
amount that will probably become un- 
collectible out of the receivables on the 
books. When debts become worthless 
they are then charged to the reserve and 
may not be deducted from income. No 
change in method may be made without 
permission of the commissioner of internal 
revenue. 


@ HAROLD HUTCHINSON, Milford, N. H., 
has been appointed assistant manager of 
David Whiting & Sons, Inc., grain dealers, 
in Wilton. 


@ HERBERT S. SNYDER, Kingston, Ohio, 
has been appointed manager of the Picka- 
way Grain Co., Circleville, Ohio, succeed- 
ing the late S. L. Watner. , 
JOIN GWINN MILLING CO. 

Gwinn Milling Co., Columbus, Ohio, has 
named D. H. Wilson as general manager 
of its grain, feed and flour milling opera- 
tions. R. H. O'Neill has been appointed 
assistant manager. Both men have been 
with Ph. H. Postel Milling Co., Mascoutah, 
Ill, for the past two years, where Mr. 
Wilson served as general manager and 
Mr. O'Neill as sales and production man- 
ager. 
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@ JOHN O. KILGORE, Houston, Tex., has 
succeeded Lew E. Church as manager of 


the Gulf Coast Federated Feed associa- 
tion. 


@ OAKFIELD ELEVATOR CO., Oakfield, 
Wis., is planning to build a new feed 
processing plant. 


HEADS NEW SOYBEAN PLANT 
A. Roger Hook, Janesville, Wis., 
been named manager of Janesville Mills, 
Inc., new soybean processing plant now 
under construction. For the past 13 years 
Mr. Hook has been secretary of the 
Janesville Civic & Industrial council. He 
assumes his new duties Nov. 1. Ralph 
Wells, head of a large soybean plant at 
Monmouth, IIl., will also act as general 
manager for the Janesville plant. 


— 


Dickinson Feed Plant 
Purchased by ADM 


Archer-Daniels-Midland Co., Minneap- 
olis, Minn., has purchased the Dickinson 
feed plant: and the adjoining Twin City 
Trading Co. “A” elevator in Minneapolis, 
according to an announcement by S. M. 
Archer, president. 

The Twin City elevator has a capacity 
of 2,088,000 bus. and has direct connec- 
tions with four railroads. The new feed 


facilities will mean a production of about 
15,000 tons of mixed feed per month for 
the Archer-Daniels-Midland Co. 


@ R. S. BROWN & SON ELEVATOR, Nun- 
ica, Mich., has installed a Bryant ham- 
mer mill and a Kelly Duplex mixer. 


this NEW 


MINERAL CONCENTRATE 


The HERMAN NAGEL CO. - 53 W. Jackson Blvd. + Chicago 


HERMAN NAGEL Specialist in Mineral Nutrition, supplies 
the Formula, the Ingredients You Don’t Already Have in 
Stock, and the Merchandising Ideas and Materials to Build 
Your Mineral Feed Business. 


Write or Wire for Full Details 


; 
inéera ee 
erman Nagel’s | 
* 
= 
: 
> 


maintenance, etc. 


Steinlitg 


Electronic Moisture Tester 


Here’s why the Steinlite is so accurate on grain, feed, cottonseed, 
chemicals, and scores of other products: (1) It is designed and built by 
pioneer radio engineers, (2) Operates on radio frequency impedance 
principle, (3) Made of finest materials available, (4) Rigidly and 
repeatedly inspected, (5) Calibrated against official oven methods. 

Besides, it’s fast . . . shows results in one minute. And it’s easy to 
operate. More in use than all other electric moisture testers combined. 
Sold on ten day free trial basis. No money down. $275.00 F. O. B. 
Atchison, Kansas. Write for catalog number 146. 


is On 
“PISTOL-GRIP"' FIRE EXTINGUISHER BATES WIRE TIES 
chest _- closing simple, quick and economical. 
NEW ENLARGED CATALOG READY way, pump a few strokes and pull the trigger 
Write for improved 1945 Seedburo Catalog and Grain and 6... ane 
Graders Guide (unless you have it already). It shows or acid, and will not freeze. | It is 
hundreds of products for grain grading, seed testing, plant of one size to the roll, shipment 


Price— 
{ Qt. $9.30, I Qt. $11.30. Refill liquid 1,000. Bates Upset End Wire Ties in 16, 
$.95 Qt., $3.15 Gal. 


,000. 
17, 18 and {9 gauge wire only, 3” to 10” 


651 BROOKS BUILDING 
CHICAGO 6, ILLINOIS 


; 
| 


BU 


THE MIDDLEWEST 


CINCINNATI OHIO 
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Ease Requirements for 
PENB Participation 


The directors of the Poultry & Egg Na- 
ticnal board have amended the by-laws of 
the organization in order to provide state 
and local associations, cooperatives, and 
other industry groups with the opportunity 
o! playing an important part in PENB’s 
postwar promotion program to maintain 
profitable and stable consumer demand for 
poultry and eggs, according to an an- 
nouncement by H. I. Huntington. 

According to the revised by-laws, state 
associations and local industry groups 
upon contributing $100 to PENB’s general 
fund may appoint representatives who will 
attend and participate in board meetings 
as PENB delegates. Besides being em- 
powered to transact important board busi- 
ness, delegates will also be eligible to 
vote with the directors to elect annually 
PENB's five directors-at-large. Delegates 
are likewise eligible to hold the office of 
director-at-large. 

State or local industry groups qualified 
to appoint delegates are: poultry pro- 
ducers’ associations, baby chick associa- 
tions, improvement associations, poultry 
councils or federations, cooperatives, feed 
and grain dealers’ associations, poultry and 
egg shippers’ associations or institutes. The 
National Turkey federation has announced 
that A. H. Trask, Black River Falls, Wis., 
newly elected president of the federation, 
has been appointed to represent that 
organization on the board of directors of 
the Poultry & Egg National board. Mr. 
Trask succeeds Charles W. Wampler, Harri- 
sonburg, Va. 


Hay Cut at Full Bloom 
Gives Greatest Yield 


In an experiment at Cornell university 
on the best time to cut timothy hay, it 
was found that the largest amount of milk 
was produced on hay cut at the full bloom 
stage. Early cut timothy produced 95 per 
cent as much milk, and the late cut only 90 
per cent as much. 

A field of clear timothy was divided into 
three portions, and one-third was cut at 
each of the three different stages of ma- 
turity. The early cutting was made just as 
the timothy was coming into head, the 
medium cutting at full bloom, and the late 
cutting when one-half of the seeds were 
tipe in late July. 

Amounts of dry hay per acre for the 
three stages were 1.5 tons, 1.9 tons, and 
2.1 respectively. Just before frost, the fields 
were clipped again to see how much aft- 
ermath was produced. The total hay 
yields for the season respectively were 
2.32, 2.56, and 2.53 tons per acre. 

Greatest total yield, therefore, per acre 
was obtained at the full bloom stage, 
which also had the greatest milk producing 
value, reports Prof. J. K. Loosli. Tests were 
made cooperatively by the animal’ hus- 
bandry and agronomy departments. 

The three hays were graded after cur- 
ing. The early cut was listed as sample 
grade because it molded during the barn 
curing process. The medium cut, or full 
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bloom, was rated No. 1, and the late cut, 
or seed stage, as No. 3. 

An interesting observation, though, was 
that the cows ate larger amounts of the 
moldy hay than they did of the late cut- 
ting, and produced more milk. 


@ KROLL & LEACH MILLING CO. plant, 
Ft. Madison, Iowa, burned Aug. 25, with 
an estimated loss of $50,000. 
@ J. ROACH SONS, Plainfield, Iowa, for- 
mally opened its new 40,000 bushel grain 
elevator and feed mill Sept. 8. 


@ STANLEY H. BURCHFIELD, Washington, 
Iowa, has succeeded Hugo Lensch as 
manager of the Honeymead Products Co.'s 
soybean processing plant in Washington. 


@ WAYNE SMITH, Fredonia, Kan., recently 
discharged from the army, is the new man- 
ager of the W. S. Smith Grain & Feed Co. 


@ C. P. GORDON, Coffeyville, Kan., has 
opened a feed business in two new build- 
ings recently erected at the corner of Santa 
Fe and East Eighth streets. 


JOINS PILLSBURY FEEDS 
Roland Jack, widely known beef cattle 
man of Sulphur, Okla., has joined the feed 
sales staff of Pillsbury Mills, Inc., Clin- 
ton, Iowa, as state representative for 
Oklahoma, according to an announcement 
by Clyde H. Hendrix, vice president of the 
feed mills division. For the past six 
years, Mr. Jack has been associated with 
the Turner Hereford ranch of Sulphur. 


Mitt owners with FORDS Hammermills report big savings in power 


costs. 


In a recent series of tests conducted by Newman Electric 


Company of Eau Claire, Wisconsin, FORDS Hammermills used less than 
half as much electric current per cwt. of grinding as other well-known 
hammermills tested. Here are the reasons: 


1. FORDS' hammer speed is most efficient for volume grinding. 


2. The FORDS is perfectly balanced . 


vibration and breakage. 


. . reduces power-wasting 


3. FORDS' all steel welded construction reduces the weight, yet is 


stronger. 


A FORDS actually pays for itself with the power it saves! 


Write . 


let us send you complete information and prices. 


MYERS-SHERMAN CO.,1404 12th St, Streator, Ill. 
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—merchandising 


(Continued from page 59) 


he believes that there is no such thing as 
too much publicity. Advertising is han- 
dled on a cooperative basis. Under this 
arrangement the dealer pays 50 per cent 
and the feed manufacturer the other half. 
Newspaper copy, mats, and hand bills are 
furnished by the latter. Feeding charts, 
egg record charts, milk record charts and 
the Uncle Johnny Journal, a house organ, 
are distributed free of charge to farmers 
throughout the area. 

Another special service provided by the 
feed store includes free consultation serv- 
ices of a poultry specialist and dairy con- 
sultant. This diagnostic service has won 


many new customers for the firm. 

Last June an open house for customers 
and friends marked the fifth milestone of 
this progressive business enterprise. Per- 
sonal contacts with customers, ability to 
make friends and sincere confidence in 
their products are some of the reasons why 
the Houstons will probably continue to 
make their mark in the feed business. 


@ CLARE MINTHORN, Lake City, Mich., 
has installed a Bryant hammer mill in 
the Lake City elevator. 
OPENS NEW MILL 

L. D. Morris has opened a new feed mill 
at Radisson, Wis. Mr. Morris, who is 
formerly of Tony, Wis., is installing a new 
mixer, grinder and other equipment. 


COTTONSEED 
MEAL in the mixture 


is preferred by feeders 
of livestock as the 


No. 1 protein supplement 


to balance the 


ration! 


“LIVESTOCK 


Educational Service 


NATIONAL COTTONSEED 
PRODUCTS ASSOCIATION, 


618 WILSON BUILDING 
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COTTON 
the crop 
Inc. 


DALLAS 1, TEXAS 


Schedule Short Course 
For Feed Dealers 


An eight-week course to train men for 
employment in the feed, seed, grain and 
fertilizer business will be offered by the 
school of agriculture at Purdue university, 
April 29 to June 22 according to an an- 
nouncement by Fred K. Sale, executive 
secretary of the Indiana Grain & Feed 
Dealers association, co-sponsors of the 
project. 

Plans for a similar undertaking proposed 
last year were canceled when sufficient 
enrollments were not received due to man- 
power shortages in most feed plants and 
other wartime restrictions. 

Applications have already been re- 
ceived from several firms who are plan- 
ning to send key men to the school and 
officials are expecting a number of dis- 
charged servicemen who are interested in 
returning to the feed and grain business 
to enroll. It is believed that veterans 
will be eligible for free tuition under the 
GI bill of rights. 

Subjects to be offered for the short 
course will include chemistry of feeds; 
feed requirements and feeding recommen- 
dations for dairy cattle, beef cattle, poul- 
try, swine and sheep; livestock and poul- 
try diseases and sanitation; seed testing; 
laws relating to the sale and transport of 
feed and seed; fundamentals of bookkeep- 
ing, and business management. 

Additional information regarding the 
school may be obtained by writing V. C. 
Freeman, associate dean, school of agri- 
culture, Purdue university, Lafayette, Ind. 


Staley Co. Opens New 
Research Laboratory 


A new $250,000 research laboratory 
has been opened by the A. E. Staley 
Manufacturing Co., Decatur, Ill., on two 
floors of the ll-story Staley office build- 
ing, company officials have announced. 
Dr. W. W. Moyer, director of research, is 
in charge of the new laboratory facilities. 
Technical director of Staley laboratories 
is Howard File who has been with the 
company for 35 years. 

The new addition supplements the three- 
story laboratory erected in 1937 for the 
purpose of developing and discovering 
new and wider uses of corn and soybeans. 
During recent years, the company has 
made several notable developments in this 
work, such as a corn derivative used in 
the production of penicillin, improvements 
in the method of manufacturing V board, 
a waterproof fibre board used by the 
army for containers, an economic method 
of producing levulinic acid, a sweeter type 
of corn syrup and an improved process of 
refining soybean oil. 


@ WALTER C. MARTIN, Salem, Ind., part 
owner of the Crayden-Sterling Hatcheries, 
and his father, Oswell M. Martin, were 
killed in a plane crash Aug. 5. 


@ J. H. WAKE FEED CO., What Cheer, 
Iowa, is constructing a 54 by 60 ft. build- 
ing. 
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Pictured above is the new Milwaukee warehouse of King Midas Flour Mills, 
Minneapolis. The warehouse is located at 4262 N. 35th Street in Milwaukee. It was _ — : 
formerly occupied by the Russell-Miller Milling Co., Minneapolis, which recently ZA KOEL S$ ¢ 4 oS 


closed its Milwaukee branch activities. In addition to having increased floor space 
as compared to the former King Midas warehouse in Milwaukee, the new building 
provides suitable railroad siding, easy accessibility and plenty of parking space. 


Grain & Flour Exchange 


BOSTON 
@ DEHYDRATED FEED CO., INC., Sac City, @ CARLISLE MILL & ELEVATOR, Carlisle, L HANcock 3115 
Iowa, has been organized with Reuben Ind., has been sold by George D. Gettin- = 
Griffith as president; J. F. Wilson, vice ger to Arthur Harris of Merom, and his | GR AIN co. = 
president; and F. B. Hansen, secretary- four sons, Joe, John, Perry and William N =——____== 
treasurer. Harris. 


A 


BUFFALO fi’ 


OYSTER SHELL 
MEAL and FLOUR 


99 25/100 PURE CALCIUM CARBONATE 


3832 Bd. of Trade 


CHICAGO 
WABash 


FOR YOUR FOR YOUR 
MASH FEED 
MASH FEED [DONG : 
| 501 Grain Exch. 
OMAHA 
Used by many manufacturers of the Nation's Quality HAmey 101 
Feeds. 
We can make prompt shipment of straight cars of FEED CO 
meal and flour. 
If you cannot use a straight car of meal or flour, NEWSOME! 


why not include some in your next carload of medium 


and chick size PILOT BRAND Oyster Shell? 516 Hodgson Bid. | 
MINNEAPOLIS 


MAin 5587 


OYSTER SHELL PRODUCTS CORPORATION 6/J 
New Rochelle, N. Y. Morgan City, La. St. Louis, Mo. SOMMISSION i. 
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DEHYDRATED 


Minnesota, North Dakota 
South Dakota and 
Northern Wisconsin 
e 


STALEY’S 
NOPCO 
ARMOUR’S =::;. 
PACIFIC MOLASSES Co’s. 


Cane Blackstrap Molasses 


MANANAR 
OMALASS 


MANEY BROTHERS 
‘MILL & ELEVATOR CO. 


Tey WO 


THE SPIDER is one of Nature's 
Great Builders...In building her web, 
she measures angles and bisects them 
... calculates and adjusts strains. . . 
employs the principle of the strut and 
brace and welds joints with “mucilage” 
... In this web she spins her trap line, 
marriage bed, winding sheets for vic- 
tims, and alarm system and escape 
route. 


HELLBUILDER 
is a great builder, too ... Shell- 
builder builds EGGS! Actual 
tests by agricultural colleges 
show that Oyster Shell leads 
all sources of calcium for poul- 
try in building egg production 
and firmer egg shells. 


cor 


ilder is pure reef oyster shell! 


+~From age-old reefs in Galves- 
ton Bay and processed in our 
modern plant, Shellbuilder is 
clean, sterilized, uniform, attrac- 
tively packaged. 


WE INVITE COMPARISON! 


Chick - Pullet - Hen 25-Ib., 50-Ib., 80-Ib., 100-Ib. 


The W. J. Small Sales Co. 


Fairfax District 
KANSAS CITY, KANSAS 


3 SIZES: BAGS: 


--MOUSTON, TEXAS... 
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AUSTIN W. CARPENTER 


Never has there been the outstanding 
need that exists right now, for a united 
front by all businessmen in every line of 
trade. This holds especially true for the 
so-called ‘small businessmen” of America 
who face the necessity of meeting the 
keenest competition ever known in this re- 
conversion period. 

We have trade associations in practi- 
cally every line of trade activity but for 
the most part, these associations function 
only on problems of specific interest to the 
groups from which their individual mem- 
bership is made. 

It isn't necessary to sell anyone on the 


Austin W. Carpenter is a member of 
the New York State Emergency Food 
commission and executive director of the 
Eastern Federation of Feed Merchants. 
His opinions, as expressed in this column, 
are his own and are not necessarily shared 
by the publishers of The Feed Bag. 


idea that there are many problems thai 
have a definite impact on all trade fields 
and in working for the solution of these 
problems, all trade associations and their 
memberships should be waging a hand to 
hand, united front. Generally speaking, 
this is not being done. 

If feed, coal, food, lumber, furniture, dry 
goods, petroleum, drug, delicatessen, shoe, 
insurance, and other retail merchanis tie 
in their thinking and effort on action pro- 
grams to safeguard the welfare of retailers 
in general, the possibilities of successful 
action will be greatly enhanced. 

Quite naturally, here is a task for local 
community Chambers of Commerce and 
businessmen’s associations. However, I am 
having the courage to say that my per- 
sonal observations convince me that these 
local organizations are not thoroughly 
conscious of the perplexing reconversion 
problems of small businesses and conse- 
quently are not swinging into action with 
the dynamic energy which the situation 
demands. 

The solution of the problems, it seems to 
me, is the development of leadership in 
every community for the marshalling into 
action of a united small businessmen’s 
front. 

Talking as I do in this column only to 
feed merchants, I want to appeal to you 
men in our line of trade to take this im- 
portant and necessary leadership. Busy 
as you are, take an hour for telephoning 
to the retailers in your town to set them 
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thinking on the seriousness of the problems 
that are unfolding for all merchants; get 
them together in a meeting for a real dis- 
cussion of these problems and the need 
for action in solving them. You won't 
have to do the job alone because you'll 
find other community merchants who will 
help you carry the ball on the proposi- 
tion. 

In signing off my thinking I want to 
voice the emphatic conviction that small 
businesses in America make as substantial 
a contribution to a sound national econ- 
omy as any strata of American industry 
and trade; that they are at the crossroads 
right now as we go into this reconversion 
period and we must fight our own battles 
for survival. No one else is going to do it 


for us. We must marshall our resources; 
swing into action. The fight must be a 
united—every retailing field of activity— 
fight. 

@£E. E. TURNQUIST, Crookston, Minn., 
has succeeded the late J. J. Padden as 
president and manager of the Crooks- 
ton Milling Co. 

@ WEST TENNESSEE SOYA MILLS, INC., 
Tiptonville, Tenn., is erecting additional 
soybean storage bins to double its present 
capacity. 

@ SKYLINE HATCHERY, Worthington, 
Minn., is planning to build a modern, 
fireproof feed warehouse. 


MANY HOG MEN are finding there’s an easy 
way to cut down pig losses, grow healthy, 
rugged pigs and have heavy pigs at wean- 
ing time. Yes, it’s the Ful-O-Pep way with 
vitamin-rich Ful-O-Pep Pig Starter. This 
nourishing, appetizing feed is built around 
wholesome oatmeal and fortified with Con- 
centrated Spring Range,* plus other vita- 
min-rich sources to promote fast growth 
and help prevent pig losses. Ful-O-Pep 
Pig Starter is fed in creeps beginning when 
pigs are one week to 10 days old and con- 
tinued right up to weaning time. 


OPEN THE DOOR TO 


HOG FEED PROFITS 


BY FEATURING 


FUL-O-PEP PIG STARTER 


Special Vitamin Benefits 
in Ful-O-Pep Help to... 
1 Speed up growth of young pigs. 


2 Cut down pneumonia, scours and other pig 
losses due to lack of vitamins. 


3 Build sound bones and big frames. 


SO RICH IN FEEDING VALUE is this amaz- 
ing pig feed that several test litters fed on 
Ful-O-Pep Pig Starter averaged over 46 
pounds per pig at 8 weeks of age. Think 
what this means in terms of satisfied cus- 
tomers and repeat business on Ful-O-Pep 
Pig Starter and other Ful-O-Pep feeds. 
HELP YOUR CUSTOMERS raise big litters 
of husky pigs this fall by recommending 
Ful-O-Pep Pig Starter. 

FOR MORE INFORMATION about Ful-O-Pep 
Pig Starter and other profitable Ful-O-Pep 
feeds, write to *Reg. U. S. Pat. Off. 


THE QUAKER OATS COMPANY, CHICAGO 4, ILL. 
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gredients and results. 


Pinter the wartime period Honegger 
Feeds have maintained their high quality in both in- 


In addition, Honeggers’ have conscientiously serviced 
their older accounts rather than attempt an “all out”’ 


expansion program. 


How well this has been accomplished can best be told 
by the number of loyal dealers Honeggers’ have been 
able to service during these trying times. 


If you are looking for a line of 
feed that GETS REPEAT BUSI- 
NESS,and KEEPS it, order 


Honegger Feeds today. 


CO. 


Save money and extend your 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 
you these big advantages: 


1 Exceptionally high in amides and 
* amino acids and with approximately 
three times as much crude protein as 
average cane molasses. 


> Rich and well balanced content of 

* Vitamins B:, B: and Be as well as 

Vitamins C, E (fertility factor), H 

P-P (Niacin), and Pantothenic 
ci 


3 a content of digestible carbo- 
* hydrates in form of various sugars 
and polysaccharides, including the very 
nutritious pectin and soluble gums. 


4 Many minerals and elements essen- 
* tial to animal health including iron, 
calcium, phosphorus, magnesium, potas- 
sium, sodium, chlorine, sulphur, manga- 
nese and copper. 


5 Uniformly high quality, plus other 
* advantages of dealing direct with 
producer as we market only our own 
production. 


6. Ideally located to serve customers in 
the Southeastern territory. 


SUPPLY AVAILABLE for shipment in accordance with W. P. B. mn 


\\NITED STATES SUGAR CORPORATION 


CLEWISTON, FLORIDA 


Solicited 


CECIL F. MARSH 


Cecil F. Marsh, who has been sales 
manager for the Glidden Co. feed mill 
division at Indianapolis, Ind., has been ap- 
pointed general manager of the division 
according to an announcement by P. E. 
Sprague, vice president of the Glidden Co., 
Cleveland, Ohio. Mr. Marsh now is directly 
responsible for the company’s feed opera- 
tions at Indianapolis, including all phases 
of manufacturing, purchasing, sales and 
uniformity control of feeds. 


Feed Grains Continue 
In Strong Demand 


Heavy demands for feed grains and by- 
product feeds continued exceptionally 
strong during September as in previous 
months, the department of agriculture has 
announced. The usual summer relaxation 
in demand for feed concentrates has been 
slight this year even though green feed 
supplies have been good to excellent 
almost everywhere. 

Farm pastures Sept. 1 were decidedly 
better than a year ago and furnished 
abundant green feed. Grazing was gen- 
erally good except in sections of the 
Southwest, the Northwest and scattered 
areas in the Central states. 

Oats and barley were marketed in in- 
creased quantities during August and 
September but market supplies of corn 
dropped. While supplies of oats and 
barley were about sufficient to meet trade 
needs, the demand for corn by feed, food 
and industrial users far exceeded the sup- 
ply. Some corn-processing plants have 
been forced to reduce operations and 
others have closed down completely, the 
department says. 


@ MILLER FEED STORE, Purdy, Mo., has 
been purchased by Damon Wormington 
and William Hemphill. 
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(Continued from page 25) 


wos not a “failure,” although he did not use that word. He 
said it was a “stalemate,” but that sounds like a difference with- 
out a distinction. Some newspapers have charged that this 
stalemate was caused by the strict censorship clamped down 
on the meetings as requested by Mr. Byrnes. A full and complete 
reporting in the press, it is contended, would have kept Mr. 
Molotov in his place. Now the fact is that the conference was 
not successful from the standpoint of achieving results. There 
seems to be little doubt, however, that our representatives 
were standing on principle and not expediency. There was 
no appeasing of Russia and that makes for progress in the 
international field. The people have a right to expect that 
in all our negotiations, with friend and foe, we will recognize 
and incorporate in all agreements principles of justice and 
equity. We gave everything to perpetuate those ideals; we 
shall accept nothing else. 


THE ATOMIC BOMB 


People are interested in this subject. Many letters are being 
received and House members have been expressing their 
thoughts quite freely on it. Atomic energy, used constructively, 
can result in great good for mankind. Used destructively, it 
can be a curse. It would seem to follow that there is an 
urgent need to safeguard mankind in the control of this energy. 

President Truman has just said that we do not intend to 
give away the secrets of the manufacturing technique, yet 
admits that the secret of atomic energy will soon be the 
property of all nations. Right now time runs with us but it 
is fleeting and ultimately all nations will stand on the same 
level in knowledge of this power. The antidote for the wanton 
use of atomic energy for the purpose of war is sympathetic 
understanding, one nation toward another. We must con- 
fess that in the material world science has made great advance- 
ment, while in the field of human relationships mankind has 


made but little progress since Christ hung at Calvary. A start 
must be made, why wait? : 


DEMOBILIZATION. 


The army is libgralizing its discharge policy quite rapidly. The 
navy not so fast and it is giving us a lot of trouble. Army 
demobilization ig*teaching a million per month and expects 
to have the..whole job done by next June. Navy thinks it 
might be only 30 days behind. In the last war many of us 
were in eight and ten months after hostilities ceased, and 
we had only five million to demobilize. In this war the job 
is twice as big. We shall have to be patient. 


, SALES DROP 


Reports reaching here are to the effect that retail buying 
has dropped considerably in the last 30 days. There is a 
feeling of uncertainty in the air with full employment in doubt 
and unrest. Eating places have been hardest hit, but this is 
natural with the easing of rationing of foods. Luxury items are 
off also and with the 20 per cent excise tax in effect until next 
June, no relief is expected in this line. People are saving their 
money for that storm which is in the offing. Retail goods will hit 
the stores within 60 days and Christmas buying will be heavy 
unless the whole productive machinery breaks down. , 


FARM OUTLOOK 


From shortages to surpluses is the problem facing the Ameri- 
can farmer. Right now potatoes are crowding the markets 
and the government is getting ready to meet its promise to 
the farmer to maintain the price at 90 per cent of parity; 
which means that Uncle Sam will have to start buying up 
the crop wherever there is a surplus. Soon cotton, poultry, 
cabbage, and other food items will be in the surplus market and 
unless absorbed in export to feed the hungry in other parts 
of the world, the government will have to enter with subsidies. 
Our present policy is to guarantee the farmer against low 
prices. How long this program will continue is in doubt be- 
cause Secretary Anderson has said that it should not be 
carried beyond next June. 


THE FEED BAG — October, 1945 


Depend Upon WERTHAN 
for Emergency SERVICE 


F EED MANUFACTURERS, faced 
with the problem of constantly shift- 
ing formulas and consequently 
changed guarantees as to ingredients 
and analysis, will find . . . 


Werthan's sudden emergency serv- 
ice is made to order to help them - 
meet their packaging requirements 
without delaying the flow of feed 
for food to the farms and feeding 
lots. 


Ask Werthan specialists for sugges- 
tions as to redesigning your bags 
for "duration labelling.” . . . 


Depend upon Werthan for sudden 
shipments of bags, with or without 
changes in design, whenever you are 
faced with any packaging emer- 
gency. 


Werthan pledges the full coopera- 
tion of its entire organization to help 
the feed industry meet its wartime 
obligations. 


WERTHAN BAG CORP. 


8th Ave. and Howard St. 
NASHVILLE TENN. 
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Central Soya Co. Forms 
New Sales Company 


Master Mix Distributors, Inc, a new 
sales company, has been organized by 
Central Soya Co., Inc., to distribute Master 
Mix livestock and poultry feeds in five 
Southern states, D. W. McMillen, chairman 
of the board of Central Soya has an- 
nounced. 

Formation of the new company is ex- 
pected to double Central Soya's distribu- 
tion territory by adding the states of Ken- 
tucky, Tennessee, Alabama, Georgia and 
Florida. 

George C. Thomas, Central Soya vice 
president and company veteran, has been 
appointed president and general manager 


Its 
Greater 


PURITY 


_.. DEPENDABILITY 


It PAYS to 
Specify Genuine 


LDEN 


CALCIUM CARBONATE 


Alden Calcium Carbonate 
mixes better, gives better results. 
Noted for outstanding quality. In 
Alden territory, most mixers of 
quality feeds 
insist on 
Alden. They 
know it’s 
made right. 
Nationally 
known. inde- 
pendent lab- 
oratory tests 
prove AI- 
den’s uni-# 
form purity 
over a period 

_of 20 years. 


IOWA LIMESTONE 
COMPANY 


Bankers Trust Bldg. 
DES MOINES 9, IOWA 


Yes, 


PICTURED above are key exec- 
utives figuring in the new 
Master Mix organization. From 
left to right: D. W. McMillen, 
chairman of the board of Cen- 


tral Soya Co., Inc.; R. H. 
Fletcher, president, Central 
Soya; George C. Thomas, 


president of Master Mix Dis- 
tributors, Inc.; and Harry 
Cooper, vice president of the 
new company. 


cf the new firm, and Harry Cooper, In- 
diana-Michigan sales manager for the 
McMillen Feed Mills division of Central 
Soya, has been named vice president and 
general sales manager. 

Mr. Thomas has been closely identified 
with the manufacture of Master Mix feeds 
since the company was first organized, 
more than a decade ago. For the past 
two years he has been a member of the 
board of directors of the American 
Feed Manufacturers association and was 
selected by members within the indusiry 
to direct the activities of the Indiana Feed 


Conservation council during the war emer- 
gency. 

Mr. Cooper has been associated with 
the McMillen Feed Mills for eight years 
and has an outstanding record as a sales- 
man. He was made district sales manager 
for Indiana in 1942, and in 1944 was pro- 
moted to district sales manager for Indiana 
and Michigan. 

Shipments into the new sales area are 
not expected to begin until after Jan. 1, 
1946, although Mr. Thomas and Mr. Cooper 
plan to set up headquarters in the South 
shortly after Nov. 1. 

R. H. Fletcher, president of Central Soya 
will assume Mr. Thomas’ duties as general 
sales manager and Ed Fry, Muncie, Ind., 
will succeed Mr. Couper as Indiana-Mich- 
igan district manager. ° 

@ ROUNDS METCALF FEED MILL, Am- 
herst, Wis., has installed a new 75 hp. 
Jacobson hammer mill, dust collector, 
crusher and an additional 2 ton feed 
mixer driven’ by water power. - 


IT PAYS 
TO RECOMMEND— 


5425 WEST ROOSEVELT ROAD 


RYDES” 
CALF FEEDS’ 


“Cream Quality— 
for Particular Calf Raisers” 


i] RYDE & COMPANY 


CHICAGO 50, ILLINOIS 


*CREAM CALF MEAL 
— Fed wet — 


*CREAM CALF FLAKES 
—Fed dry — 
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PRODUCTION, COMPOSITION, AND 
VALUE OF POULTRY MANUR'E 

Bulletin 469, Pennsylvania State Col- 
lege, School of Agriculture, State College, 
Pa. 


* * * 


FIFTY-SIXTH ANNUAL REPORT 

Tennessee Agricultural Experiment Sta- 
tion, Knoxville, Tenn. 

* * * 
ASCORBIC ACID IN EVAPORATED MILK 

Bulletin 473, Pennsylvania State Col- 
lege, School of Agriculture, State Col- 
lege, Pa. 

* * * 
DIGESTION EXPERIMENTS WITH RANGE 
FORAGES AND FLAX HULLS 

Bulletin 684, University of California, 
Agricultural Experiment Station, Berke- 
ley 4, Calif. 

* * * 
FIFTY-SEVENTH ANNUAL REPORT 

Cornell University, Agricultural Experi- 

ment Station, Ithaca, N. Y. 

PULLORUM DISEASE ERADICATION IN 
MASSACHUSETTS 

Bulletin 124, Control Series, Massachu- 
setts Agricultural Experiment Station, 
Amherst, Mass. 

* * * 
SIMPLIFYING THE WORK AND MAN- 
AGEMENT OF HOG PRODUCTION 

Purdue University, Agricultural Experi- 
ment Station, West Lafayette, Ind. 

FREEZING RATES OF FOOD 

Bulletin 471, Pennsylvania State Col- 
lege, Agricultural Experiment Station, 
State College, Pa. 


Dr. Jungherr Receives 


1945 Borden Award 


Dr. Erwin L. Jungherr, University of Con- 
necticut professor of animal diseases, has 
been presented with the 1945 Borden 
award of $1000 and a gold medal for 
research in poultry science. The presen- 
tation is made annually to the investigator 
who has made the greatest contribution 
to the poultry industry in the preceding 
seven years. 

W. A. Wentworth, Borden public rela- 
tions director, made the award at a din- 
ner at Storrs, Conn., attended by univer- 
sity officials and poultry scientists. War- 
time travel restrictions prevented a 1945 
meeting of the Poultry Science association 
at which time the award is usually made. 

Dr. Jungherr was honored for his work 
which has made possible more exact diag- 
nosis of certain poultry diseases and for 
his cooperation with the federal labora- 
tory at East Lansing, Mich. 


@H. E. MOORE, Champaign, IIll., has 
purchased Clarence Johnson’s grain and 
coal business at Bellflower. 


@C. E. CONANT, Churdan, Iowa, is 
Now operating the elevator at Varina 
which he purchased from W. G. Daugherty. 
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MILL AND ELEVATOR EQUIPMENT 


Our Service Includes 


Dust Collectors Feed Hoppers 
Malt Cleaners Elevator Casings 
Reels, Bins, Tanks Elevator Legging 
Spark Choke Damper Elevator Heads 


Fire and Dust-Proof Elevators 
Conveyors and Fittings 
General Sheet Metal Work 
Building Special Machinery 


L. BURMEISTER COMPANY 


4535 W. MITCHELL ST. 
MILWAUKEE 14, WIS. 


FOR YOUR BREEDING MASH 


Assure Chick Vitality with 
Sufficient Vitamin A > 


WHITCOD gives you 3000 A units—all from pure 
Cod Liver Oil, and at NO EXTRA COST! 


Today poultrymen and turkeymen want chicks and poults that have the vitality to live, grow 
strong, and develop rapidly. They want chicks and poults that are free from any vitamin deficiency. 

Get your chicks and poults off to a good start. Use WHITCOD “SPECIAL”—a pure Cod Liver 
Oil, Fortified, in your breeder mashes. WHITCOD “SPECIAL” is a high quality oil with a 
guaranteed content of 3,000 Vitamin A and 400 Vitamin D units. , ; 

It will pay you to investigate WHITCOD today. Write for our prices and full details. 

For general poultry mashes we also have a pure Cod Liver Oil fortified, that has a guaranteed 
content of 400 Vitamin D and 2,000 Vitamin A units. Prices and samples on each or both of these 
oils will be supplied on request. 


WHITCOD 


A PURE COD LIVER OIL, FORTIFIED 
Produced under our U. S. and Canadian Patents 


WHITMOYER LABORATORIES, Inc. 
Dept. B10, MYERSTOWN, PENNA. 


Branch Plants: Western Representative: George C. Spriestersbach 
Rockland, Maine — Yarmouth, Nova Scotia 505 Phoenix Bldg., Minneapolis, Minn. 
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* from Armour 


Now that the war has ended, people are 
shopping again—looking for something 
better. And that includes your farmer- 
customers. It includes feeders. 


* 


Farmers are looking for better 
feeds. They are looking at feed 
tags to see what goes into the 
feeds they buy. Once more they 
are conscious of formulas—and 
they want feeds that are as good 
as they used to be, or better. 


* 


Wartime substitutions in feed formulas 
are no longer expected. Your customers 
will again be insisting on Armour’s Meat 
Proteins—just as they have for more than 
forty years. * 


However, the animal protein 
shortage is still critical. Current 
supplies are not large enough to 
meet demands. Therefore, it is 
up to the feed manufacturer, the 
feed dealer, and feeders to make 
the most of what they have. 


* 


Until conditions change, we shall con- 
tinue to allocate Armour Meat Protein 
products, distributing them among our 
dealers as fairly as possible. 


* 


Meanwhile, we appreciate the 
splendid cooperation of feed 
dealersand feeders who are mak- 
ing the best of a situation that 
has been trying at times. 


ANIMAL FEED DEPARTMENT 
CHICAGO 9, ILLINOIS 


ARMOUR 


Armour’s 50% Meat and Bone Scraps 
Armour’s 65% Special Steamed Bone Meal 


Oats, Barley Receipts 
Increase Materially 


Oats and barley movements to com- 
mercial channels based on receipts at 
primary markets increased materially dur- 
ing August and continued fairly large in 
early September, the department of agri- 
culture reports. 

The increase is mainly seasonal, with 
new crop grain becoming available. Oats 
sales from farms usually reach peak level 
in August when one-fifth of total sales is 
marketed. About one-tenth of the sales 
from a crop are marketed in September 
the department said. 

New-crop barley sales from farms 
usually conform to a pattern similar to 
oats. About 40 to 50 per cent of the total 
quantity sold from each crop is marketed 
during the July-September period with the 
peak reached in August. 4 

Nearly 43 million bushels of oats were 
received at 12 primary markets during 
August, 76 per cent more than during 
August, 1944. During July and August 
54.5 million bushels came to the 12 mar- 
kets, 70 per cent more than for the same 
two months last year and better than 
twice the 1939-43 average for the same 
veriod. These marketings reflect the rec- 
ord 1945 oats production. 

Barley receipts at four primary markets 
during August were 22.6 million bushels, 
only slightly less than figures of August, 
1944. During the June-August period 43.5 
million bushels of barley were received 
by these markets, compared with 41.9 
bushels in 1944 and an average of 31.2 
million bushels for the 1939-43 period. 

Corn marketings have been substantially 
larger during the 1944-45 crop year than 
previously, the department says. More 
than 370 million bushels of corn were 
received at 12 primary markets during 
the 1l-month October-August period. Re- 
ceipts for that period were 117 million 
bushels more than the entire 12 months 


of 1943-44, a 46 per cent increase, and 
100 million bushels larger than the 1938- 
42 average. Movement of corn to market 
was at a high rate from late October, 
1944 to July, 1945 but dropped sharply 
to average in August, continuing average 
until mid-September. In relation to the 
demand the marketings have been small, 
according to the department. The period 
of greatest corn marketings is usually 
October-December but the peak occasion- 
ally is reached in January. 


Staley Completes New 
Soybean Oil Plant 


A. E. Staley Manufacturing Co., Deca- 
tur, Ill., has announced completion of a 
new $2,000,000 soybean oil extracting 
plant at Decatur, which will increase the 
company’s soybean oil and meal produc- 
tion by 50 per cent. 

The new plant, with a capacity of 550 
tons of soybeans daily, adjoins a 5,550,000 
bushel storage elevator and is located on 
a 45-acre tract. Hexane, a highly volatile 
petroleum product, is used as a solvent 
for oil extraction in the new plant, while 
Staley’s other Decatur plant will continue 
to use the expeller method. A 20-acre 
pond provides the new plant with cooling 
water and extra fire protection. Explosion 
and spark-proof equipment is used 
throughout. 


@ OREGON GRAIN CO., Oregon, Ill., has 
been acquired by John H. Pierce and Les- 
ter E. Sanderson. The new owners have 
changed the name of the firm to the Rock 
River Milling & Grain Co. 

@ CAPE EGG & FEED CO., Cape Girar- 
deau, Mo., has moved to a new 40 by 80 
ft. brick building at 509 Morgan Oak 
street. 


@ CARL SHELBY, Paxton, Ill., is building 
a feed mill and warehouse to adjoin his 
elevator. 


MANARD MOLASSES Inc. 


Phone RAymond 9741-42 
532-34 Audubon Bldg. 


New Orleans 16, La. 


MANARD QUALITY 
Sugar Cane Blackstrap 
MOLASSES 


* 


TANK CARS & BARRELS 
Use more MOLASSES — and you will save money. 


Use MANARD QUALITY in YOUR FEEDS, and you get extra 
nutritive value. 
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re not over! 


VICTOR 
LOAN! 


There's plenty of action ahead for 
fast-thinking industrial leaders in 
putting over the new Victory Loan! 
Your Victory drive is important be- 
cause: 


EVERY VICTORY BOND HELPS TO 
Bring our boys back to the 
America for which they were 
willing to give their lives! 
Provide the finest of medical 
care for our wounded heroes! 


BOOST THE NEW F.D. ROOSEVELT 

MEMORIAL $200 BOND! 
Urge all your employees to buy 
this new Franklin Delano Roosevelt 
Memorial $200 Bond through your 
Payroll Savings Plan! At all times 
better than ready cash, Victory 
Bonds are industry's to 
our returning heroes! 


START YOUR VICTORY DRIVE 
TODAY! 

Every Victory Bond aids in assur- 

ing peacetime prosperity for our 

veterans, our nation, your employ- 

ees—and your own industry! 


The Treasury Department acknowledges with appreciation the publication of this message by 


Che feed Bag 


*« This is an official U. S. Treasury advertisement prepared under the auspices of the Treasury Department and War Advertising Council * 
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his talents for stimulating conversation. 
He says he has practically no time for 
reading, but he consumes pages of periodi- 
cals, current books and newspapers, in 
huge gulps and likes sessions with his 
customers where conversations on crops 
and animal nutrition fly thick and fast. 
Not limited to just “shop talk,’’ however, 
these provocative, opinion-exchanging 
sessions often are in a deeply serious vein, 
with world affairs, local news and politics 
coming under the earnest conversational 
microscope of the genial proprietor and 
his patrons. 

With one son in a navy pre-flight school, 
Clair St. John is happy that the war is 
over. Sometimes the talkfests around the 
mill hinge on the subject of “Peace! 
Can we keep it?’, and there is invigorat- 
ing, constructive thinking along this line 
as the minds of the group dwell on the 
all important subject. 

There is an abundance of soft corn to 
be dried in the community, and the recent 
installation of a new corn drier is certain 
to increase the trade at the St. John mill. 
Mr. St. John buys and sells grain, and 
gifted with an inherent business alertness, 
knows where the best markets are and 
ships many carloads of grain annually. 

Clair St. John’s eyes are fixed unswerv- 
ingly on that one-stop proposition which 
he will construct across the street some- 
time in the future. A brief respite from 


the headlong pace at which his business 
now operates will find him poring over 
blueprints, doing some concrete thinking 
about the project. 

“Come back in a couple of years and 
you may see this interesting experiment in 
operation,” is the kind invitation he issues 
the visitor. 


Record Crop of Turkeys 
Expected This Year 


Preliminary turkey crop reports indicate 
a 22 per cent increase over 1944 produc- 
tion, according to the department of agri- 
culture. This year’s crop is expected to 
be 44.2 million birds, far more than the 
farmers’ intentions Feb. 15 when they pre- 
dicted only an 8 per cent rise. 

Several favorable factors have prompted 
the large increase. There have been lib- 
eral feed supplies, the army has con- 
tinued to demand large numbers of birds, 
the weather has been good, and turkey 
profits have been steady for the last three 
years. 

Production shifts have been noticeable 
in different regions. In the early 1930's 
more turkeys were raised west of the 
Mississippi, but in recent years production 
has risen steadily in the East, especially 
in Virginia, Connecticut, Maine and New 
Hampshire. 


@ NATIONAL OATS CO., St. Louis, Mo., 
is planning to build a 360,000 bushel 
grain elevator with head house, grain 
drier, and unloading facilities. 


IT TAKES FEED TO PRODUCE FOOD 


Our business is milling grain ingredients 
for formula feeds. We offer a wide variety 
of products giving you a mixed car assort- 
ment not available from any other mill. 


FRUEN MILLING CO. 


MILLERS TO THE FEED TRADE 
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FEEDS FEEDING 


By F. B. Morrison 


Here is a book which is a definite asset for any 
person producing or handling feeds. This 20th 
edition of FEEDS AND FEEDING, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed —a book you 
can use almost every day. 


Order For Deferred Delivery 


Get your copy of FEEDS AND FEEDING direct 
from The Feed Bag by placing your order now 
for shipment after August, 1945. 


Che feed B 


741 N. Milwaukee Street 
Milwaukee 2, .Wisconsin 


H « 
(Continued from page 47) 


B. Bowden, executive vice president of the 
Grain & Feed Dealers National associa- 
tion was toastmaster. John Strohm, man- 
aging editor of Prairie Farmer and a 
world traveler talked on the “World 
Neighbors Program.” The Illinois associa- 
tion was host to allied salesmen at a 
breakfast Tuesday morning. 

New directors elected were Walter N. 
Jones, Vitality Mills, Inc., Chicago; Fred 
Reinwald, Reinwald Produce Co., Carmi, 
and Herbert Wolters, Wolters Hatchery, 
Danville. 

Mr. Dewein was elected president to 
succeed Mr. White; Arthur Zimmerman, 
Fasco Mill Products Co., Mendota, was 
elected vice president, and Joseph Apple, 
J. V. Apple Feed Store, East Alton, was 
named treasurer. Retiring directors are 
Mr. Canterbury, Mr. Lanter and Russel 
O'Neill, Philip H. Postel & Co., Mascoutah. 

@ MR. AND MRS. PHIL WATKE, Seattle, 
Wash., have purchased the Baird Feed & 
Produce Co., Pullman, Wash., from Mr. 
and Mrs. J. W. Byrd. 

@ CLARK COUNTY FARM BUREAU, South 
Charleston, Ohio, has purchased Dewey 
Bros. Co.'s elevator. 


@ CC. D. JENNINGS, Hutchinson, Kan., is 
planning to build a 60,000 bushel elevator 
at Big Bow, Kan. 


* 


ag 
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ORE grain and less protein for 
turkeys, broilers and late hatched 
chicks, culling of old hens and slowly 
maturing birds; more pasture and less 
protein for dairy and beef cattle; and use 
of protein supplements for brood sows 
and fall pigs, rather than for market hogs 
—this summarizes the recommendations of 
the United States department of agricul- 
ture for easing the current tight protein 
feed situation. 

Farmers in doing their part in meeting 
wartime needs for meat, milk, and eggs 
are producing 22 per cent more turkeys, 
23 per cent more chickens, feeding hogs 
40 to 60 pounds heavier, and feeding 
dairy cows at a much heavier rate than 
last year. At the same time, last year's 
protein supplies were no larger than a 
year earlier and new-crop production is 
not yet available in volume. 

The department of agriculture feels that 
there is no reason for alarm or fear about 
the supply of protein feeds after the new- 
crop vegetable proteins become available 
if these recommendations are generally 
adopted by farmers and cattlemen. Be- 
cause September and October are the be- 
tween-season months in the production of 
protein meal and cake, this program will 
be especially helpful in the weeks imme- 
diately ahead. The specific recommenda- 
tions follow: 

l. Turkey Raisers: Stretch your pro- 
tein mash or pellets by feeding two to 
three times as much grain (barley, oats, 
sorghum grains, wheat, or corn) as cus- 
tomary, in proportion to the amount of 
protein fed. It is recognized this will take 
a little longer to put on the same number 
of pounds but it will finish out your birds 
and enable you to hold them until they 
can be marketed in an orderly manner. 

2. Broiler Producers: Stretch your pro- 
tein feeds the same as recommended for 
turkeys. Be sure you have your feed sup- 
plies lined up before starting more chicks. 
Save the protein feeds available for the 
youngest broilers you have on hand. Feed 
the older birds heavily on grain. 

3. Poultrymen: (Early Pullets) Sepa- 
tate your pullets hatched prior to June. 
Cull out slow-maturing birds and then 
place the well-matured birds in a laying 
house or on good range. These are the 
birds to save the growing and laying 
mash for, so they will produce eggs this 
fall and winter. 

4. Poultrymen: (Late Hatched Chicks) 
Place all chickens hatched during and 
after June on separate ranges or in sepa- 
tate houses and market as soon as pos- 
sible. If you can obtain growing mash 
for this lot after your early pullets have 
all they need, feed very limited amounts 
with all the grain (barley, oats, wheat, 
sorghum grains, or corn) they will eat. 

5. Poultrymen: (Old Hens) Year-old 
hens or older should be kept for breed- 
ing purposes only. Breeding flocks should 
be culled and the culls marketed as soon 
as possible. In case you have difficulty 
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Urge Geeders 


to use more grain 
conserve protein 


marketing your hens at once they should 
be separated and placed in separate 
buildings or placed on separate range 
where they can be fed grain (barley, 
oats, sorghum grains, wheat, corn), sav- 
ing the laying mash available for the 
early pullets and breeding hens. 

6. Hog Men: Feed your protein sup- 
plements to the brood sows and fall litters 
first. While proteins are in limited sup- 
ply, limit the amount fed to the heavier 
market hogs. Market hogs weighing over 
200 pounds can get along better without 


any protein supplements than a brood 
sow or a baby pig can on a limited 
amount. Hog men should take every ad- 
vantage of the good pastures available in 
most areas. 

7. Dairymen: Normally it is desirable 
to increase the quantity of protein fed to 
dairy cows at this time of year, but the 
protein supply during the next 60 days 
is such that dairymen should be urged 
to take every advantage of the abundant 
fall pastures available in most areas and 
they should limit the protein feeding as 
much as possible during this period. 

8. Beef Cattlemen: (Range). Protein 
feeds should be fed in very limited 
amounts or saved entirely for the breed- 
ing herds and calves during this critical 
period. 

9. Beef Cattlemen: (Feed Lot) Feeders 
should rely largely on fall pastures, 
legume roughages and grain, feeding pro- 
tein supplements at the minimum rate. 


Jacob Rubinoff Co. 
Vineland, N. J. 


Fryineers and Contractors 


We Make Machinery More Efficient 


Efficiency, greater production, and lower costs all enter 
into IBBERSON plans for Feed Mills and Elevators. 


Write for particulars. Consultation entails no obligation. 
You can write us in confidence. 


IBBERSON 


Send for our FREE book. 


| 
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an = 
PREMIER PEAT MOSS CORP. 535 Fifth Avenue, New York, N. Y. sail 


Less Wheat to be Used 
For Feed This Year 


Less wheat is expected to be fed this 
year than in any recent year despite the 
fact that the 1945-46 crop is the largest 
peacetime production on record, the de- 
partment of agriculture reports. 

This year’s total wheat supply will be 
about 1400 million bushels, 281 million 
bushels carry-over from July 1 and 1146 
million of new-crop grain. Only the past 
three war years have seen the country 
grow more wheat. 

Civilian and military food requirements 
will take 560 million bushels from this 
year’s production. Seed needs will re- 
quire another 81 million and about 85 
million bushels will supply alcohol manu- 
facturers. 


This will leave 350 million bushels for 
export (flour and grain), and for purchase 
as feed. With war-ravaged countries hun- 
gry, about 200 to 225 million bushels will 


probably be sent abroad. The total 
amount of wheat available for feed in 
1945-46 would be between 230 and 265 
million bushels. This total includes wheat 
fed on farms where grown and the quan- 
tity of feed wheat for purchase. Last year 
300 million bushels were fed; in 1933-44, 
488 million and in 1942-43, 292 million 
bushels. 

No government feed-wheat subsidy has 
been set up for 1945-46, but there are no 
restrictions on feeding wheat. The depart- 
ment believes that if the 1945 corn crop 
produces only limited commercial supplies 
more wheat will go into mixed feeds in 
spite of its higher cost. 


Chicago 


CHILDREN 


and 


MATCHES 


Both are good in their places, but 
A POOR COMBINATION 


The number of recent fires in Mill and Elevator properties, 
caused by children, is truly alarming. You can do much to 
prevent such a happening in your own property. 


1. Keep all outbuildings securely locked. 
2. Prevent accumulations of combustibles outside. 


3. Discourage children from using your Mill or 
Elevator property as a playground. 


MILL MUTUAL FIRE PREVENTION BUREAU 
400 West Madison St. 
6, Illinois 


Get the Story on 
EXTRA SWEET 


FEED 


Cargill, Incorporated | 


Mi i 
Minneapolis 


Announce Program For 
Minnesota School 


Modern trends in animal nutrition will 
be presented by the University of Minne- 
sota agriculture department in a two-day 
course Oct. 29-30 at the university farm, 
St. Paul, according to an announcement 
by W. H. Peters, program chairman. Co- 
operating with the university in sponsoring 
the sessions are the Northwest Retail Feed 
association and the Northwest Feed Manu- 
facturers & Distributors association. 


Speaking at the first morning session 
will be E. F. Ferrin, head of Minnesota's 
swine section; H. J. Sloan, poultry division 
director; and J. B. Fitch, dairy husbandry 
chief. They will discuss planning ration 
formulas for swine, poultry and dairy 
cattle. 


At the Monday afternoon meeting, 
animal and poultry nutrition will be dis- 
cussed by T. S. Hamilton, professor of 
animal nutrition at the University of 
Illinois and C. H. Schroeder, director of 
poultry research and service for the Lar- 
trowe division of General Mills, Inc. W. 
H. Peters, chief of Minnesota's animal and 
poultry husbandry department, will pre- 
sent the topic, “The Importance of Rough- 
age in Livestock Feeding,” and at the 
conclusion of his talk visitors will view 
experimental animals in the university's 
barns. 


E. A. Benbrook, head of Iowa State's 
veterinary pathology division, will open 
the second day's session discussing para- 
tism and nutrition. He will be followed 
by W. L. Boyd, chief of Minnesota's veter- 
inary medicine division, speaking on 
“Medicants and Non-nutritional Substances 
in Livestock Feeds.” 


Closing sessions Tuesday afternoon, will 
feature talks on the value of proteins and 
minerals in swine and calf feeding by Prof. 
Hamilton and T. W. Gullickson of the 
Minnesota dairy husbandry department. 
W. O. Plummer, manager of the Minne- 
apolis feed department of General Mills, 
Inc., will summarize the feed man’s prob- 
lems and a panel discussion will close the 
two-day meeting. 


@ WILSON-SHIRLEY GRAIN CO., Blounts- 
ville, Ind., has been purchased by Geo. 
A. Shirley and his sister, Mrs. John Master- 
son. The business will be operated as the 
Blountsville Elevator. 

@ BELLEVILLE FEED MILL, Warren, Ind., 
has been purchased by Glen and Jacob 
Shaw and is being operated under the 
name of Glen Shaw & Son. 


© SALT LICK MILLING CO., Salt Lick, Ky., 


» has been organized by Arthur and James 


Maze, Ray Rowland, T. A. Roberts, 
William Sample, C. L. Staton, Otto Shrout 
and Otto Razor. 

@® FARMERS MILL, Coweta, Okla., has 
been purchased by Fred Haynes and 
Hollis Floyd of Kansas City, Mo., from 
Bert and Floyd Claxton. 
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— sidelines 


(Continued from page 48) 


drive-in, thus further improving the facili- 
ties. 

Mr. Flory encourages flock owners to 
visit his store often, the oftener the better. 
He explains that flock owners like the 
nickel premium he pays on their hatching 
eggs. This idea keeps customers’ interest, 
and the premium payments help pay 
farmers’ feed bills. Through this plan, Mr. 
Flory gets twice as many eggs as he can 
set in his hatchery and sells the surplus to 
other outlets. The bonus inducement, he 
says, brings in customers who also buy 
feed, equipment, dog food and remedies. 

On his 165 acre farm Mr. Flory feeds 
6,500 turkeys, all on open range. The tur- 
key raising experience adds diversification 
to the Flory feed and hatchery business 
and builds confidence and good will 
among customers and prospective cus- 
tomers. Coupling successful results with 
his turkey raising with a growing demand 
for young poults, he is installing a 30,000 
capacity Smith hatchery unit exclusively 
for hatching poults. 

The hatcheryman insists that his hatch- 
ing flocks be fed recognized quality feed 
regardless of whether it’s his featured 
brand or not. He demands food, reliable 
feed realizing that farmers know there are 
many good formula feeds on the market. 
Mr. Flory believes a dealer builds up his 
own sales if he avoids condemning other 
brands. 


ADM FEEDMASTERS 


better business. 


ROANOKE BUILDING 


«070 0l w 
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ARCHER BRAND 


will do a job for you 


in one of the 
world’s greatest nutritional laboratories, keep con- 
stantly working to increase the value of Archer 
Brand Feeds. Archer feeds will do a job for you 
and your customers because they are packed full 
of the essential vitamins, minerals and proteins in 
the proper quantities for growth, production and 
reproduction. Interested dealers will be given full 
information not only on Archer Feeds but on the 
Archer 4-Star Promotion program for building a 


ARCHER-DANIELS-MIDLAND COMPANY 


MINNEAPOLIS, MINN. 


Farmers in the Defiance area know 
Flory's because its name is always in the 


local papers. Mr. Flory advertises regu- 
larly all his seasonable items, his regular 
stock and his chicks. Defiance papers af- 
ford full farm and city coverage with 90 
per cent of farm families receiving the 
daily paper. Display advertising is used 
almost exclusively and manufacturers’ and 
advertisers’ mats are used extensively. 

Once the customers come into his store 
Benjamin Flory and his employes are 
teady and willing to do everything for 
their convenience. The owner wants top- 
flight help at all times, and rewards faith- 
ful employes with yearly bonuses as an 
incentive for good work. 

When there’s enough help, Mr. Flory 
offers several extra services to benefit his 
customers. Here he includes vaccination 
and worming service, diagnosis and ad- 
vice on care, treatment and remedies to 
insure growers’ steady profits. Customers 
appreciate Mr. Flory's services to them as 
the increasing volume of business at the 
store indicates. 

Progress is Mr. Flory's keynote and the 
best possible service, with the maximum 
convenience for customers are two of his 
winning policies. Quality products, eye- 
catching displays and a good stock of 
sideline items make Flory's feed store a 
popular place to buy in Defiance. 


@ HOLLAND MILLS, Holland, Ind., owned 
and operated since 1913 by Fred H. Well- 
man, has been sold to the Dubois County 
Farm Bureau. 
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Do You Want 


Immediate Post-War 
Sales and Distribution? 


Leading sales and distributing 
organization in the field seeking 
one more non-competing product. 
Adequate sales and warehouse 
coverage. 
fundamentally sound essential 


product of a top-notch company. 


Che feed Bag 


MILWAUKEE, 2, WIS. 


Dick Townsend to Head 
Glidden Laboratory 


Dick Townsend, chemist, has been ap- 
pointed to head the Glidden Co.’s new 
laboratory now under construction at 
Indianapolis, according to an announce- 
ment made by C. F. 
Marsh, general man- 
ager of Glidden’s 
feed mill division 
there. Mr. Townsend 
will have direct 
charge of laboratory 
control and products 
development in con- 
nection with the 
company’s new feed 


Aa mill division. 
The chemist's eight 
Dick Townsend years of technical 


and _ development 
work for Central Soya Co. and McMillen 
Feed Mills have given him a wide knowl- 
edge of soya and beet sugar operations 
as well as feed manufacturing. Before 
entering the feed field, Mr. Townsend 
worked with the manufacture and control 
of dairy products for Kraft Cheese Co. 

@ HAMBURG FEED MILL, Hamburg, Minn., 
is remodeling its feed -plant and installing 
new equipment. 


@® RALPH BELOUSKI, Fort Byron, Ill., has 
opened a feed store in the Pearsall build- 
ing on Main street. 


Interested only in 


Write Box 17 


\G 
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STRAIGHT TO THE MARK"! 


—Vvoss 
(Continued from page 65) 


can find it easily. The minute they come 
down the highway into or out of town 
they see our signs. If they need feeds, 
the signs are a perfect reminder for them 
to drive in and load up.” 

Mr. Voss stressed the importance of a 
convenient sales location. “If we main- 
tained our retail sales department down 
at our large riverside warehouse, our 
sales would be much lower. I know that 
it pays to have your feed store in a loca- 
tion where you get a large volume of 
traffic,” he says. 

Voss & Greve sells considerable feed 
in bag lots to small poultry raisers in and 
about Clinton. During wartime, city de- 
liveries have been made twice weekly, 
on Wednesdays and Saturdays. This plan 
has worked’ out well and most customers 
get their orders in plenty of time. 

So far as rural deliveries are concerned, 
Mr. Voss’ policy is more flexible. Deliveries 
are made to farms when there is a full 
load for a certain route. Rural customers 
are advised of this plan when they place 
their orders. Cooperation on this country 
delivery policy has been excellent. The 
farmer who is running low on feeds knows 
that his best bet is to drive to Clinton 
for more unless Mr. Voss has a route de- 
livery going his way. 

..George Voss has been in the teed busi- 
ness in Clinton for about eight years. Be- 
fore that he operated feed establishments 


OLASSE 


telegraph, telephone or write 
our nearest office for prices. 


The 


FIC MOLASSES 
OMPANY, LTD. 


NEW YORK SAN FRANCISCO 
120 Wall St. (Zone 5) 215 Market St. (Zone 5) 
NEW ORLEANS 


3 American Bank Bldg. (Zone 12) 


need... 


at Teeds Grove and Sabula, Iowa. Sev- 
eral years ago he bought out his partner 
in the Clinton store and is now sole owner 
of the business. 

Mr. Voss has kept his business alert and 
always helpful to the customer. Formerly 
the store also did livestock hauling but 
this service was discontinued a year after 
war began. It may be resumed sometime 
later. 

This Iowa feed man is glad and proud 
that farmers are interested in better feed- 
ing methods. “I have been amazed at 
how much interest farmers have shown in 
good feeding practices during the war 
years,’ he says. “Many of them are ex- 
cellent feeders but they always ask lots 
of questions just as a checkup measure. 
That's what we want them to do,” he 
added, “for we are often able to help 
them work out improved feeding programs 
which will increase production for them 
at a profit.” 

-The Clinton dealer believes that many 
farmers are carrying over into the postwar 
era many of the excellent feeding prac- 
tices which they began during the war 
period. He reasons that in many in- 
stances doing this will help the farmer 
to make more money and will result in 
additional business for feed dealers and 
higher sales volume than in prewar days. 

George Voss also knows that the 
farmer today has more faith in the feed 
industry because of the accomplishments 
of dealers and farmers working together 
during the war period in producing an 
unprecedented volume of food. Most 


farmers are not going to return to hap- 
hazard feeding methods now because they 
have learned how important scientific 
feeding is to greater production and profit. 


Feed Institute of lowa 
Helps Honor Farmers 


Nearly every newspaper reader, radio 
listener and civic club member .in Iowa 
recognized Oct. 15-22 as “Salute to 
Farmers” week, thanks to an aggressive 
promotion campaign of the Feed Institute 
of Iowa with headquarters at Des Moines. 

The 500 members of Iowa's feed and 
poultry industry placed advertisements in 
over 100 state newspapers, furnished mats, 
news stories and promotion materials to 
dozens of others, and arranged special 
radio tributes over many Iowa radio sta- 
tions. Feed Institute speakers also visited 
civic organizations and farm groups in 
many communities. 

The idea behind the Iowa week to honor 
farmers was that the men and women on 
the food production line have deserved 
tribute equally as much as war workers, 
whose services have been toasted many 
times. Feed dealers cooperated 100 per 
cent with Secretary O. N. LaFollette in 
planning the week's program. Additional 
aim of the salute was to achieve a closer 
relationship between farmers and feed 
dealers. 


@ CLAUDE SILVEY, Ava, Mo., has opened 
a new feed store. 


no auction sale— 
just mighty good 


QUALITY 


PULVERIZED OATS 
PULVERIZED BARLEY 
SWEET 16% DAIRY FEED 
WHEAT, 
FEEDING BARLEY 
MALT HOUSE SCREENINGS 
GREEN ALFALFA MEAL 


La Budde Feed & Grain Co. 


AT MILWAUKEE 


OATS 
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Shown above is the new modern mill erected at Waverly, N. Y., by Kasco Mills, 
Inc. The new five-story fireproof structure of steel and concrete construction, re- 
places the old mill which was destroyed by fire on June 30, 1944. New labor-saving 
equipment will enable the company to maintain an increased output and in addi- 
tion to animal and poultry feeds the plant will also be used for the manufacture 


of dog foods. 


Chemical Analysis 
Cameline Calcite 
Calcium Carbonate. .97.15% 
Magnesium 
Insoluble ....... 50% 
Trace Minerals 
Fluorine 


GUARANTEED 


IMESTONE FLOUR 


IN YOUR FEEDS 


97°, CALCIUM CARBONATE 


Cameline Limestone Flour is used by many 
leading manufacturers of poultry and live- 
stock feeds, They appreciate its consistent 
high quality and high calcium carbonate 
content. Contains No Fluorine. Note the 
chemical analysis. 

Investigate this fine Limestone Flour—compare its 
purity, uniformity, availability, economy. 


Write for samples and prices today. 


gee Display CA M E LSH E LL 


the complete shell builder for poultry. Camel- 
shell is easier to sell—does two important 
jobs at one low price—thoroughly tested ana 
proven efficient. 97% Pure Calcium Car- 
bonate—contains No Fluorine. Backed by 
consistent advertising in Poultry Journals. 


Write for Samples and Prices today. 


_ Offices: “TOWSON. BALTIMORE, MD. 
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@ VERN NOHR, Crofton, Neb., has pur- 
chased the Holmquist elevator. 


JOIN PENB STAFF 

L. M. Rember and Miss Ethel Heaberlin 
have been added to the staff of the Poultry 
& Egg National Board, Chicago. Mr. Rem- 
ber, a former staff member, has rejoined 
the board as assistant general manager. 
He was formerly director of public rela- 
tions for the American Hospital associa- 
tion, Chicago. Miss Heaberlin was director 
of the dietetics department of St. Mary’s 
hospital in Detroit, and has done graduate 
work in journalism at Iowa State college. 
As a staff member, she will develop fea- 
ture articles for newspapers and maga- 
zines. 


THAT 
KEEPS!” \ 


Your customers know 
they can depend on 


WISCONSIN 
HYBRIDS 


One grower tells another about the extra 
bushels per acre he gets from Wisconsin 
Hybrids. Extra bushels of .good, solid 
ears with deep kernels and small cob. 
Extra bushels of corn that keeps in the 
crib without molding. This story is 
emphasized by consistent advertisin 
leading farm papers. Other proven Wis 
consin Varieties you will be interested 
in: Vicland Oats, Henry Wheat (Spring), 
Blackhawk Wheat (Winter), Wisconsin 
“38” Barley, Redson Flax, Rex Orange 
Sorghum, Wisconsin Soy Beans. Write 
today for literature and dealer list. 


EVERY SACK 
IS TAGGED 


Look for this tag 
on your bags of 
Wisconsin Hybrids. 
It guarantees this 
seed corn is de- 
veloped from new foundation stocks 
supplied each year by the Wiscon- 
sin College of Agriculture . . . and 
that it has been field inspected, of- 
ficially sampled, tested and tagged 
by the Wisconsin Agricultural Ex- 
periment Association. 


WISCONSIN AGRICULTURAL 


EXPERIMENT ASSOCIATION 


Agronomy Bldg. * Madison 6, Wisconsin 


Kasco Milla New Geed Plant 
| 
et 
cael 
‘ 
/ 
i 
‘ 
y 
3 
/ 
AAgs am olf 


—ftirst customer 
(Continued from page 17) 


been a busy place this year producing 
over 100,000 baby chicks. 

The career of the six-foot, chunky John 
Stuelpnagel, who pioneered formula 
feeds, cold storage, and “big time” prod- 
uce business in the state of South Da- 
kota, has been highlighted by his con- 
stant adherence to fair competitive prac- 
tices. There has been some formidable 
competition stacked against him in al- 
most every one of his undertakings, but 
Mr. Stuelpnagel has stuck closely to good 
business ethics. 

“Quality” is John Stuelpnagel'’s watch- 


word. He prods the poultry raiser, and 
the hog feeder, to constantly strive for 
better specimens, and cattlemen are ex- 
horted to make each year’s herd of cat- 
tle an improvement over preceding 
years. He pays a premium to all cus- 
tomers who bring in better grades of 
eggs and produce, and pays it happily, 
especially if they are his converts. 

Business activities at the firm today are 
actively carried on by Dave and Dan, 
his two sons, and his son-in-law, R. B. 
Hanger, office manager. But scarcely a 
day passes that the trio doesn't look to 
the founder for some guidance. Age has 
crept up on John Stuelpnagel, but he can- 
not relinquish entire control. 

“If I were 10 years younger, I'd dig 


Sunset Feed & 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil and 
Vitamin A & D Feeding Oils 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


FEED JOBBERS 


Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg's Hominy Feed 
Hercules Dried Whey 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


Grain Co., Inc. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 


(an exclusively milk product) 


High in flavin, milk albumen, 
and milk minerals. 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


TENNANT & HOYT Co. 


(Higher in Protein) 


LAKE CITY, MINN. 


HOWELL’S 


MULTI-MIX 


BATCH FEED MIXER 


All-steel welded mixing chamber. 
Built-in speed reducer runs in oil. 
Cast iron heads. 

Full length inspection door. 

Floor or suspended mounting. 

1, 1%, and 2 ton capacity. 


FOR FAT PROFITS — SELL MIXED FEEDS 


When mixed feeds contain up to 20 ingredients... 
every one vital to the animal . 
ough, Multi-Mix Multiple action distributes ingredients 
evenly throughout every pound of feed . . 
with amazing speed. 
famous batch mixer. 


PRODUCTION LIMITED—ORDER EARLY 


MINNEAPOLIS, MINNESOTA 


. . Mixing must be thor- 


. and does it 
Let us tell you more about this 
Write for Free folder. 


right in,” he says wistfully, “but now it's 
up to the boys. It was a lot of fun to 
get into a big, two-fisted fight for busi- 
ness in the old days, though.” 

He sees big things ahead for feed mer- 
chandisers and produce buyers, and pre- 
dicts revolutionary changes in the opera- 
tional procedures of these two businesses. 

Quite a far cry is the present feed op- 
erations from the cramped quarters in 
which this department was inaugurated 
when mixed feeds were a rarity to the 
farmers of the territory, when year-around 
poultry business wasn't the mode. The 
transition can be credited almost entirely 
to the efforts of one man, John Stuelp- 
nagel, another American pioneer! 


Test Distillery Waste 
For Fattening Steers 


Recent experimenis have shown the 
value of ceriain distillery byproducts in 
fattening steers— even as the dry matter 
in the ration. The experiments, conducted 
by the United States department of agri- 
culture and the Kentucky experiment sta- 
tion in cooperation with a Kentucky dis- 
tillery, give new information to farmers 
and feeders near distilleries, who have 
used these byproducts for many years. 

The tests concerned mostly distillery 
slops made from mashes of (1) granular 
wheat, (2) corn and wheat, and (3) whole 
wheat. The first contained about 6 per 
cent of solids, the second 7 per cent, and 
the third 8 per cent. The experimental 
cattle were well-bred Hereford steers 
weighing 700 to 725 pounds when put on 
test. 

The steers were fed all the slop they 
would take, together with about 5 pounds 
of a mixture of lespedeza and grass hay, 
per head daily. The animals received also 
a small amount of limestone flour to re- 
duce the acidity of the slops and to pro- 
vide calcium in the diet. Slops obtained 
from the fermentation of wheat compared 
favorably with those obtained from corn 
—da result somewhat at variance with 
reports from a number of cattle feeders. 

Nutritional disturbances that sometimes 
result from feeding wheat slops appear to 
be due to lack of carotene in the ration. 
This can be overcome by feeding small 
amounts of good quality roughage, such 
as the hay used in the experiments. The 
effects of the distillery byproducts on 
grains, dressing percentage, carcass 
grade, and other measures of feeding effi- 
ciency were for the most pari fdvorable. 
All groups of steer dressed better than 60 
per cent and the carcasses of all groups 
were within the Good grade. 

@ ROCHESTER EGG & POULTRY CO. 
Zumbro Falls, Minn., has purchased the 
Kriett Feed Mill. 

@ DON PANSKE, Little Falls, Minn., is the 
new manager of the Northwestern Flour 
& Feed. 

@ ROBERT E. SAPPINGTON, Sturgeon 
Mo., has purchased the Rice Robinson feed 
store. 
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Smith-Douglass Co., Inc., a 25-year old fertilizer manufacturer with five factories 


in the Southeast, has opened a new mixed fertilizer plant at Streator, Ill., 
the growing demand for fertilizer in the Corn Belt. 


which contains 78,000 sq. ft. 


of floor space, is pictured above. 


to meet 
An interior view of the building, 
Officials of the 


company foresee a great future for the fertilizer business in the Corn Belt, pointing 
out that in Illinois, consumption jumped from 141,031 tons to 231,274 tons in one 


year and that the trend is similar in neighboring states. 


Distribution of fertilizer 


from the new plant will be largely through feed dealers, the officials said. 


World Corn Production 
Is Below Last Year 


World production of corn in 1945-46 is 
estimated to be 2 per cent less than the 
previous year, but 1] per cent greater than 
the prewar average, according to the de- 
partment of agriculture’s office of foreign 
agricultural relations. 

Smaller crops than in 1944-45 are re- 
ported in North America, Europe and 
Asia. Larger harvests are expected in 
the Southern hemisphere, but will be too 
late to provide supplies for export to 


NEEDED where- 
ever milk is pro- 
duced or processed. 
A fast killer of bac- 
teria — Dissolves 
quickly in water — 
Makes clear dairy 
rinse solutions— 
Contains 50% avail- 
able chlorine — De- 
pendable — Retains 
its full strength — 
Is economical and 
easy to handle. 


Chlorine Twins 


Help You ! 
Lo. HTH-15 are two good 
items for your line. They provide 
everything in the way of chlorine dis- 
intectants needed by your trade. 
Write for literature and our favorable 
ealer terms. 


deficiency areas for the year ending June 
1946. 

Drought has reduced crop prospects in 
Mexico, Cuba and Central America. In 
Mexico and Cuba, where there is usually 
an approximate balance between produc- 
tion and requirements, the output prob- 
ably will not meet domestic demand and 
some imports may be necessary. 

Crops in virtually all countries of Con- 
tinental Europe are estimated to be smaller 
than average, and in most countries less 
than last year’s below-average harvests. 
Italy's crop is only a little more than half 
the prewar average. Some production 


For Colds—Use 
HTH-15 asa 
Dry Chlorine 
Inhalant. HTH- 
15 is a dry “floating 
powder” that floats 
in the air along time 
when dusted above 
birds. Use whenever 
treatment for colds 
is needed. 


Add HTH-15 todrinking 

fountains to keep water 

safe. Helps eliminate 

sme from fountains. 

HTH-15 to make 

germ-killing solutions 
general sanitation. 


THE MATHIESON ALKALI WORKS (Inc.), 60 bast 42nd Street, New York 17, N.Y. 


and acreage increase is reported for the 
Soviet Union compared with the past two 
years, assuming geographic boundaries to 
be the same as in 1937; but output is 
estimated below the 1935-39 level. Asiatic 
corn production probably will be smaller 
than in 1944 because of reduced Turkish 
and Chinese crops. Little change is in- 
dicated for Africa. 


@ LEO DEMEYER, Grayslake, Ill., pro- 
prietor of the Grayslake Feed Sales, is 
planning to build a new warehouse and 
display room. 

@ ORVILLE FREELAND, Dunkirk, Ind., has 
purchased the Whitacre & Stewart feed 
plant and is operating it as the Freeland 
Grain & Coal Co. 


BUTTERMILK BILL 


NATION-WIDE 
SHORTAGE OF 
ANIMAL 
PROTEINS 


with 


SUPREME BRAND 
CONDENSED 
BUTTERMILK 


Available 
in Any Size 
Shipment 


Priced Right 
Economical to Use 
Barrelled Fresh Daily 
Long Keeping 


The largest U.S.A. Distributor of Milk 
By-Products for Poultry offers you 
prices and service that can’t be beat. 


Write or wire today. 


Bulletin Bldg., 
Philadelphia 7, Pa. 
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—wolf bros. 
(Continued from page 29) 


with beginning feeders to get them started 
off on the right foot.” } 

It is often said that if you want some- 
thing done, you should ask a busy man 
to do it. Aside from the long hours at 
the feed store and hatchery, Henry Wolf 
finds time to take an active part in the 
local Chamber of Commerce. He is treas- 
urer of the Lions club and a director of a 
building and loan association. 

Because customers know Bill Wolf can 
fix almost anything, he often finds himself 
doing extra services for customers. He 
repairs everything from a radio to a tur- 
bine, and has a dog kennel as a sideline 


which has quite a reputation among dog 
fanciers. 

No, we haven't forgotten Frank Wolf, Sr. 
Although he does not take an active part 
anymore, he does pinch hitting when 
necessary and takes pride in seeing his 
original ideas carried through by Henry 
and Bill. But if you ask him for a bag 
of flour you'll surely get it with a big smile 
which says, “We've sold flour for 29 years.” 


@ LAWRENCE C. BREWER & SON, Lex- 
ington, Ky., have purchased the Van 
Meter-Terell Feed Co. 

@ TORRIS SANDENO, Gardner, Ill., has 
been named manager of the Federal-North 
Iowa Grain Co., succeeding B. D. Booth 
who retired Sept. 1 after 17 years of 
service. 


Brokers of ... 


205 W. WACKER DR. 


QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 


CHICAGO, ILL. 


NO FOOLIN’ 


EAGLE 
FEEDS 


DO THEIR STUFF 
wa BIG way 
at SMALL cosr 


EFFICIENT 
ECONOMICAL 
EXPERTLY MADE 


e 
In Mash or Pellets 


Eagle Roller Mill Co. 
NEW ULM, MINN. 
Quality Manufacturers for 90 
Years 


RED @ BRAND 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL 


POST WAR PLANS? 


During the war our RED 
BRAND Feed Products 
have beenheld at the same 
high quality to which we 
are irrevocably committed. 

We shall take up, under 
peacetime conditions, where 
we left off. Quality will con- 
tinue to be our watchword. 


[WILSON & Co 
W/ 
Kansas City Chicago Oklahoma City 
Omaha Albert Lea Cedar Ragjds 


HI Were Boss 


If I were boss of my own feed store, 

There'd be a welcome sign above 
the door 

For customers, salesmen and cro- 
nies, too; 

For neighbor's kids, for babies that 
coo. 


If I were boss of my own feed store, 

I'd be a pal to my workers and not 
a bore. 

If they did good work, I'd let them 
know it 

And back it up with a raise to 
show it. 


It I were boss of my own feed store, 

I'd take one day off in each month 
or more 

To visit my customers on their farms 

And welcome their friendship with 
open arms; 


To show ‘em I sell and bargain, yes, 

But am human too, like themselves, 
I guess, 

And see them as folks for what they 
may be 

Outside of the dollars they spend 
with me. 


It I were boss of my own feed store, 

I'd visit my fellow merchants more, 

‘Cause we have ideas that we can 
trade 

Which add to our totals of profits 
made. 


Then, too, I'd support each worth- 
while cause 

Ot charity, progress, of improved 
laws 

To better the town in which I live 

By mixing the “take” with a bit of . 
“give.” 


I'd try to make friends wherever 
I go, 

Being fair and pleasant to all I 
know; 

For I'm sure for a man _ success 
never ends 

Who counts his riches in terms of 
friends. 


@ CLAUDE JOHNSON, Waupaca, Wis., has 
resigned as manager of the Northwestern 
Cooperative, successor of Northwestern 
Produce Co., because of ill health. The 
cooperative has installed a new mill to 
grind grain and mix concentrates. 
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Dr. K. L. Turk Succeeds 
Morrison at Cornell 


Dr. Kenneth L. Turk has been named 
hecd of the animal husbandry depart- 
ment of Cornell university, Ithaca, N. Y. 
He succeeds Prof. Frank B. Morrison who 
resigned Oct. 1 to devote all his time to 
research teaching. 

Born at Mt. Vernon, Mo., Dr. Turk grew 
up on a livestock and grain farm. In 


F. B. MORRISON 


1930 he was a dairy and animal hus- 
bandry graduate of the University of Mis- 
souri. He entered Cornell on a fellow- 
ship from the Holstein-Friesian associa- 
tion and received his Ph. D. in 1934. 

The new director served on the Cor- 
nell animal husbandry staff from 1934 to 
1938 when he went to the University of 
Maryland, where he headed the dairy 
husbandry department. He returned to 
Cornell in 1944 to take charge of all dairy 
cattle work. New York dairymen know 
Dr. Turk well from his four years of serv- 
ice as dairy extension specialist of Ithaca. 


nutrition and feeding, Prof. Morrison is 
now devoting full time to graduate in- 
struction, research and the development 
of new livestock production publications. 
His books, “Feeds and Feeding” in two 
editions, have been translated into Span- 
ish, Russian and Portugese and are wide- 
ly used in South America. 


@ LYNN MILLER, Anamosa, Iowa, has pur- 
chased Bob‘s Feed store. 


® MONARCH MILLING CO., Sterling, Ky., 
kas been sold by Robert Collier to Thomas 
Coons and Raymond Dotson. 


SCHAAF BUYS FEED PLANT 

George H. Schaaf, owner of Schaaf's 
Feed store, Des Moines, Iowa, has pur- 
chased the Beaver Valley Milling Co. 
plant, Des Moines. He assumed owner- 
ship Oct. 1. The plant has some grinding 
equipment but recently has been used as 
a distributing warehouse for Inland Mil.- 
ing Co. 


THE FEED BAG — October, 1945 


EVERYTHING 


\ 


@ Vitamin A and D 
Oil. 


@Fish Meal and 
Scrap. 


@ Semi-Solid Dis- 
tillers Solubles. 


@ Alfalfa. 
@ Liver Meal. 
@ Bone Meal. 


@ Dried Distillers 
Solubles. 


always something new 


It's been a basic @ 
policy for 60 years to look ahead in 
your interest .. 


. to provide for you 


“always something new” in sales- 
building bag ideas, printing methods, 
and materials. 


And when conditions permit, you 
can again look to @ for leadership 
in the field of quality bag design. 


PERCY KENT 
BAG 


Plants and Offices: KANSAS CITY * BUFFALO 
NEW YORK * MINNEAPOLIS 3 
CHICAGO * WICHITA * OKLAHOMA CITY * 


Specialists in COTTON bags since 1885 


THE MARYLAND FEED CO. 
National Marine Bank Bldg. 
BALTIMORE 2, MARYLAND 


World-recognized authority on livestock ° 


MILLIGAN oe SON, INC. 


Brokerage Department—C. S. Milligan, Mgr. 


Carlots 
Soybean Oil Meal Cottonseed Hulls Tankage 
Cottonseed Meal Oyster Shells Meat Scraps 
Cottonseed Cake Suncured and Dehydrated Steamed Bone Meal 
Cottonseed Screenings Alfalfa Meal Mill Feeds 


Distributor for 


THE LACTIC ACID CONCENTRATE 


Call Cc A L Y for Service! 


Phone 86549 at Sioux City, lowa. 


| 
FOR FEED MIXING 
TANK CARS - BARRELS - DRUMS 
<0 |QUALITY AND SERVICE 


EXTRA ELEVATOR CAPACITY 
WITHOUT REBUILDING EXPENSE 


PATENTED 


© Handles Larger Volume. 

© Speeds Up Elevating 

© Prevents Delays. 

¥ Labor Utilized More Effectively. 
* You Serve Customers Better. 


WRITE FOR 
CAPACITY 
ANALYSIS 
FORM No. 76 


E.K. STEUL CO. 


MADISON, WISCONSIN 
Manufacturer's Representative 


For quality, satisfaction and service 
handle these popular feeds. 


CLINTON 


Corn Gluten Feed........ 23%, P. 
Corn Gluten Meal....... 41%, P. 
Toasted Soybean Meal... .44°%, P. 


Corn, Oats, Screenings 
Linseed Meal 
Oat Products & By-Products Feeds 
Clotrate Vitamin Oils 


Get our prices when in the market. 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 
In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange * New York City 


ANIMAL-POULTRY 
YEAST FOAM 


REGULAR and FORTIFIED 


with VITAMIN B, 
and/orD 


NORTHWESTERN YEAST CO. 
1750 N. Ashland Ave. Chicago 22, Ill. 


CORN MEAL 
GRAIN PRODUCTS 
ANIMAL and 


POULTRY FEEDS 
STALEY MILLING CO. 


KANSAS CITY 16, MO. 


Gopher State 
Feed Co. 


M. J. AND MARSHALL EEAUBAIRE 
Minneapolis, Minnesota 


Reliable Shippers for a Quarter Century 


Linseed Millfeeds 


Meal 
Soybean 
Meal 


Pulverized 
Oats and 
Barley 


Members Chicago Board of Trade 


EASTERN 
COMMODITIES 
CORPORATION 


Grain Dealers and 
Brokers 


Bourse Building, Philadelphia 6, Pa. 


R. J. BARNES, Pres. W. P. JONES, Sec'y 
F. J. FABER, Vice-Pres. C. E. DONEGAN, Treas. 


SAVE FUEL! 


Clean your fur- 
naces, stoves, 
brooder stoves, flues 
and chimneys with 


SOOTOFF 


A scientific prepara- 
tion designed to elimi- 
nate costly fire scale and soot. 

Non-Inflammable — Non-Explosive 
Write today for trade prices. 


VAL-A COMPANY 


700 W. Root St., Chicago 9, Ill. 


GRADING CO. 
MINNEAPOLIS 


Specialize in 


CORN and OATS 
For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 
oct 
Products 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


TO LOWER FEED COST 
and 
TO RAISE FEED QUALITY 


THE AMBURGO COMPANY 
1421 CHESTNUT ST. + PHILA. 2. PA. 


SWIFTIDE Blended Fish Oil 

BIG CHIEF Meat Scraps 
Brewer's Dried Grains 

Linseed Meal * Malt Sprouts 
Mill Feeds 


CORN OIL MEAL 
CORNGLUTENMEAL @ 
CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


_ 741 N. Milwaukee St., Milwaukee, Wis. 
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Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee 2, Wis. 
HAMMER MILL FOR SALE 
Has 30 H. P. motor—used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
The Feed Bag, Milwaukee 2, Wis 
CORN CRACKER AND GRADER FOR SALE 
Cutter—grader—polisher—aspirator, one ton 
per hr. A-1 condition, guarantee. Write CM-116, 
c/o The Feed Bag, Milwaukee 2, Wis. 
MILL MACHINERY FOR SALE 
Hammer mill, attrition mill, feed mixer eleva- 
tor legs, screw conveyor, cob crusher magnets. 
oe Box SS-621, The Feed Bag, Milwaukee 
1s. 


WANTED 
Young man capable of acting as night super- 
intendent in feed grinding plant. Good salary. 
In answering give full particulars. Write 
SA-118, The Feéd Bag, Milwaukee 2, Wis. 


NUTRITIONIST-CHEMIST 


Progressive Southern feed manufacturer, 
laboratory-equipped, has vacancy for 
college trained nutritionist capable of 
formulating efficient feeds by application 
of modern research on nutritional require- 
ments. Should be able to judge new 
products, conduct some experiments, and 
give guidance to farm service depart- 
ment. Plant specializes in poultry and 
dairy feeds, Give full background and 
qualifications, and salary desired. Infor- 
mation will be kept confidential, 


J. T. GIBBONS, INC. 
P.O. Box 284 New Orleans 9, La. 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 
hog, poultry and daily feeds. Rice Laboratories, 
Dassell, Minn. 


este Year ’Round — All Popular Breeds 

U.S. Approved — Pullorum Tested. Re- 

liable. Source For Nutritional Research Labora- 

tories. Morris Hatchery, 860 West Jackson St., 
Morris, Ill. 


FOR SALE 
Canvas covers, tarpaulins; truck, boat, ma- 
chinery; new highest test, full weight; mildew, 
waterproof; rust proof grommets set in rein- 
forced patches. All sizes. Immediate shipment. 
Direct factory prices. Industrial Mfg. Co., 
Box 71, Milwaukee, Wis. 


FOR SALE 
tt established feed, coal and lumber busi- 
ness. Large sales volume. Stock, buildings and 
equipment to be sold to settle an estate. Good 
location with Pennsylvania Railroad siding. For 
details write J. W. Fairchild, Box 384, Port- 
ville, New York. 


A CAREER AT YOUR CROSSROADS 

In feeds since 1919. Have experienced most 
in sales and advertising. Sufficient 
eld experience altho time largely spent close 
to management. Excellent correspondent, fa- 
miliar successful formulas complete feeds and 
concentrates, good knowledge dairy and poultry 
feeding and management practices. 

Capable supervising sales, office or field, de- 
welogee and introducing new line of feeds, 
handling complete details line of feeds for ele- 
vator or store chain. 

An opportunity allowing freedom of initiative 
and a reasonable income, plus acceptable loca- 
tion, will interest me right now. Write Box 
OE-136, The Feed Bag, Milwaukee 2, Wis. 


FOR SALE 
Well established retail feed business for over 
thirty years. Reason for selling—wants to re- 
tire. Edward Barton, Brisben, New York. 


WANTED 
Experienced grain millers. Good wages, hos- 
pitalization and group insurance available. Write 
or see superintendent, Spears Mills, Inc., Kan- 
sas City, Mo. 


ONION SETS 


Best quality—properly cleaned, screened 
and graded, 

Let us know your requirements, we will 
be pleased to submit prices. 


OLTHOFF BROS. 
South Holland, Ill. 


SNOW w 
BRAND HITE, Order NOW! 
WRITE 
WIRE 
OR PHONE 


SNOW WHITE is in new cloth 
100’. Clean-Odorless-Sterile- Easily 
assimilated Straight or assorted 
cars’ Hen-Chick-Meal-Flour. 
EGWARD R. BACON GRAIN COMPANY 
Sales Agents: White Shell Corporation 
177 MILK STREET, BOSTON. MASS. 
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ELEVATORS FOR SALE 

Have a number of good going country eleva- 
tors for sale in Ohio, Indiana or Illinois. Some 
will pay for themselves in one year of good 
management. Owned mostly by older men want- 
ing to retire. If you want to buy, see or write 
us your needs. Availability of most our plants 
not publicly known. Mid-West Business Ex- 
change, 121 W. Garro St., Plymouth, Ind. 


@ HARRY TOLLE, Mt. Sterling, Ill, is 
remodeling the Farmers’ Elevator which 
he recently purchased. 

@ CARPENTER GRAIN CO., Hugoton, 
Kan., is planning to build a 100,000 bushel 
elevator. 


@ WILLIAM H. WELGE, Chester, Ill., has 
installed a new scale in his Buena Vista 
Mill. 
JOINS CHICK BED CO. 

Homer -R. Peart, Petaluma, Calif., has 
resigned as manager for the Taylor Mill- 
ing Corp., Petaluma, and has taken a po- 
sition as California representative for the 
Chick Bed Co., Cedar Rapids, Iowa. His 
headquarters will be in Petaluma. 

FLOOD NAMED PRESIDENT 

Harley L. Flood has been elected pres- 
ident of the Cargill Grain Co., Ltd., Win- 
nipeg, Canada, according to an announce- 
ment by John H. MacMillan, Jr., chairman 
of the board. Mr. Flood has been with 
the Cargill organization since 1915 and 
was associated with operations in Min- 
neapolis and Duluth before joining the 
Canadian company as manager and vice 
president in 1932. 


BUSINESS OPPORTUNITY 

If you have experience in the country elevator 
business and are —— to own your own 
plant, we have one to fit most any sized invest- 
ment. Located in ‘en, Illinois, Ohio, or 
Southern Michigan. Many are bargains. Write 
Mid-West Business Exchange, 121 W. Garro St., 
Plymouth, Indiana. 


FOR SALE 
Modern Feed Mill and well or ge feed 
business in the best dairy, hog and chicken 
county in southwestern Wisconsin. itting 
because of poor health. Write Box OR-266, 
The Feed Bag. Milwaukee 2, Wis. 


ELEVATOR WANTED 

Want to buy good grain elevator business in- 
cluding feed, coal, and seed sidelines. Will pay 
cash. Prefer No. Indiana, Ohio, Illinois, or So. 
Michigan. State full details. Write Box OM- 201, 
The Feed Bag, Milwaukee 2, Wis. 
@ CARYVILLE MILL & ELEVATOR CO., 
INC., Rock Creek, Wis., has been incorpor- 
ated by Tom K. Pfall, Nora Mae Wright 
and Paul A. Nelson. 


ORDER 
YOUR 
CAR 


NOW! 


Minnesota Girl Flour 
AND MILLFEEDS 


Capital Flour Mills, Inc. 
General Offices © Minneapolis 


STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


FISH OILS 


Poultry Feed 
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MARDEN-WILD CORP. 


COLUMBIA STREET-SOMERVILLE, MASS. 
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: MALL grains are expected to be sub- 

stituted for corn in cattle and hog ra- 
tions in some sections where corn is now 
scarce and hard to buy, according to Har- 
ty G. Russell, assistant professor of animal 
husbandry extension, University of Il!inois 
college of agriculture. 

In following this practice, the animal 
husbandman believes it is well for the 
livestock producer to keep in mind the 
telative costs of the different grains and 
their value in replacing corn. 

He pointed out that whole wheat, which 


may replace corn 
in some sections 


ig to be coarsely ground or cracked be- 
fore feeding, is worth about the same, 
pound for pound, as shelled corn for feed- 
ing beef cattle. Shrunken wheat may be 
fully equal in feeding value to good, sound 
wheat. 

Russell observes that occasionally cat- 
tle fed on ground wheat as the only grain 
have a tendency to go off feed. Mixing 


FISH MEALS 


VITAMIN A — VITAMIN D OILS 
VITAMIN A AND D OILS 
VACUUM DRIED PEAT MOSS 


SPECIALTY FEED PRODUCTS CO. 


PLYMOUTH, MICH. 


FEED GRAINS... FOR THE FEED TRADE 


MULLIN & DILLON CO. 


Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Bridgeport 3114 


Chamber of Commerce 
Buffalo 2, N. Y. 


MARIN SALES COMPANY 


Jobbers Feed Stuffs — Manufacturers Representatives 


PEP 


327 So. LaSalle St. 
Chicago 4, Ill. 
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wheat with shelled or ground corn, ground 
barley or ground oats prevents this diffi- 
culty. 

Gains of cattle on mixtures where wheat 
is included to the extent of 50 per cent by 
weight may be fully equal to gains on 
corn, although if other small grain is used 
in place of corn, the cattle may not ap- 
pear quite so highly finished. 

Ground barley will accomplish about 
the same results as wheat in the cattle 
ration and, like wheat, should probably 
be mixed with other grain if fed over an 
extended period. Barley should be fed 
coarsely ground. Less pork will be pro- 
duced by hogs following cattle when bar- 
ley is fed than when corn is used. 

Oa's are a good cattle feed, but be- 
cause of the hulls, they provide a bulkier 
talion than corn or wheat. They should 
be fed ground except to calves. Oats may 
replace 30 to 40 per cent of the corn in a 
ration without reducing gains or selling 
price of the cattle. At present they are 
probably a better buy than sound wheat 
for feeding cattle because of the lower 
price per pound. 

Wheat is a very good substitute for 
corn in hog feeding if the price is in line. 
Ordinarily, where it is to be hand fed, one 
can pay as much, pound for pound, as for 
corn and then grind the wheat. Where 
it is to be self-fed, the need for grinding 
is not so great, since the pigs chew it more 
thoroughly. Even in this case, though, 
grinding will result in a saving of about 6 
per cent, Russell said. 

’ Barley is worth somewhat less than corn, 

pound for pound, where it is used as a hog 
feed. It should be ground to a medium 
degree of fineness. With usual prices for 
grinding, barley may be valued at 80 to 
85 per cent of corn on a pound basis. 

While oats have even more hull than 
barley, they can be used in the grain ra- 
tion for hogs to the extent of 25 to 30 per 
cent without reducing the rate of gain. 
Russell said that at present prices and 
when properly used, they are probably 
more economical than wheat or corn in 
some localities. For brood sows oats 
should be finely ground. 


@ C. S. GRIGGS, Linden, Mich., owner 
of Linden Flour Mill, is remodeling his 
plant and will install a Bryant hammer 
mill. 


@ NEW HUDSON ELEVATOR, New Hud- 
son, Mich., has installed a Bryant ham- 
mer mill and a Kelly Duplex mixer. 


@® MERLE H. GREEN, Ovid, Mich., new 
owner of the E. C. Smith & Son elevator, 
is completely remodeling the plant and 
will install a new Blue Streak hammer 
mill, a Blue Streak mixer, and a Triumph 
sheller. 


CORRECTION 

Through an unfortunate error, a head- 
line in the advertisement of The Amburgo 
Corp., Philadelphia, Pa., published in the 
September issue of The Feed Bag was in- 
correct. It read, “Nature’s richest source 
of vitamin A and E complex.” It should 
have read, “Nature's richest source of vita- 


_min E and E complex.” 
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the other for feed, seed and other hauls. 
During the last few years, feed deliveries 
have been restricted. Mr. Flikkema does 
not deliver until he has built up a full load 


for cne area. In this way, there is no’° 


waste of space, gasoline or tires. Far- 
mers in this area are becoming accustomed 
to placing their orders for feed well in 
advance. 

Poultry and livestock remedies are also 
handled by the Flikkema firm and have 
been merchandised for many years. Dis- 
ease prevention literature is kept out in 
view and farmers are invited to read it. 
Suggested selling also helps to sell these 
lines to farm patrons, many of whom are 
learning the economic benefits of disease 
prevention. 

Mr. Flikkema reports that a large share 
of the firm's business was on a cash basis 
during wartime. He is going to try to 
maintain this high percentage because he 
believes that the farmer has got into 
the habit of buying for cash. 

Flikkema’'s is located near the Mississippi 
river and has rail facilities from the C. B. 
& Q. railway. The rural areas around the 
town are principally devoted to the raising 
of grain and hogs, although there are 
some large dairy herds and poultry flocks, 
too. 


More Protein Found 
In Fertilized Corn 


A mixed fertilizer containing phosphorus 
and potassium when used in addition to 
limestone and legumes gave an increase 
of 13 bushels an acre in corn yield, re- 
ports H. J. Snider, assistant chief, soil ex- 
periment fields, University of Illinois college 
of agriculture. 

This fertilized corn contained 10.6 per 
cent protein in the grain compared to 9.1 
per cent in the grain from the unfertilized 
plot. The fertilized corn also contained 50 


per cent more mineral phosphorus in the . 


grain. 

These results were obtained on an ex- 
periment field located near Sparta, Ran- 
dolph county, Illinois. Limestone was 
added in amounts sufficient to grow leg- 
umes on the light-colored sour soils. Leg- 
umes such as lespedeza and sweet clover 
along with other crop residues were 
plowed back into the soil. 

Mixed fertilizer known as 0-20-20 was 
applied regularly around the rotation, 100 
pounds for corn, 100 pounds for wheat 
and 200 pounds an acre for the hay crop. 
This soil treatment practice proved to be 
very effective on this southern Illinois land, 
Snider stated. He pointed out that an in- 
creased content of protein and a higher 
Percentage of phosphorus in corn grain 
adds to its feeding quality and tends to 


insure better feeding results with live- 
stock. 


® BROOKLYN ELEVATOR, Brooklyn, Mich., 


Ttecently installed a new Prater hammer 
mill and mixer. 
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W. M. BELL COMPANY 


COMMISSION MERCHANTS 


SPECIALIZING IN 


BARLEY and RYE 


AT MILWAUKEE 


¢ INQUIRIES ON FEED GRAINS INVITED * 


CAMEL 


WHEAT MIXED FEED 


for 


Poultry -Dairy Cows-Pigs 


EXCELSIOR MILLING COMPANY 


“All in 
one bag” 


e Minnesota 


When You Want 
CAPACITY 


"It's better to have it 
and not need it; than 
to need it and not 
have it." 


SUPERIOR 
ELEVATOR CUPS 
Will meet all your require- 
ments for capacity. 
More Capacity—Longer Life 
—Greater Efficiency. 
WRITE TO: 


K. |. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No, 20 


VERTICAL FEED 
MIXER 


CORN CUTTER 
AND GRADER 


One Machine or Complete 
Feed Mill Equipment 


* Kelly Duplex, with more than 
60 years’ experience, is well 
equipped to help you plan and to 
build the mill machinery you need. 
They will be glad to help you with 
your problems. Whether you are 
purchasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 
Duplex. 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 
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45 
American Dry Milk Institute, Inc.......... 99 
Archer-Daniels-Midland Co. ............... 117 
Buda Sales & Service 

Bunge Elevator ....... 

Harry T. Campbell Sons’ Corp............. 119 
121 
Commercial Solvents 54 
Corn Products Sales Co............-.--+0% 100 
Criterion Laboratories 128 
Denver Alfalfa Milling & Products Co...... 129 
Des Moines Oat Products Co.............+ 124 
Deutsch & Sickert Co 

Dreyer Commission 128 
Duplex Mill & Mfg. Co..........-.-.+++-+- 127 
Eagle Roller 122 
Eastern Commodities 124 
Farallone Packing 10 
1390 
Fruen Milling 114 
Golden Eagle Milling Co...............++. 46 
Gopher State Feed Co.............-+---0e- 124 
Hilltop Laboratories 83 
Hubbard Milling 40 
H. D. Hudson Mfg. Co..........2seceee. 16 
Iodine Educational Bureau ..............-- 93 
Iowa Limestone 110 
Jacobson Machine 32 
Bends, ENC... 
Kellogg Milling Co 

Kellogg & Sons, Inc., Spencer............. 
Percy Kent Bag Co., Inc..... i 
King Midas Flour Mills...............--++- 132 
105 
LaBudde Feed & Grain Co................. 118 
Land-O-Lakes Creameries, Inc............. 36 
Lindsey-Robinson & 27 
Manard Molasses Co., Inc.......--....++++ 112 
Marblehead Lime 74 
Mathieson Alkali Works, Inc.............-. 121 
McMillen Feed Mills, Inc..........+...-++- 57 
Merchants: Go... 102 
Merchants Feed 125 
Midland Hay & Feed Co................-++: 128 
Mid-West Business Exchange ............. 128 
Midwest Feed Manufacturers Assn......... 90 
Mill Mutual Fire Prevention Bureau........ 116 
126 


National Cottonseed Products Assn., Inc...104 
National Distillers Products Corp... 

New England By-Products Corp............ 


Newsome Commission Co. 105 
100 
Oyster Shell Products Corp................ 105 
Pecos Valley Alfalfa Mill Co .129 
Prater Pulverizer Co........ 
Russell-Miller Milling Co................... 4 
Dr. Salsbury’s Laboratories ............. ~. 49 
128 
84 
Seedburo Equipment Co... 102 
Sidney Grain Machy. Co... 63 
Smith-Douglass Co., 42 
Specialty Feed Products Co..............-. 126 
23 
124 
&.. Steal Co...... .124 
Stratton Grain Co...... 88 
Strong-Scott Mfg. Co..... 
Sunset Feed & Grain Co................... 120 
123 
Thompson-Hayward Chemical Co........... 63 
Ultra-Life Laboratories, Inc. .............. 71 
Union Special Machine Co................. 130 
Peed Procucts Go... 122 
U. S. Industrial Chemicals, Inc............ 11 
78 
Werner,. Spencer & Tolford, Inc............ 8 
109 
Whitmoyer Laboratories, Inc............... 111 


Wisconsin Agricultural Experiment Assn...119 
Wisconsin Agriculturist & Wallace’s 


DRY VITAMIN 
D 


MARION, IND. 


LEARY GRAIN CO. 
Bridgeport 1231 © Minneapolis 15 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION co. 
(At it since ’92) 


414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


Midland Hay & Feed Co. 
Millfeed — Ground Feeds 


712 FLOUR EXCHANGE 
MINNEAPOLIS, MINNESOTA 


NIMAL PROTEIN 


REPLACEMENTS 


see 


W. C. PRATT CO. 


53 West Jackson Blvd. Chicago, Ill. 


Pep Up Pigs and Hogs with 


TON-A-POR 


Fed by Hog Men for Many Years 
INGREDIENTS 
Areca Nuts @ Kamala @ Ameri- 
can Worm Seed @ Galangol Root 
@ Quassia @ Mandrake @ Cop- 
per Sulphate @ Sulphur @ Nux 

Vomica and Foenugreek. 


Val-A Company root st. chicago 9, 


NOW! -Buy SUPERIOR’S - PURE 


Meat and Bone Scraps 
Digester Tankage 
Bone Meal — Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


MID-WEST BUSINESS 
EXCHANGE 


Brokers of Country Elevators 


and Feed Mills A. L. Stanchfield & Co. 
121 W. Garro St. Plymouth, Ind. Wholesale Grain and Feed Merchants 
Phone 339 500 Corn Exchange Bldg. Minneapolis 


PURE OLD PROCESS 


LINSEED OIL MEAL 


CHEMICAL 


ANALYSIS @e CONSULTING 
RESEARCH 


PRINCETON, ILLINOIS 


SAVE MONEY 
with 


SEA-COLL 


TRUCK COVERS 
twines INDIANAPOLIS, IND. 


Feed Ingredients 
of All Kinds 
North East Feed Mill Company 


Minneapolis 13 Minnesota 
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Heads New Firm 


WAYNE HERRING 


Wayne Herring, formerly with General 
Mills, Inc., has announced organization of 
the Herring Sales Co., 1070 Board of 
Trade Building, Kansas City. The new 
firm has taken over the feed ingredient 
business of J. T. Sexton Co. which will 
devote all its time io the manufacture and 
sale of vitamin products. 

For the past 10 years Mr. Herring has 
been in charge of feed ingredient pur- 
chases at Kansas City for the central 
division of General Mills and of feed 
formula control for the General Mills 
research farm. 


Gulick Sees Need For 
More Advertising 


Advertising must keep pace with in- 
creased production, Charles P. Gulick, 
president, National Oil Products Co., Har- 
rison, N. J., and New Jersey chairman for 
the Committee for Economic Development, 
told the annual convention of the Na- 
tional Association of Printing Ink Manu- 
facturers in New York recently. 

“We will have to spend a great deal 
more money in advertising,” he claimed. 
“The goods will not sell themselves.” 

Mr. Gulick, who will be one of the fea- 
tured speakers at the Central Retail Feed 
association's convention in Milwaukee Oct. 
29-30, said that 1947 plans call for 41.6 
per cent greater production than in 1939. 
This large increase will demand stepped- 
up activity by advertising and promotional 
agencies if the huge volume of goods is 
to be sold, he stated. 

@ APPLE RIVER MILL CO., Minneapolis, 
has begun construction of a new fertilizer 
plant which with its main warehouse will 
provide storage for over 2,000 tons of feed 
and fertilizer materials. 
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© Pecos Valley Alfalfa Mill 
Hagerman, N.M. 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated 
Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
CHANDLER, ARIZONA 


EXTRA PROFITS FOR YOU! 


e Making and selling your own brand of feeds. 
e Custom grinding and feed mixing. 


MIXERS and HAMMERMILLS 


Each mixer turns 

out a_ perfectly- 
blended capacity batch 
in 10 minutes. Whirl- 
wind action guarantees ° 
a perfect mix. Lasts 
for years under hard- 
est use. Recommended 
by thousands of feed 
dealers from coast to 
coast. 700 lb., 1 ton 
and 11/4 ton sizes, with 
or without electric 
motor. Above and be- 
low-floor models. 


With the 
Whirlwind 
Hammermill you 
can grind local 
grains and rough- 
ages, mix in a 
concentrate and 
sell your own 
brand of feed. 
YOU MAKE Ex- 
TRA _ PROFITS! 
Your feeds are al- 
ways fresh. You 
get the profitable 
custom grinding 
business; helps you 
sell more concentrates. Year-round business. 
Tests have proven it requires less power 
to operate than other mills. 30-75 H.P. 
PROMPT DELIVERY. Write for literature 
and prices. State whether interested in 
mixers or hammermills. 


ALFALFA 
MEAL 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 


Merchants Exchange 
ST. LOUIS 


BROWER MFG. CO. atincy, ‘ti. 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 
Any Grade—Any Quantity 


| 
_| Any Time 
— 


fastest in the heavy duty field 


Union Special sewing heads in Class 80600 are the 
latest, fastest types in the heavy duty field. Designed 
for closing heavy bags, such as are used for feed, raw 
sugar, coffee, salt, and similar products, these heads are 
of the enclosed type for protection of parts from dirt and 
foreign matter. Write for Bulletin No. 200. UNION 
SPECIAL MACHINE COMPANY, 448 N. Franklin St., 
Chicago 10, Illinois. 


Lag Closing Ihachies 


STYLES 80600 E AND 80600 F — for closi 
both fabric and paper bags. Filter cord is 
- generally used on paper bag closures. Style 
80600 E produces the double locked stitch, Type _ 
401; Style 80600 F, the chain stitch, Type 101. — 
Stitch range: 3 to 4 per inch, 


STYLE 80600 H — for making tape-bound clos- 
ures on multiwall paper bags and simultane- — 
ously running a filter’ cord. Has automatic 
mechanical tape cutter. Double locked stitch, 
Type 401. Stitch range: 3 to 4 per inch. — 


STITCH DOUBLE LOCKED 
Type 101. One STITCH—Type 401. 
thread stitch, Ss 

locked on 


YES, YES, YES 


WE WILL CONTINUE TAKING CARE OF 
COUNTRY FEED DEALERS ON HARD-TO- 
GET INGREDIENTS, BUT MAY HAVE TO 
LIMIT YOU ON AMOUNTS PICKED UP AT 
ANY ONE TIME. 


Linseed Oilmeal 
Soybean Oilmeal 
Cottonseed Meal 
Calcium Carbonate 
Buttermilk Powder 
Gluten Feed and Meal 
Condensed Buttermilk Jumbo Peanut Oilmeal 
Malt Sprouts Brewers Grains 
Dehydrated Alfalfa Meal Steam Bone Meal 
Colloidal Phosphate Corn Germ Meal 
Kelloggs Fox Rations Big “G” Brewers Yeast 
Friskies Dog Food Kelloggs Dog Food 
Killer-Diller Rodent Poison Pilot Oyster Shells 
Dehydrated Crabmeal Vitamin Oils 


Calf Manna 

Pearl Calcium Grit 
Stonemo Granite Grit 
Coquina Shells 
Sani-Flor Poultry Litter 
Skimmilk Powder 


ure were proud | 
though we hate to brag 
Your Satistaction is’ 

“in the 


fredman 


OA 4114-330 E CLYBOURN MILWAUKEE, WISCONSIN 


Company. 


ESTABLISHED 1889 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
North Milwaukee, Wis. 
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MURPHY'S: CONCENTRATES 


About five out of every 10 farmers feed only their 
own farm grains and buy very little, if any, feed 
from the local feed dealer. These feeders are good 
prospects for Murphy’s Concentrates. 


5 CONCE ‘es are made especially 
for the mae to Seid with his own grain. These Con- 
centrates fortify and vitalize farm rations with es- 
sential protein, mineral, vitamin substances usually 
short in farm grains. Good feeders like the easy, 
simple Murphy way of balancing up home-grown 
feed crops and pasture. They know that Murphy’s 
does a better low-cost feeding job than can be done 
with farm grains alone. 
s COmcenve ares help you bring in the 

Paci who has lots of home-grown grains to feed. 
You can offer him a feeding plan that gives better 
feeding results and more profits. 

At the same time, by bringing in these 
straight grain feeders, you can increase 
your prospective customers by as much as 
50%. That means more opportunity for 
extra feed sales and extra profits to you. 


MURPHY’S VIG-O-RAY CONCENTRATE for Poultry 
- @ MURPHY’S CUT-COST CONCENTRATE for Livestock 


PRODUCTS COMPANY 


” BURLINGTON, WISCONSIN | 


Copyright Dec., 1943 
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IS THE ONLY SURE FOUNDATION 
FOR PERMANENT 


KING MIDAS FLOUR MILLS 
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